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Sterling Silver Trophy Offered by Edsel B. Ford to Encourage the Up- 
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he Modern American’? 


A new creation in modern art designed by 


Erik Magnussen for the Gorham Company... 














Clean, soft, restful lines .. . delicately wrought little silver feet... ebony 
handles in a strong simple mogern motif ...delightfully simple knobs 
of carved ivory... modern beauty in each piece... 

These pieces, designed by Erik Magnussen, wrought by the Master 
Craftsmen of the Gorham Company under Magnussen’s personal direc- 
tion, are now in production and will be available for early fall delivery. 


Three years ago the Gorham Company, sensing a new trend in art, 
sought the most distinguished exponent of modernistic art in the field 
of silver design ... They found him in Denmark ... His name was 
Erik Magnussen ... His work for European royalty and his exhibitions 
had built for him an enviable international reputation . . . He was in- 
duced to come to America and to devote his talents to the work of 
the Gorham Company... 
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Legal Aspects of Price-Cutting and Kindred Evils 





By Feux H. Levy 


Member of New York Bar and Former Special Assistant to the United States Attorney General 


T the recent convention of the Na- 
tional Wholesale Jewelers’ Associ- 
ation held at Indianapolis, Ind, conspic- 
uous attention was given to the burden- 
some conditions now existing in the 
jewelry industry and which conditions 
may be broadly described as arising out 
of uneconomic competitive practices. 
These conditions are by no means limited 
to the jewelry industry, but are likewise 
present in many other leading industries. 
In each instance, these conditions 
arise out of the prohibitions contained 
in the Sherman Law which forbid busi- 
ness men from entering into agreements 
which would effectually put a stop to 
such conditions. The law in all other 
countries except our own, does not pro- 
hibit such agreements, with the result 
that the business of those countries is 
free from the conditions which have 
been mentioned. 





RESALE PRICE MAINTENANCE 


Prior to 1911, it was deemed to be 
legally permissible, and it was the gen- 
eral practice, for manufacturers to re- 
quire agreements from their customers 
that the latter would maintain the estab- 
lished resale prices of the manufactur- 
ers’ products. In that year the Supreme 
Court rendered a decision holding that 
the Sherman Law forbids such practice, 
and the Court based its decision upon 
the ground that a contract by which a 
producer binds a customer to maintain 
an established selling price of his trade- 
marked product is unlawful, because it 
prevents competition between the vari- 
ous customers of the producer, and 
thereby restrains trade. The result of 
this decision has been to give encourage- 
ment to price-cutters, and in the opinion 
of those who are expert in the subject, 
it has been the principal basis for the 
growth of chain stores, and other like 
establishments, the growth of which is 
generally followed by the extermination 
of their smaller, independent rivals. 

The practice of price-cutting has been 
denounced by authorities of the highest 
standing. Justice Oliver Wendell Holmes 
spoke of price-cutters as knaves who 
cut reasonable prices for mere ulterior 


purposes of their own, and thus impair, 
if not destroy, the production and the 
sale of desirable articles. Justice Bran- 
deis also denounced price-cutting, saying 
that a price-cut article “is a bait—called 
by the dealers a ‘leader’; but the cut- 
price article would more appropriately 
be termed a ‘mis-leader’; because ordi- 
narily the very purpose of the cut-price 
is to create a false impression.” 

Despite the decisions of the courts 
which forbid agreements for the mainte- 
nance of resale prices, later decisions 
afford a considerable measure of relief 
against this evil. Authoritative de- 
cisions of the Supreme Court have de- 
clared that a manufacturer has the right 
to announce his suggested resale prices 
and also to announce that he will refuse 
to make further sales to price-cutters. 
This provision, however, is subject to 
the qualification declared by later de- 
cisions that, in carrying out such a 
policy the manufacturer must act solely 
upon his own initiative and must not 
accept any promises or assurances from 
his customers that they will observe and 
maintain such suggested prices. Nor 
can the manufacturer request or accept 
any cooperation from his customers in 
carrying out such policy. Despite these 
technical distinctions, actual experience 
of leading corporations has shown that 
a very effective control over  price- 
cutting can be obtained by carrying out 
the policy above mentioned, provided 
that both with respect to its announce- 
ment and especially with respect to the 
manner in which it is carried out, the 
same be done under careful and proper 
supervision in order to avoid the pro- 
hibited features of cooperation above 
mentioned. 

It thus appears that the law forbids 
agreements binding a customer to ob- 
serve suggested resale prices; but that 
it permits a manufacturer acting upon 
his own initiative and without coopera- 
tion from his customers, to announce his 
suggested resale prices and to refuse 
to sell to those who disregard the same. 

It is a surprising fact that so very 
few business concerns, not only in the 
jewelry industry but also in other indus- 


tries, have availed themselves of this 
effective privilege. Upon the basis of 
the proved experience of the few leading 
corporations who have exercised these 
privileges, it is safe to assert that every 
manufacturer of a trade-marked article 
can, to a very large extent, reduce if 
not actually eliminate, the price-cutting 
of his products. 


- 


DIRECT SELLING 


It is the consensus of opinion on the 
part of expert students of economics, 
that in most lines of industry, and the 
jewelry industry is one of them, the 
most economic and efficient method of 
distribution is from manufacturer to 
wholesaler to retailer to consumer. Un- 
fortunately the practice has arisen in 
recent years, whereby this time-honored 
method of procedure is departed from 
whenever, in particular instances, a 
temporary advantage can be gained by 
so doing. By this is meant that al- 
though it is universally recognized that 
the total elimination of the wholesaler 
in every line of industry where the 
articles dealt in are numerous and re- 
quire deliveries in small quantities and 
at short intervals of time, the manu- 
facturer could not undertake to make 
direct deliveries to retailers or con- 
sumers, nevertheless manufacturers 
often take away from wholesalers the 
cream of their business, by making direct 
sales to retailers who buy in large quan- 
tities such as chain stores, mail-order 
houses and department stores. The re- 
sult of this is obviously to cause great 
damage to wholesalers. 

A similar situation exists where whole- 
salers make direct sales to consumers, 
over the heads of retailers, wherever 
in particular instances such direct sales 
are feasible. 

The question then arises as to the 
legal rights of such wholesalers and of 
such retailers. 

The law on the subject is perfectly 
plain. It forbids wholesalers from act- 
ing collectively in endeavoring to per- 
suade or coerce manufacturers from 
pursuing such a practice. The similar 
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rohibition applies to retailers in their 
relation to wholesalers. 

The law does however permit a whole- 
saler to refuse to deal with a manufac- 
turer whose policy it is to sell both to 
wholesalers and to retailers. A similar 
privilege is given to retailers with re- 
spect to such practices upon the part of 
wholesalers. 

This legal principle is based upon a 
decision of the Supreme Court which 
Pas retail dealer has the unques- 

tioned right to stop dealing with a 

wholesaler for reasons sufficient to 

himself, and he may do so because 
he thinks such dealer is acting unfair- 
ly in trying to undermine his trade.” 

Obviously, the same principle applies 

to a wholesale dealer. 

It thus follows that both the whole- 
saler and the retailer can publicly de- 
clare to the manufacturer, in the one 
case, and to the wholesaler in the other 
case, that he will refuse to have further 
dealings in case such manufacturer or 
wholesaler, as the case may be, pursues 
the practice of direct selling. 

This provision is also subject’ to the 
important limitation that such action 
must not be the result of concerted 
agreements or concerted action among 
such wholesalers or among such retail- 
ers, but in each case must rest upon 
the individual initiative of the particu- 
lar dealer so acting. 


GENERAL LEGAL PRINCIPLES 


From the foregoing it is evident that 
both with respect to resale price mainte- 
nance and with respect to the practice 
of direct selling individual manufactur- 
ers, individual wholesalers and_indi- 
vidual retailers have the rights above 
declared provided each exercises the 
same upon his own initiative. 

It therefore obviously follows that 
trade associations cannot take concerted 
action for the prevention of price- 
cutting or of direct selling; but that all 
efforts in these respects must be limited 
to the individual action of the particular 
member of the industry, who desires to 
avail himself of the legal privileges 
above defined. 

On the other hand, there seems to be 
no reason to doubt the legal right of 
the members of a trade association to 
discuss the economic aspects of price- 
cutting and likewise of direct selling, 
and to discuss the legal privileges avail- 
able to individual members with respect 
to these subjects; but this must be done 
without such association taking any col- 
lective action but, on the contrary, by 
making an express disclaimer of any 
purpose to exert pressure upon anyone 
together with a clear statement that any 
views formed by such an association 
upon these subjects, are intended merely 
for information and with full knowl- 
edge that all business concerns affected 
thereby, shall be left to their own dis- 
cretion and initiative as to the adoption 
of any policy for the correction of these 
practices. 

If such discussions be thus limited to 
the informative character above de- 
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scribed, it would seem that they would 
be useful in enlightening the members 
of an association with regard to the in- 
dividual rights conferred by law. 

With respect to these statements as 
to the rights of a trade association, the 
qualification which has been made above 
must again be repeated to the effect that 
because all such procedure is based upon 
technical rules of law, any and all steps 
taken to carry out such procedure should 
be taken only under careful and expert 
supervision. 

The object of this discussion has been 
to state as clearly as possible both the 
legal prohibitions and the legal permis- 
sions which exist with respect to the evil 
practices under consideration. A wide 
field of usefulness exists for the indi- 
vidual control or reduction of these evils 
and it seems obvious that individual 
business establishments who are ad- 
versely affected by these conditions, 
should give careful study to the privi- 
leges thus conferred by the law with the 
view to exercising the same, provided 
this be done with the care and caution 
which the subject-matter necessarily re- 
quires. 








The Birth of Provencal Goldsmith 
Art 


Goldsmiths’ work, from Marseilles, 
was already renowned in 999 for its 
craftsmanship, says Claude Réal in Le 
C~and Negoce. 

Ruffi, the historian, thus quotes his 
opinion: “During the 10th century, there 
were goldsmiths at Marseilles, whose 
work was so artistic that Leodobode, 
Fleury’s abbot, bequeathed to his abbey 
11 silver gilt plates which had been 
brought him from that city.. The impor- 
tance of this legacy reveals the magnifi- 
cence of the period, which somehow is 
remarkable, all the more so considering 
the scarcity of precious metals at the 
time, as India was only discovered sev- 
eral centuries later.” * 

At the time, Marseilles already spe- 
cialized in the manufacture of wedding 
rings, which consisted of a thin gold 
ring, with an engraved bezel represent- 
ing two clasped hands, surrounded by 
the Greek word: Otonoia, which means 
concord. 

“Marseilles women wore the ring on 
the fourth finger, because there is a vein 
there which responds to the heart.” 
(Ruffi.) 

During this 10th century, a monk of 
the abbey of Saint-Victor, started in the 
monastery itself that wonderful work 
which Etienne de Brandis, Canon of the 
Chapter, praised so highly and consid- 
ered perfect, and which later, became 
the “Treasure” of the abbey of Mar- 
seilles. Large amounts of money were 
spent to further the work of religious 
gold and silver plate.’ 

Little by little, however, the members 
of the guild did not confine themselves 
to the making of purely religious sub- 
jects. The corporation was increasing. 
A 1219 ecartulary shows Philippe “Pre- 
mier citizen of Marseilles,” he was a re- 
nowned goldsmith.* In 1243, the leader 
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of the corporation, one Raymond Pierre, 
comments upon an edict from the Parlia- 
ment of Provence; he announces that 
heavy punishment will be meted out to 
“any defrauder using base metal.” 

Here is the translation of a 1257 

charter, also dealing with this subject: 
“We decree so that all should 
invariably observe, that no one 
is allowed to manufacture sil- 
ver of a baser standard than the 
Standard of the Town of Mar- 
seilles; as to those who will 
have the stated standard, they 
will be bound by oath to pro- 
duce silver in a legal manner, 
without any fraud or theft. 
Three good men and true will 
be chosen, who will be held by 
a special oath to produce silver, 
of the same standard as Mont- 
pellier’s.’”* 
* * 

In 1364, this trade reached such a 
state of luxury and entailed such exag- 
gerated expenses that the Aldermen be- 
came alarmed at the possible trouble 
they might have, which would endanger 
both their finances and the tranquillity 
of the town of Marseilles. One must 
bear in mind that at the time, the city’s 
defences being revised, heavy expenses 
had been incurred. An edict which was 
little appreciated by the goldsmith cor- 
poration and did not have any effect for- 
bade provencal women the wearing of 
“silk and gold material, or cloth woven 
with gold broeade and jewels.” 

The Royal Court of Provence allowed 
the wearing of one ring only to Mar- 
seilles women. In the 14th century, sil- 
ver was considered a luxury, reserved to 
princes, noble families and a few 
wealthy traders. The crowd was content 
with minor jewelry made of gold. 





1Ruffi. Histoire de Marseille. 

2Fabre. Histoire des rues de Marseille. 

3 Montpelier silver was considered of supe- 
rior make. 

*1834—1417. 








Increased Exports Indicate Improve- 
ment in Swiss Watch Industry 
for First Quarter of 1928 


WASHINGTON, D. C., July 5. — The 
Swiss watchmaking industry has been 
passing through difficult times and al- 
though it cannot be said that conditions 
are entirely satisfactory as yet, they 
have improved perceptibly throughout 
the industry as a whole, according to a 
report received by the Department of 
Commerce from Gilson G. Blake, Jr., 
American Consul at Geneva. 

During the first quarter of the cur- 
rent year total exports of watches and 
clocks complete from Switzerland num- 
bered 4,610,322, valued at 51,210,650 
Swiss francs, an increase of almost a 
million in number and of 10 million 
francs in value over the corresponding 
period of 1927. 

Exports of watch and clock parts, 
and alarm clocks also increased, having 
a value of 6,744,109 francs compared 
with 4,362,709 francs during the first 
three months of last year. 
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Paris Jewelry and Gown Styles 





Men’s Jewelry Increasing in Popularity with Sports Sets for the 
Seaside and Country in Demand—Gold “Ribbon” and 
Serpent Bracelets and Necklaces—Tendency Noted 
to Wear Plain Gold and Silver Jewelry 
Set with Diamonds 


Paris, June 28.—Paris is becoming 
more and more a center of men’s fash- 
ions and attention is being paid to 
everything that concerns men’s attire, 
including jewelry. Show windows are 
no longer filled with mannequins, 
but instead represent the lounge 
of a hotel, a garden, a bit of beach, 
and several men, elegantly clad, stand 
in various postures to show off suits 
and jewelry. This placing of models as 
they will be seen in actual life is some- 
thing more or less new and is very ad- 
vantageous. The success of Paris in 
catering for women comes from the 
sense of suitability, and the courage of 
salesmen and women to insist on suit- 
ability. In other countries in Europe 
salesmen prefer to flatter rather than 
tell the truth. A modiste, for instance, 
will sell a hat fit for a “flapper” to a 
woman of 60 in London, without a sug- 
gestion that it is not the right thing. 
In Paris the modiste would suggest that 
something different was preferable for 
the “more serious” face, thus inducing 
the woman to take something more fit- 
ting without offending her. 

* * 

In the case of jewelry, and more es- 
pecially of artificial jewelry the advice 
of vendors should always be given con- 
sideration. The Paris jeweler knows 
exactly how far a man can go in wear- 
ing jewels, what is calculated to 
brighten up a costume, to accentuate 
its points and what is merely gaudy 
and loud. For the seaside and country, 
men may indulge in somewhat fantas- 
tic jewelry and at this time of year, 
studs and tiepins take somewhat un- 
usual forms. Dog heads, for hunters— 
for hunting is a very general form of 
recreation in France, where there is 
much preserved forest land. tennis 
racquets, as tiepins, for players, the 
balls—perhaps a couple—being repre- 
sented by two pearls, lying on the fine 
meshes of the racquet in gold, a golf 
stick, in miniature, a pair of tiny sculls, 
even a very small yacht are seen. A 
Frenchman would naturally not commit 
the “crime” of wearing this jewelry, de- 
signed for special occasions, in town. 

* * a 

The chief novelty of the summer sea- 
son, for town or country, is the gold 
“ribbon,” a development of the slat 
jewelry. A bracelet is made in tiny 
slats, patterned. This pattern is brought 
into relief by the use of dull-surface 
and brilliant-surface gold, combined. 
Most of the patterns dimly recall the 
pattern on the back of a snake. Some 

are, however, more symmetrical. Her- 


ring-bone patterns and other similar 
patterns are seen. This “ribbon” jewel- 
ry is used for belts. 

* * * 

Serpents, in gold, gold and green, 
blue and silver, and in steel are used as 
necklaces. When an actual serpent is 
not used, it is very common to see a 
serpent-like band, or rounded necklace, 
that closes in front, something like a 
head being intertwined in a tail, mak- 
ing a knot. Belts are made in the same 
way, apparently closing with a knot. 
Bracelets, have, of course, always been 
much worn in this particular fancy pat- 
tern, the idea of a snake being wound 
round the arm being one that strikes the 
imagination. For the neck, the fancy is 
not so pretty, while, for the waist it is 
still less so. Nevertheless, the snake has 
come to stay. 

* * * 

A curious note is the wearing of 
shoes that do not match. This is a fol- 
lowing up of the asymmetry of the robe. 
A fancy buckle will be worn on one 
shoe, the other being innocent of deco- 
ration. Naturally anything so daring 
can only be perpetrated by a very ele- 
gantly dressed woman, and the general 
run prefers to wear shoes to match. 
Jeweled straps are selling very well. 
Five or seven slender straps of leather 
or ribbon, completely hidden by jewels 
are seen. These “gems” match the 
leather of which the shoe is made. While 
satin is very fashionable for evening 
wear, and satin is usually sewn with 
gems, not in the old-fashioned manner, 
but with an edging, with jeweled straps, 
with a buckle, made of a bow of satin, 
of the same material as the slipper, 
edged with gems. For seaside wear, 
shoes of narrow straps of leather or 
kid, of various bright colors are seen. 
When yellow and scarlet straps are 
used, plaited together, coral jewelry is 
worn, to match the scarlet leather. 
Shoes are becoming more and more 
luxurious, but, with the lower heel, 
handsome silver buckles, quite plain, 
are coming in. 

* * ok 

Natural, tussore silk and Panama 
hats are the great wear for the seaside 
this year. With this silk, that easily 
“catches” and “fluffs,” only plain, pol- 
ished sautoirs can be worn. Nothing 
with “claws” is suitable. This applies 
to bracelets and necklets as well as to 
other jewelry. The most suitable 
jewelry is in plain, substantial gold, 
for these gowns in various colored tus- 
sore. The silk being rich—only the 
richest is used—something heavy is re- 
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quired with it. With these plain silk 
gowns, sumptuous mantles, in lamé 
gold or silver are worn. Naturally a 
mantle in lamé is intended for wear and 
very frequently the lamé is covered with 
crépe, taking off something from the 
brilliancy, but enforcing the note of 
elegance. A Delft blue robe will be 
worn, with a blue lamé mantle, covered 
with blue crépe. With this toilette, 
heavy gold jewelry is seen. Voile man- 
tles are also worn when the gown is 
richly embroidered, the present idea be- 
ing to allow glimpses of rich garments 
only to be seen, which is a reaction from 
the somewhat showy tendency seen just 
after the Great War, when all the glo- 
ries of gowns were shown to the great- 
est advantage. 
* * * 

‘The tendency to wear gold jewelry, 
or plain silver, to wear diamonds only, 
not mingling tints, is more and more 
marked. Many jewelers’ shops are a 
blaze of diamonds, only. This is part- 
ly due to the French manner of window 
dressing, as the French do not believe 
in mingling colors. Although this is 
responsible for some of the plain dis- 
plays of gems, there is no doubt that 
the “razzle-dazzle” mode is over, that 
plain, good jewelry is in demand. Sol- 
idity is taking the place of display in 
design everywhere. Beautiful work- 
manship is seen in the all-gold orna- 
ment, the work counting for quite 50 
per cent in the cost. The heavy gold 
link bracelet and chain is going out, 
giving place to the very finest meshes, 
for watch chains, when worn at all, 
while bracelets are also made of ribbon, 
of the fine mesh. Bands of mesh, almost 
a yard long, also serve for sautoirs, 
they are sometimes negligently knotted, 
sometimes twisted to close. 

* * * 


Everywhere restraint in dress and in 
jewelry is seen for women, men’s fash- 
ions tending to become more colorful, 
but women’s less so. Women are going 
in for pure, distinct colors rather than 
for neutral shades, and gems of distinct 
color, crude greens, blues and reds are 


seen. For the summer months many, 


models in rough gems are seen. Uncut 
pebbles, without any attempt at polish, 
make sautoirs. The Indian fashion of 
stringing a number of magnificent gems 
—sometimes almost priceless—on a bit 
of elephant hair is also seen, although 
not at all general. Bracelets and neck- 
lets, made of gems, bored with a hole, 
without any kind of care, and threaded 
on elephant’s hair are seen. They are 
worn with costumes in native-made silks 
or cottons, hand-woven, from Tunis or 
Morocco. These combinations are for 
the seaside only, naturally, and are very 
effective, and also an illustration of the 
taste for pure color, these native-woven 
materials being essentially colorful. 








The John T. Clements jewelry store 
will open in its new location at 20 W. 
Main St., Meriden, Conn., after having 
been located in a store at 53% Main 
St., for a number of years. 
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The News from England 





Improved Trade Conditions Reported in the Birmingham Dis- 
trict—New Jewelry and Gown Styles—Claim of Paris 
Jeweler Against Insurance Company Denied in 


English Court—London Jeweler Robbed 


LONDON, July 2.—Manufacturers of 
jewelry at Birmingham say that Bir- 
mingham jewelry is being called for 
more frequently these days, while busi- 
ness abroad in electro-plate is unusually 
active. Every day now is bringing sub- 
stantial orders from South America, 
India, Australasia and China. Calcutta, 
Buenos Aires, Shanghai, and other 
world centers are demanding increasing 
quantities of the Birmingham ware. 
Manufacturers are reorganizing their 
plants, and the scale of wages is rising. 
There is a shortage of labor in this 
industry, and the shortage cannot be 
remedied immediately. The Birming- 
ham jewelry industry is benefiting by 
substantial orders from large stores. 
It would appear that Birmingham is 
improving its trading position at a 
quicker rate than is Sheffield. While 
the latter city, too, is benefiting from 
a reaction in the foreign cutlery market 
calling for some profitable orders, in 
general its industries are not yet back 
on the level that is desirable. As re- 
gards plate and cutlery the outlook is 
considered more hopeful now than at 
any time this year. 

* * * 

The Asscher diamond cutting works 
in Holland was visited by members of 
the American Ceramic Society now tour- 
ing Europe before they embarked at the 
“Hook” for London last week. The 
party numbers around 50. For the 
next week it will split up into sections 
and visit all the principal ceramic 
plants of Britain before sailing for New 
York from Southampton June 30. 

Some new designs in gowns and 
jewelry made their appearance Ascot 
week here, which coincides with the 
fashionable French races. Society usu- 
ally turns out in force at these affairs, 


Ascot week generally providing a 
sensation of some kind in feminine 
attire. So far as the English event 


was concerned the first part of the 
week was dampened slightly by the 
weather. Diamonds appeared to be first 
favorites with society. Handbags with 
mother-of-pearl and diamond mounts 
matching the color of the shoes were in 
evidence. A French fashion was to 
fasten the throw-over tie of ermine un- 
der the left ear with a camelia made 
of mother-of-pearl and a touch of bright 
red taffeta, the tiny leaves of which 
are covered with diamonds. It was a 
floral georgette Ascot, frills and flounces 
taking the place of the straight sil- 
houette in feminine dress. More than 
17.000 cars went to Ascot races and in 
one inclosure $20,000,000 worth were 
parked wheel to wheel. 


Three tiny tortoises are owned by 
the Maharanee of Cooch Behar who has 
been trying her luck at the Continental 
gaming tables. Her tortoises have spe- 
cially gilded shells bespattered with 
diamonds and sapphires and they prob- 
ably are the most curious mascots of 
the many that can be seen on the Le 
Touquet tables. The story goes that 
the other day the Maharanee was ex- 
periencing a run of bad luck. Her live 
bejeweled tortoises were in London so 
a secretary was sent post haste by aero- 
plane to bring them over. The Indian 
woman’s luck did not noticeably change, 
however, after the arrival of the 
mascots. 

x *# * 

The claim of a Paris jeweler in the 
London courts on an insurance policy 
covering jewelry stock valued at $200,- 
000 failed last week, Justice Wright, 
in the King’s Bench Division, entering 
judgment for John W. Bowen, a Lloyd’s 
underwriter, on the ground that there 
was non-disclosure, of material facts. 
Nissim M. Rozanes of the Rue de Cas- 
tiglione, the plaintiff jeweler, was the 
victim of a jewel robbery in the summer 
of 1920. The value of the jewelry stolen 
from his shop was some $100,000, half 
of it being the jeweler’s and the other 
half the property of his customers. 
Bowen pleaded non-disclosure of ma- 
terial facts when the policy was taken 
out. The jeweler, he said, had had other 
losses besides one involving a necklace 
worth 4,000 francs mentioned in the 
insurance proposal form. M. Rozanes 
said he gave full particulars of his 
losses to a Paris insurance agent, now 
dead. The court ruled out the Paris 
insurance agent and found on the non- 
disclosure defense. 

* * * 


After the police had called out the 
fire brigade and forced open the iron 
gates of the entrance to the Stewart, 
Dawson & Co. jewelry store in Regent 
St. the other night they were surprised 
to find that the supposed fire was not 
there at all. It was really in the Picca- 
dilly Hotel nearby. Smoke had been 
seen pouring from the basement window 
beneath the jewelry store 50 yards from 
the hotel entrance. The origin of the 
smoke was smouldering material in a 
tailor’s shop attached to the hotel. 


* * * 


More than 650 employes of a Lanca- 
shire firm are being presented with fine 
gold watches this week in recognition 
of 15 years’ service. Of this number 
300 have 25 years’ service with the 
firm. They will get certificates in addi- 
tion to a watch. 
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Two men who were alleged to have 
attacked the manager of the diamond 
mounting firm of H. W. Phillips, Poland 
St. W., on the stairway of the jewelry 
premises the other day and caught with 
the help of people in the street were 
charged with the theft of a leather bag 
containing nearly $5,000 worth of dia- 
monds. Shouts for help were heard 
coming from the jewelry premises and 
immediately afterward two men dashed 
out and ran in different directions. The 
clerk at the Phillips premises had just 
returned with the bag of diamonds and 
the two men attacked him on the stair- 
way. One of the arrested men says he 
had nothing to do with the affair and 
was running with the crowd after the 
real culprits. The bag and its contents 
have been recovered. 


A jewelry shop at Plymouth almost 
next door to the police station was 
entered the other night, a steel gate 
being forced and a window smashed. 
Jewelry to the value of $4,000 was 
stolen. It is the second time the jewelry 
store has been raided. 

K * ok 

Although a lot of the diamond pieces 
now being worn in London are imita- 
tion occasionally one sees a real piece 
worn guardedly at the theater or ball 
room. Lady Pole was wearing her sau- 
toir of huge diamonds the other day at 
the St. Margaret’s wedding. The sau- 
toir was a wedding present from her 
grandmother, and an enormous plaque 
was added by friends. It is a very 
fine piece of jewelry and worth a large 
sum of money. 

ok ok * 

The De Beers Consolidated Mines’ 
working year ends this month and the 
diamond company has declared what it 
terms an interim dividend of $2.50 per 
share which coincides with the minimum 
estimate of the diamond share market, 
the maximum being $3.70. Usually the 
June distribution of this company is 
announced as a final dividend. Around 
$3.70 was declared as a final dividend 
last June following on an interim of 
similar amount. The interim last De- 
cember, it will be remembered, was 
passed altogether. 

* * * 

According to the Daily Mail’s Johan- 
nesburg correspondent native diamond 
workers in the Western Transvaal have 
gone on strike following the reduction 
of wages from $5 to $3 a week. They 
say no notice of the reduction was given. 
Police reinforcements have been rushed 
to the affected areas and, despite gov- 
ernment efforts to settle the dispute, it 
is feared it will spread to other fields. 








B. D. Bubb, a jeweler of Montgomery, 
Pa., reported to the local police recently 
that a young woman selling magazines 
was in his store and that after she had 
left he missed a white gold ring set with 
three stones. After leaving the store 
the woman, who was about 20 years of 
?.ge, is reported to have entered a sedan 
occupied by a man and woman and left 
the borough. 
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Notice To Jewelers — Your wholesaler is now 
ready to show you Deltah’s most remark- 
able line. Fine graduated necklaces.... 
new choker styles....sautoirs .... pen- 
dants .... pearls and pearl combinations 

in every conceivable whim and fashion. 
NOW is the Jeweler’s opportunity to re- 
establish himself as pearl headquarters for 
his community, displacing the department 
store and specialty shop in this respect.... 
DELTAHS are exclusively the Jeweler’s 
line .... these new Deltahs are incom- 
parable for style and value. See them at 


once. ..... . —L. Heller & Son, Inc. 
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Edsel B. Ford Trophy for 

Aviation Competition Illus- 

trates Advancement in Trans- 
portation 


HE Edsel B. Ford Trophy, illus- 

trated on the front cover of this issue 
of THE JEWELERS’ CIRCULAR, which will 
be awarded in aviation competition, de- 
picts in a most striking manner the ad- 
yancement in transportation. This 
peautiful trophy is executed in sterling 
silver and is mounted on a green mar- 
ble base. 

The base has 30 silver shields on 
which will be inscribed the name of the 
firm producing the best aeroplane of the 
year, and also the pilot’s name. Next, 
on the band, are two shields bearing the 
following inscriptions: 

“Hdsel B. Ford Trophy (this one is 
seen on photograph). 

“This trophy is offered to encourage 
the upbuilding of commercial aviation 
as a medium of transportation” (this 
is on reverse side). 

The shields are ornamented with 
acanthus leaf and laurel, emblematical 
of Victory. 

The upper band shows the evolution 
of the aeroplane from the Wright plane 
to the modern machine. Above this are 
four heads, winged, which represent the 
wind, out of which rises the cloud, sup- 
porting the world. On the world—sea 
and land—are shown different modes 
of transportation from the man with a 
pack, the camel, the handcart, the cov- 
ered wagon, the four-in-hand, the sail- 
ing boat, the steamship, the train, the 
balloon and the automobile truck. On 
the globe rests the figure of Mercury, 
which is the emblem of commerce. In 
his left hand he holds the caduccus and 
in his right hand, the aeroplane, the last 
mode of transportation, supported by 
clouds. 

The total height of the trophy is 38 
inches, including the base. 

The work was executed by The Gor- 
ham Co. and was designed by William 
Codman. 








Extreme French Styles Fea- 
tured in American Moving 
Pictures and Newspaper 
Stories 


HE extreme styles and crazy clothes 

that are featured in American 
movies and newspaper stories as being 
“Frenchy” are blamed by tourists who 
are disappointed in Paris fashions. 
Hundreds of Americans who come to 
the French capital every year to pur- 
chase their wardrobes go home with 
empty trunks, because, according to 
their own declarations, they were !ed to 
expect that in a city where so many 
“freak” styles were fostered, it would 
be a simple matter to find wearable 
clothes at reduced cost. 

“Freak” fashions never fail to amuse 
Americans, however reticent they may 
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be in adopting them.. Every day they 
crowd the stands at the races, to watch 
the mannequins who are there to pa- 
rade their clothes and jewels for the 
visitors’ benefit. 

Few Americans realize that within 
a few months these same frocks and 
necklaces are the ones which determine 
what smart people will wear in New 
York. Attention paid to an unusual 
hat or an arm with jeweled bracelets 
means the same success in the fashion 
world as a good run means in the thea- 
ter. Styles are adapted and changed 
for the American audience just as a 
play is adapted and changed before a 
New York premiere. 

An example of this development is 
the Paris success of a short necklace 
measuring not more than twelve inches 
yet containing literally thousands of 
beads. When first shown at the Long- 
champs races, the mannequins wore 
hundreds of chains of small beads of 
different colors, the chains varying in 
length from choker size to ones that 
hung below the waist, the ensemble cov- 
ering the front of the blouse. Today’s 
version is a rope choker, with dozens of 
strands of beads twisted into one-inch 
thickness and fastened at the back with 
a single jade plaque. The beads them- 
selves are all of one color, a quartz that 
is nearly white. 

There are other fashionable neck: 
laces made of numbers of small beads, 
notably the ones that look as if the 
beads had been slightly melted together, 
giving the effect of a formation not un- 
like coral. There is a pendant globule 
at the front, in the same _ melted- 
together effect and their vivid colors 
and the high lights caught by each bead 
maké them a favorite with French 
women. A necklace of this type, crys- 
tal clear, is often worn by Madame 
Jeanne Lanvin, the famous couturiere. 





From: National Jewelers Publicity Asso., 
Newark, N. J.~ 








Cincinnati Judge Overrules Motion 
of Hamilton Watch Co. to Quash 
Service in $300,000 Suit 
CINCINNATI, July 7.— The motion 
which was filed by the Hamilton Watch 
Co. to quash the service made upon it by 
Marshals of the United States govern- 
ment in the suit for alleged damages filed 
by the Richter & Phillips Co., was over- 
ruled by Judge Smith Hickenlooper in 
the United States District Court, last 
Tuesday. The watch company filed a 
motion soon after the original suit was 
instituted, asking that the service made 
upon it be quashed, but the order that 
Judge Hickenlooper entered on _ the 

records Tuesday overruled this. 

The Richter & Phillips Co. filed suit 
for recovery of damages estimated at 
$300,000 against the Hamilton concern 
for alleged unfair trade practices 
claimed to violate the Federal anti-trust 
laws. 

The F. W. Drosten Jewelry Co., St. 
Louis, Mo., will move Sept. 1 to the sec- 
ond floor of the Frisco building, for 
which it has taken a long lease. The 
new quarters are being remodeled. 
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Valor Medal for United States 
Shipping Bureau 


NE of the finest pieces of metal 
work ever done in this country has 
just been completed for the United 
States Shipping Bureau in the Valor 
Medal, which is designed to be to the 
American Merchant Marine what the 
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THE VALOR MEDAL 


Congressional Medal of Honor is to the 
military and naval services. The award 
is to be for deeds of heroism at sea, 
“above and beyond the ordinary call of 
duty” and thus far none have been pre- 
sented. 

The medal of fine gold, is about the 
size of a silver dollar. The obverse is 
a replica of the seal of the Shipping 
Board, an eagle and a foul anchor while 
on the reverse are the traditional tri- 
dent, dolphins, shells, etc., and an ob 
long space for the name of the recipi- 
ent. The top bar of fine gold, consists: 
of oak and laurel leaves, typifying 
strength and victory, with a conven- 
tional sea shell in the center. 

The medal hangs from a navy blue 
ribbon with a center band of red bord- 
ered by a gold line on either side and a 
piping of red on either edge. It was 
struck in the workshops of Bailey, 
Banks & Biddle, Philadelphia and has 
been commended as one of the finest 
specimens of the medallist’s art ever 
put out in this city. 





¢ 





Disque’s, with a fine line of jewelry, 
silverware, etc., has opened its new 
building at 134 W. 10th St., Erie, Pa. 
The original proprietor, George A. 
Disque, has retired and turned over the 
business to his son, Kenneth H., with 
the opening of the new building. 
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Ontario Jewelers Meet 





Retailers Gather at Hamilton, Can., and En- 
joy Two-Day Convention— Officers 
Elected 


HAMILTON, ONT., CAN., July 5.—The 
annual convention of the Ontario Retail 
Jewelers’ Association was held in Hamil- 
ton on June 27 and 28, with a represen- 
tative attendance. A civic welcome was 
tendered to the delegates by Mayor 





R. L. McGILL, PRESIDENT-ELECT 


Burton, to which President E. H. Flach 
of St. Thomas made an appropriate re- 
ply. 

The first day was devoted mainly to 
al entertainments, including a golf 
tournament at the Burlington Golf and 
Country Club, and a tea for the ladies 
at the same place. In the evening the 
delegates were the guests of the local 
jewelers at a banquet and dance in the 
Royal Connaught Hotel, at which S. H. 
Lees acted as toastmaster, and Herman 
Levy presented the prizes won at the 
golf tournament. 

The principal speaker was Controller 
John Peebles, one of the oldest retail 
jewelers in the city, who declared that 
jewelers in their various communities 
stood for straightforward dealings, ard 
the best business ethics. There is rare- 
ly found among them that feeling of an- 
tagonism so often noted in other lines 
of business, stated Mr. Peebles. At the 
close of his address, he paid a high 
tribute to Thomas Lees, stating that 
Mr. Lees is a credit to the business in 
which he has been engaged for more 
than half a century. Mr. Peebles then 
presented Mr. Lees with an illuminated 
address handsomely bound in leather, 
as a mark of appreciation, on the part 
of the Hamilton jewelry trade. Mr. 
Lees responded briefly and graciously 
thanked the jewelers for his reception. 

W. H. Wardrope, K. C., was the next 
speaker, and in his talk also expressed 
his appreciation of the sterling quali- 
ties of Mr. Lees. 

The feature of the evening’s enter- 
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tainment was the combined fashion and 
jewel show, when a group of charming 
young ladies paraded down the center 
of the ballroom, attired in the latest 
fashions, and displaying much exquis- 
ite and valuable jewelry. Many en- 
thusiastic and graceful tributes’ were 
paid the local jewelers by the visitors, 
for the excellent entertainment pro- 
vided. 

On the second day election of officers 
took place, resulting as follows: Presi- 
dent, R. L. McGill, Galt; vice-president, 
A. G. Gaul, Hamilton; Executive Com- 
mittee, H. E. Tisdale, Toronto; F. J. 
Howell, Windsor; C. R. Sumners, Lon- 
don, and honorable president, E. H. 
Flach, St. Thomas. 

G. H. Niemeyer, of Handy & Harman, 
gold and silver refiners, New York, 
gave an address dealing with the vari- 
ous phases of the jewelry business. 








Bankruptcy Schedules Filed by S. 
Steinglass, Inc., New York, Show 
Liabilities of $21,609 and 
Assets of $10,505 


Schedules in bankruptcy were filed in 
the United States District Court recent- 
ly by S. Steinglass, Inc., jeweler, 15 
Eldridge St., New York. This concern 
was petitioned into bankruptcy several 
weeks ago. The schedules list the lia- 
bilities at $21,609, which amount repre- 
sents wages, $340, secured claims, $900, 
unsecured claims, $16,869 and notes and 
bills which ought to be paid by other 
parties thereto, $3,500. The assets total 
$10,505 and include cash on hand, $80; 
stock in trade, $4,200; machinery, tools, 
etc., $25 and debts due on open accounts, 
$6,200. 

Listed among the largest unsecured 
creditors are the following: H. H. Sohn, 
$332; Rothman & Boden, $1,651; Seltzer 
Bros., $203; H. Rifkin, $993; P. R. K. 
Jewelry Co., $993; M. Nelson, $560; 
Schlesinger & Krauss, $1,421; H. Grad- 
man, $570; Art Brooch Mfg. Co., $269; 
Berger & Max, Inc., $311; S. Kaufman, 
$239; S. Feinstein, $560; S. Mastroy- 
anni, $281; M. Alpern, $740; D. Schen- 
ker, $1,073; Rex Jewelry Co., $408; Eld- 
ridge Jewelry Co., $203; R. Pearlman, 
$404; Shafran & Mandel, $471; Green- 
berg, Schwartz & Litoff, $432; Joseph 
Jacobson, $217; J. Kruskal, $632; 
Charles Steinglass, $1,268; Tillie I. 
Kruskal, $867 and Rachel Steinglass, 
$453. 


C. Edward Cotter, of the Prince-Cot- 
ter Co., 104 Merrimack St., Lowell, 
Mass., was a member of the Mount 
Pleasant golf team which played in the 
City Golf Championship last week. The 
contesting players were members of the 
Vesper, Mount Pleasant and Long 
Meadow clubs. A solid gold medal has 
been offered for the champion and a 
sterling medal for the runner-up. There 
is also a golden bronze plaque that the 
teams played for. While Mr. Cotter 
belongs to the Vesper Country Club, he 
also has a membership in the Mount 
Pleasant Club and is playing with that 
organization. 
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Alleged Bandit Caught 


Los Angeles Police Arrest Man Charged 
with Holding Up and Robbing 


Local Jeweler 





Los ANGELES, July 7.—Held up in 
broad daylight, in his jewelry store at 
642% S. Main St., Monday, Juiy 2, 
Herman B. Miller, proprietor of the 
Square Deal Jewelry Co., was trussed 
up with telephone wire and robbed of 
24 diamond rings, valued by Mr. Miller 
at about $2,500. No theft insurance 
was carried. 

While Mr. Miller was resting, ufter 
opening his store at 8 o’clock, a well 
dressed, dapper looking individual en- 
tered and asked to look at an engage- 
ment ring, to cost about $200 and which 
the young man had looked at the pre- 
vious Saturday. The ring was in the 
window and when Mr. Miller reached 
in to get the gem, he was confronted 
with a 45-caliber automatic revolver 
and in quick, commanding tones, was 
warned not to move and to put up his 
hands. Mr. Miller said he thought it 
was a joke. 

“I mean business; and get a move on 
you. Get into the window and get me 
the diamond rings there. Hurry!” 
snapped out the bandit. 

Miller looked at the pistol and saw 
the safety clutch was down and he con- 
jectured the man meant what he said. 
There were hundreds of persons passing 
his place at the time, as it is close to 
the main depot of the Pacific Electric. 
He climbed into the window but took 
his time when the highwayman ordered 
him again to hurry. 

A policeman passed and Miller threw 
a ring against the window to attract 
his attention but it failed. 

Miller was then made to go to the 
rear of the store and to lie down on 
his stomach. His legs and hands were 
bound tightly with flexible copper wire. 
He had $10 in his pocket which the ban- 
dit took. Asked if he had any money 
in the safe, Miller said “No.” The thief 
then ran out. 

In a few minutes Miller freed his 
hands and hopped to the front of the 
store. A friend came in a few seconds 
after the highwayman left and freed 
Mr. Miller’s legs. Police were notified 
and in the afternoon, a few hours after 
the robbery’ Detective Lieutenants 
Evans and Stone saw a man answer- 
ing the description which Miller had 
given and they placed him under arrest. 
He had changed his clothing and had a 
suitcase and it is charged was sxbout to 
make his exit from the city. 

Fifteen of the stolen stones, it is al- 
leged, were found on the man, but nine 
of the more valuable stones were miss- 
ing. Other jewels were also found on 
the bandit. Mr. Miller identified the 
man and his rings. 

The prisoner will be arraigned the 
coming week, when it is believed the 
police will have evidence to show who 
the man is, he being a newcomer in 
these parts. 
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Established 1866 








Office and Cutting Works 
6 West 48th Street, New York 
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PEARL NECKLACES 


Loose Pearls for additions 


in all sizes 


Goodfriend Bros., 542 Fifth Ave., New York 
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Corporate Taxes 





Rhode Island Will Receive $171,650.91 in 
Corporate Excess Taxes from Jewelry 
and Kindred Concerns in 
That State 


PROVIDENCE, July 7.—Eighty-six cor- 
porations representing the manufactur- 
ing jewelry industry and its kindred 
and co-ordinate branches, will pay cor- 
porate excess taxes amounting to $171,- 
650.91 to the State of Rhode Island this 
year, according to the annual assess- 
ment made by the State Tax Board and 
certified the past week to General Treas- 
urer George Clark for collection. 

The total amount of the assessed ex- 
cess valuation of the 86 corporations 
representing the jewelry industry is 
$42,858,759.69. The department store, 
the Outlet Co., is taxed $16,497.22 on a 
corporate excess of $4,124,305 and has 
the largest excess credited to any mem- 
ber of this group. The Gorham Mfg. Co. 
leads the corporations actually engaged 
in the manufacturing end. This con- 
cern has increased its corporate excess 
more than 400 per cent in the last three 
years. This year’s return by the Tax 
Board shows its excess to be $3,878,- 
887.20 which is a gain of $874,064 over 
that of last year. The assessed tax 
against the Gorham Mfg. Co. is $15,- 
515.54. In addition to this, the Gorham 
company is credited with an excess of 
$126,739.40 on which it is taxed $506.95. 


There are seven corporations affili- « 


ated with the manufacturing jewelry in- 
dustry each having a corporate excess 
of more than a million dollars. Those 
in this group, besides the Outlet Co., 
and the Gorham Mfg. Co., are as fol- 
lows: Brown & Sharpe Mfg. Co., $3,- 
716,176.02; Nicholson File Co., $3,577,- 
544.74; The Shepard Co., $2,870,752.94; 
Cherry & Webb, $1,393,930.81 and Cal- 
lender, McAuslan & Troup Co. (The 
Boston Store), $1,037,814.70. 

This year Rhode Island will obtain 
the largest income through tax assess- 
ment on manufacturing, mercantile and 
miscellaneous corporations, franchise 
taxes and public service earnings levies 
that it has ever received from these 
sources, surpassing the record estab- 
lished last year by $61,197.92. The tax 
list made public the past week by vhe 
State Tax Board shows a total revenue 
of $1,960,629.82 to the State fyom the 
corporate excess and the franchise 
taxes, and the gross earnings tax on 
public service corporations. 

An analysis of the list shows that the 
metal trades experienced a slump dur- 
ing the year, several decreases, al- 
though small, being reported. Brown 
& Sharpe Mfg. Co., which last year 
jumped $974,551 this year fell off $107,- 
824, its 1928 corporate excess being $3,- 
716,176.02. The Nicholson File Co. was 
one of the few concerns in the metal 
group to report a gain, its corporate 
excess of $3,577,544 being an increase 
of $143,748. The Outlet Co. reports a 
corporate excess of $4,124,305, a jump 
of $328,175 for the year. F. W. Wool- 
worth Co. also improved. Its corporate 
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excess of $861,661 is a gain of $393,291. 
Providence-Biltmore Hotel Co. shows a 
corporate excess of $372,040, an in- 
crease of $163,690. The Shepard Co. 
reported a corporate excess of $2,870,- 
752, the increase being $211,863. 

The corporate excess upon which a 
tax of $4 per $1,000 is levied, repre- 
sents the difference between the total 
value of the corporation in Rhode 
Island and the assessed value by the 
city or town in which such property is 
located, less any exemptions of non- 
taxable property in this State. A num- 
ber of jewelry corporations that have 
appeared in the list in former years 
are missing this year because, having 
reduced their capitalization, their cor- 
porate excess has been reduced below 
the amount classified herewith. 

Among the manufacturing, mercan- 
tile and miscellaneous corporations pay- 
ing a tax on a corporate excess of $100,- 
000 or more, are included the following 
concerns affiliated with the jewelry in- 
dustry and its branches, giving the 
amount of corporate excess and the tax 
imposed: 

American Brass Co., Waterbury, 
Conn., $350,216.52, tax $1,400.86; Amer- 
ican Emery Wheel Works, $531,153.49, 
tax $2,124.61; American Standard 
Watch Case Co., $253,233.40, tax $1,- 
012.93; B. A. Ballou & Co., Inc., $328,- 
200, tax $1,312.80; Belcher & Loomis 
Co., $570,594.55, tax $2,282.37; Belcher 
& Loomis Realty Co., $132,080, tax 
$528.32; Blanding & Blanding, Inc., 
$299,612.04, tax $1,198.44; Brier Mfg. 
Co., $221,740, tax $886.96; Brown & 
Sharpe Mfg. Co., $3,716,176.02, tax 
$14,864.70; Browning, King & Co., New 
York, $218,383.68, tax $873.83; C. E. 
Mfg. Co., $163,019.32, tax $652.07; 
George H. Cahoone Co., $388,000, tax 
$1,552; Callender, McAuslan & Troup 
Co., $1,037,814.70, tax $4,151.25; J. M. 
Carpenter Tap & Die Co., Pawtucket, 
$149,874.35, tax $599.49. 

Cathedral Art Metal Co., Inc., $115,- 
796.25, tax $463.18; Cherry & Webb Co., 
$1,393,930.81, tax $5,575.72; George L. 
Claflin Co., $236,772.21, tax $955.08; B. 
P. Clapp Ammonia Co. of New York, 
$100,200.98, tax $400.80; Clark & 
Coombs Co., $120,187.57, tax $480.75; 
W. H. Coe Mfg. Co., $146,091.59, tax 
$584.36; Conley & Straight, Inc., $164,- 
260.80, tax $657.04; Cook, Dunbar & 
Smith Co., $138,780, tax $555.12; Ed- 
ward N. Cook Plate Co., $110,693.87, 
tax $442.77; Corning Glass Works, 
Corning, N. Y., $664,975.87, tax, $2,- 
659.90; Costello Bros., Inc., $461,993.31, 
tax $1,847.97; Cranston Loan Co., 
Cranston, $138,329.68, tax $553.31; E. 
M. Dart Mfg. Co., $995,445, tax $3,- 
981.78; John M. Dean Co., $168,475.33, 
tax $673.90; J. A. Foster Co., $237,- 
010.60, tax $1,377.20. 

Theodore W. Foster & Bro. Co., $369,- 
101.66, tax $1,476.40; E. L. Freeman 
Co., Central Falls, $206,235.30, tax 
$824.94; General Chain Co., $145,816.51, 
tax $583.26; Gladding & Co., $862,- 
754.27, tax $8,451.01; Gorham Co., 
$126,739.40, tax $506.95; Gorham Mfg. 
Co., $3,878,887.20, tax $15,515.54; Wil- 
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liam C. Greene Co., $169,032.95, tax 
$676.13; R. L. Griffith & Sons Co., $117,- 
896.69, tax $471.58; Guaranty Loan 
Co., $252,558, tax $1,010.21; Hadley Co., 
Inc., $416,306.74, tax $1,665.22; J. C. 
Hall Co., $106,731.85, tax $426.92; 
David Harley Co., Pawtucket, $887,697, 
tax $3,550.78; Imperial Knife Co., Inc., 
$135,350, tax $541.40; Improved Seam- 
less Wire Co., $125,549, tax $502.19; In- 
laid Co., Inc., $100,037.14, tax $400.14; 
Irons & Russell Co., $118,770.89, tax 
$475.08; Kenney Mfg. Co., Aubur $140,- 
681.59, tax $562.72; King-McLeod Co., 
Newport, $155,690, tax $622.76; Kinney 
Co., $118,338, tax $473.34; S. S. Kresge 
Co., Detroit, Mich., $827,321.10, tax $3,- 
309.28. 

Henry Lederer & Bros., Inc., $315,- 
003.76, tax $1,260.01; Lederer Realty 
Corp., $141,804.73, tax $567.21; Louis 
K. Liggett Co., New York, $1,478,564.43, 
tax $5,914.25; Livermore & Knight Co., 
$124,993.57, tax $499.97; Albert Lorsch 
& Co., Inc., New York, $264,690.21, tax 
$1,058.76; McCarthy Dry Goods Co., 
Woonsocket, $172,621, tax $690.48; 
Michaels-Bauer Inc., $102,500, tax $410; 
Caesar Misch Ine., $141,292.97, tax 
$565.17; Nicholson File Co., $3,577,- 
544.74, tax $14,310.17; O’Gorman Ince., 
Pawtucket, $158,743.07, tax $634.97; P. 
H. Opie Co., Westerly, $102,180, tax 
$408.72; Ostby & Barton Co., $736,950, 
tax $2,947.80; The Outlet Co., $4,124,- 
305, tax $16,497.22. 

Parks Bros. & Rogers, Inc., $119,- 
768.06, tax $479.07; Oscar E. Place & 
Sons Co., $232,000, tax $928; Potter & 
Buffinton Co., $216,053.98, tax $864.21; 
Providence-Biltmore Hotel Co., $372,- 
040, tax $1,488.16; Rex Mfg. Co., $128,- 
330.27, tax $513.32; Rhode Island Card 
Board Co., Pawtucket, $552,528.89, tax 
$2,210.11; Reuckert Mfg. Co., $113,- 
892, tax $455.57; N. Sallinger; Inc., 
Boston, $146,694.77, tax $586.77; Shar- 
tenberg & Robinson Co., Pawtucket, 
$240,789.86, tax $963.15; The Shepard 
Co., $2,870,752.94, tax $11,483.01; R. A. 
Sherman’s Sons Co., Westerly, $473,- 
697.66, tax $1,895.79; J. T. Slocomb Co., 
$132,083, tax $528.33; Louis Stern Co., 
$187,640, tax $750.56; Summerfield Co., 
Inc., $396,387.62, tax $1,585.55. 

Tilden-Thurber Corp., $339,277.70, 
tax, $1,357.11; Uncas Mfg. Co., $191,- 
391.01, tax $765.56; Universal Optical 
Corp., $112,091.23, tax $448.36; Uni- 
versal Plate & Wire Co., $100,597.22, 
tax $402.38; Vennerbeck & Clase Co., 
$164,419.60, tax $657.67; Wachenheimer 
Bros., Inc., $128,497.48, tax $513.98; A. 
T. Wall Co., $116,025.90, tax $464.10; 
D. M. Watkins Co., $339,604.54, tax $1,- 
358.41; Westcott, Slade & Balcom, 
$174,800, tax $699.20; J. J. White Mfg. 
Co., $141,565.21, tax $566.26; Williams & 
Anderson Co., $258,810.54, tax $1,- 
035.24; Winsor & Jerauld Mfg. Co., 
$428,282.86, tax $1,713.13; F. W. Wool- 
worth Co., New York, $861,661.53, tax 
$3,446.64. 








A. F. Bordner, a jeweler at New 
Washington, Ohio, and Miss Anna 
Smith, were married a short time ago, 
by the Rev. Mr. Paul Dornbier. 
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July 12, 1928 


Death of Solomon Kaiser 





Dean of Chicago Diamond Men a Victim 
of Heart Disease 


CuicaGo, July 7.—It was with pro- 
found sorrow that members of the dia- 
mond and jewelry trade of this city 
jearned of the death of Solomon Kaiser, 
dean of diamond men in Chicago, and a 
leading citizen. Mr. Kaiser passed away 
at 7.15 p. m., on Wednesday, July 4, in 
his suite of rooms at the Congress 





THE LATE SOLOMON KAISER 


Hotel. He had always been in the best 
of health, but on Feb. 22 of this year 
he was taken seriously ill at the Stand- 
ard Club and had to remain there for 
several weeks. He got along nicely and 
went back to his business, but about 
two weeks ago had to go to Michael 
Reese Hospital for observation. He left 
the hospital on Tuesday and spent the 
afternoon and evening with friends at 
the club. At 4 o’clock Wednesday morn- 
ing he got a heart attack and this con- 
tinued during the day until 7.15 when 
he passed away. 

“Sol” Kaiser, as he was known to his 
many friends in the trade, was born on 
May 11, 1853, in New York city. He 
received his early schooling and train- 
ing in New York and when he was 
about 23 years of age he entered the 
employ of H. Muhr’s Sons, at Philadel- 
phia. He remained with them until 
1884 and during those years won a 
high place in the jewelry industry. He 
then entered into partnership with L. 
Strassburger’s Sons & Co. of New 
York, and came to Chicago to look after 
the interests here. This business was 
dissolved in 1912. He then became a 
partner in the business of Hyman & 
Kaiser, of New York, making his head- 
quarters at Chicago. This business was 
dissolved in 1920 upon the death of Mr. 
Hyman. Mr. Kaiser then associated 
himself with Arnstein Bros. & Co., of 
New York. He managed their Chicago 
office and called on the trade here. 

Mr. Kaiser was a member of the 
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Standard Club, K. M. A. Church and 
an honorary member of the Chicago 
Jewelers’ Association. His honorary 
membership was bestowed upon him a 
few years ago. He won this through 
the cordial friendship and the high re- 
spect of its members by his active in- 
terest and faithful enthusiasm for all 
association affairs. 

Deceased was loved by his associates 
in business and was highly honored and 
respected by all members of the trade. 
At all times he was alert and aggres- 
sive for the best interests of his friends 
in the jewelry trade. 

Mr. Kaiser was married to Miss Jen- 
nie Kohn, on March 15, 1880. His 
widow, one daughter, Mrs. Florine 
Goldsmith of Chicago and two grand- 
children survive him. 

Funeral services were held on Fri- 
day, July 5, at Furth’s Chapel, 936 E. 
47th St., and interment was at Mount 
Morrin Cemetery. 


Death of John W. Sills 


Former President of Baltimore Jewelry 
Concern Passes Away at Age 
of 83 Years 


BALTIMORE, July 10.—John W. Sills, 
for many years president of the James 
R. Armiger Co., N. Charles St., died 
Wednesday at his home in the Marlbor- 
ough Apartments. Mr. Sills was 83 
years old, having retired as active head 
of the Armiger business about 10 years 
ago. 

Mr. Sills was widely known in jewel- 
ry circles here years ago when he was 
active head of the Armiger firm. He 
was born in this city and received his 
education in the public schools. Mr. 
Sills belonged to the old school of gen- 
tlemen jewelers. He took extraordi- 
nary interest in his business and took 
pride in the excellence of his merchan- 
dise. 

Deceased is survived by a son, Ed- 
ward M. Sills, Norfolk, Va.; four 
daughters, Mrs. Robert T. Tayne, Nor- 
folk; Mrs. T. F. Carpenter, Attleboro, 
Mass.; Mrs. William H. Schad and Mrs. 
Joel J. Barnett, Baltimore. There are 
eight grandchildren and five great- 
grandchildren. 

The funeral took place Friday after- 
noon from his home. Services were con- 
ducted by the Rev. Dr. H. P. Almon 
Abbott, rector of Grace and St. Peter’s 
Protestant Episcopal Church. Burial 
was in London Park Cemetery. 

















While on his way to the New Britain 
General Hospital, on a stretcher, How- 
ard Bronson, manager of Michaels 
Jewelry Store, 354 Main St, New 
‘Britain, died suddenly. He had been at 
his place of business at 9 o’clock but be- 
came ill and was driven to his home 
where he suffered a convulsion and was 
ordered removed to the hospital. Sev- 
eral years ago he had received a frac- 
ture of the skull when he was hit with 
a baseball and it was thought his sud- 
den illness and death may have been 
caused partly by this injury. 
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Death of John C. Donnelly 


Chicago Retail Jeweler and Pawnbroker 
Passes on at His Summer Home 





CHICAGO, July 6.—The grim reaper 
picked another member of the jewelry 
industry on Tuesday that caused mem- 
bers of the trade grief and sorrow. 
John Carroll Donnelly, member of the 
firm of Thos. N. Donnelly & Co., retail 
jewelers and pawnbrokers, passed 
away at his summer home at Lake 








THE LATE JOHN C. DONNELLY 


Villa, Ill., on Tuesday, July 2. For a 
number of years Mr. Donnelly suffered 
from heart trouble, and this was the 
cause which brought on his sudden 
death. 

Mr. Donnelly was born in Chicago, 
on July 4, 1889. He received his early 
schooling and training in Chicago and 
went to Northwestern University to 
study law. When he was about 20 years 
of age he entered the employ of Lebolt 
& Co. He was with them for about a 
year when he became associated with 
his father and two brothers, Christo- 
pher J. and Thos. E. Donnelly in the 
business of Thos. N. Donnelly & Co., 
36 N. Dearborn St. He continued with 
them until his death. Thos. N. Don- 
nelly established this business almost a 
half century ago, and is still active in 
the management of the business with 
his sons. 

He was a member of Chicago Alumni 
Chapter of Phi Alpha Delta Law Fra- 
ternity, Illinois Athletic Club, Round 
Lake Golf Club and a life member of 
Chicago Lodge No. 4, of the B. P. O. E. 

He is survived by his father and 
mother, Mr. and Mrs. Thos. N. Don- 
nelly, two sisters, Alice Donnelly and 
Mrs. J. Wm. Brooks, and also by two 
brothers, Christopher J. and Thos. E. 
Donnelly. 

Funeral services were held at his 
home in Chicago, 5314 Hyde Park Blvd., 
with requiem mass at St. Thomas 
Apostle Church, 55th and Kimbark 
Ave., and interment was at Calvary 
Cemetery. 
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July 12, 1928 


Showcase Robbed 





Jewelry Valued at About $6,343 Taken from 
Lobby of Willard Hotel 


WASHINGTON, D. C., July 8.—A very 
daring robbery was perpetrated here 
when the showcase of A. Kahn, Inc., 
prominent Washington jewelers, was 
stripped of approximately $6,343 worth 
of jewelry. 

The display «ase was in the lobby of 
the Willard Hotel, crowded by day and 
night, and patrolled at all hours by 
house detectives and attendants. En- 
trance to the showcase was gained by 
sawing apart the lock. 

A representative of the jewelry com- 
pany checked the case last on June 16, 
the time the missing jewelry was laced 
on display. When a representative 
came to rearrange the jewelry, he dis- 
covered the loss. Officials of the firm 
of A. Kkehn state the robbery was com- 
mitted sometime between June 16 and 
July 1. 

The stolen articles consisted of a 
platinum watch set with diamonds, val- 
ued at $1,400; a platinum bar pin set 
with precious stones, $1,800; a platinum 
bracelet, set with diamonds and sap- 
phires, $1,281; a platinum bracelet, 
$660, and a platinum ring, $450. 

The Willard Hotel is noted for the 
care to every detail, for there are al- 
ways some of the most prominen* guests 
to be found in the United States. Vice- 
presidents, senators, diplomats, and 
many other famous individuals make 
their home there. Just how the thief 
gained access to the showcase is a mys- 
tery as yet unsolved, though the local 
police department is working steadily 
on the matter. 





pomecmrerancs: | 


Bankruptcy Schedules 





I. Press & Sons, Philadelphia, List Liabili- 
ties of $98,942 and Assets of $15,870 


PHILADELPHIA, July 11.—Liabilities 
of $98,942 and assets of $15,870 are 
listed in the bankruptcy schedules of I. 
Press & Sons, with the value of some 
of the assets problematical, according 
to the receiver. The concern, which for 
many years was one of the leading mid- 
dle class retail jewelry stores in this 
city, has for a long time been located 
at Eighth and Chestnut Sts., at one 
time occupying a large space on the 
first floor but recently this has been c»n- 
tracted to a small space on the corner, 
the remainder of the floor being rented 
to various enterprises. Among the as- 
sets are listed a stock in trade scheduled 
at $9,315 and installment accounts given 
as $6,210. Value of some of these ac- 
counts is doubtful, it is stated. 

A number of New York jewelry 
houses are listed among the creditors, 
these including: Joseph Altschul, $540; 
Arrow Jewelry Co., $132; Charles Alt- 
schul, $113; Maiden Lane Diamond Co., 
$2,821; I. Ollendorf & Co., $1,593; 
Weinstrum Watch Co., $1,628; L. L. 
Wachs, $1,426; Wesselton Diamond Co., 
$1,131; Etna Watch Co., $280; Harry 
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Gross, $155; Happy Jewelry Co., $150; 
Jerseman & Wooly, $101; Jonas Koch, 
$869; Klipper & Klipper, $581; Charles 
H. Levy, $321; N. A. Platt & Co., $561; 
Edward Pulver Co., $510; Serpe Bros., 
$376; B. Skaletzky, $114. Other credi- 
tors include Henry Ruffeisen, $256; W. 
H. Bell & Co., $150. , 

There is a long list of Philadelphia 
creditors, including: J. Atlas, $1,076; 
David Atlas, $3,502; M. Ballen, $3,000; 
Samuel E. Korff, $1,401; Harry Gordon, 
$984; Nathan Halpert, $2,500; Jack 
Press Diamond Co., $1,086; William 
Rodelheim, $2,000; Aisenstein & Gor- 
don, $540; S. E. Berkowitz, $100; 
Nathan Goldberg, $108; Kolodner Co., 
$100; Alex Lopatin, $361; Leven & Son, 
$588; C. Lunkenheimer, $105; S. Veder- 
man, $125; L. Wallen, $375; M. Weiss- 
man, $842. 

The Bankers Trust Co. is listed as a 
creditor for $4,000 but holds diamonds 
and other jewelry as security. Simon 
Press of this city is down for $1,014 
and S. L. Press of Atlantic City for 
$38,104. Abraham Press is head of I. 
Press & Sons. 








Reservations Being Made for Phila- 
delphia and New York Gift Shows 
to be Held in August and 
September 


PHILADELPHIA, July 10.—Reservations 
are coming in so fast at the executive 
offices of the National Gift and Art 
Association in the Drexel building here 
for both the Philadelphia show at the 
Hotel Adelphia, Aug. 27 to Sept. 1 and 
the New York exhibition at the Imperial 
hotel, Sept. 3 to Sept. 8, that extra 
clerks have been added to the force. 
For the Philadelphia show this advance 
list of exhibitors, already has been as- 
signed rooms: 

G. Granata & Co., New York; At- 
lantic Refining Co., Philadelphia; S. J. 
Goldhill & Co., New York; Carbone, 
Inc., Boston, Mass.; Jacob Schorsch. 
New York; The Norwood Co., New 
York; National Mfg. Co., Philadelphia; 
H. L. Judd Co., Inc., New York; J. 
Leo Grogan, New York; H. Mallouk 
& Co., New York; Stonebraker Studios, 
Inc., Brooklyn, N. Y.; A. L. Pfersich 
& Co., Philadelphia; National Art 
Supply Co., St. Paul, Minn.; The Fried- 
laender Co., New York; Rena Rosenthal, 
New York; A. L. Tuska Son & Co., New 
York; Colonial Candle Co. of Cape Cod, 
Hyannis, Mass.; the Ullman Mfg. Co., 
Long Island City, N. Y.; the Rich-Craft 
Studios, Inc., Jamestown, N. Y.; Ebel- 
ing & Neuss, Philadelphia; Simondetti 
& Co., Inc., New York; the Napier Co., 
New York; Charles Hall, Inc., Spring- 
field, Mass.; Louis W. Greeman & Co., 
New York; Ferdinand Bing & Co., suc- 
cessors, New York; George F. Little, 
New York; Decorative Plant Co., New 
York; Edward A. Nuth & Sons, Buf- 
falo, N. Y.; I. Shainin & Co., New 
York; Palmer & Dillon, New York; A. 
L. Reed Co., New York; the Gift House, 
Inc., New York; Emil S. Larsen & Co., 
Inc., New York; Rapaport Bros., Chi- 
cago; L. V. L. Craft Co., Minneapolis, 
Minn.; Howard G. Selden, New York; 
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Wright, Tyndale & Van Roden, Inc., 
Philadelphia; Eastern Specialty Mfg. 
Co., Boston, Mass.; Pompeian Bronze 
Co., New York; Art Industries, Inc., 
New York; Millard Novelty Co., Phila- 
delphia; Edward J. Cadigan, Inc., New 
York; Howard G. Selden, New York; 
A. Hermanns &, Co., Philadelphia; 
Frankart, Inc., New York; Fulper Pot- 
tery, Flemington, N. J.; La France 
Textile Industries, Philadelphia; Jay 
Edwards, New York; Forgelight Iron 
Works, Inc., New York; Alderman, 
Fairchild Co., Rochester, N. Y.; Ches- 
Rellew Laboratories, Bethlehem, Pa.; 
George E. Schweig, Philadelphia; W. 
Reichert & Co., New York; Slepin 
Studio, Philadelphia; Day Craft, Inc., 
Springfield, Mass.; Rust Craft Pub- 
lishers, Inc., Boston, Mass.; M. W. Carr 
& Co., Inc., New York; Adler, Favor & 
Novelty Co., Boston, Mass.; Julius Beck- 
hard Co., Inc., New York; Butterworth 
Co., New York; the Lavin & Lauer 
Co., New York; Mrs. E. H. Coles, New 
York; the Little Jones Co., New York; 
the Baltimore Clipper Importing Co., 
Baltimore, Md.; the Gifts Bazaar, New 
York; the Treasure Chest, Asheville, 
N. C.; Mountain Community, Inc., New 
York; John B. Salterini, New York; I. 
S. Spencer’s Sons, Inc., Guilford, Conn.; 
M. Wille, New York; Stephen Varni 
Co., New York; Manhattan Novelty & 
Gift Co., New York; E. R. Thieler, New 
York; the Butterfly Box, Boston, Mass.; 
the Roycrofters, East Aurora, N. Y. 

Advance assignments for the New 
York show are as follows: Fulper 
Pottery Co., Flemington, N. J.; M. 
Wille, New York; E. Wanda Baker, 
New York; Eastern Specialty Mfg. Co., 
Boston, Mass.; Persian Mercantile Co., 
San Francisco, Cal.; Mountain Com- 
munity, Inc., New York; Perry Shep- 
herd Co., Cambridge, Mass.; the Lavin 
& Lauer Co., New York; Nelson Co., 
Chicago; Stephen Varni Co. New 
York; the Treasure Chest, Asheville, 
N. C.; William F. Hayes Co., Ince., 
Mount Vernon, N. Y.; Initial Novelty 
Co., New York; Pohlson Galleries, 
Pawtucket, R. I.; Adlerman, Fair- 
child Co., Rochester, N. Y.; L. V. 
L. Craft Co., Minneapolis, Minn.; Kanne 
& Bessant, New York; Manhattan 
Novelty & Gift Co., New York; Hansen 
Trading Co., New York; E. R. Thieler, 
New York; Pyraglass Products, Inc., 
Newburgh, N. Y.; the Studio Shop, 
Houston, Tex.; Rapaport Bros., Chi- 
cago; Millard Novelty Co., Philadelphia; 
Baltimore Clipper Importing Co., Bal- 
timore, Md.; William H. Tombs Studios, 
Newark, N. J.; George E. Schweig & 
Son, Philadelphia; I. S. Spencer’s Sons, 
Inc., Guilford, Conn.; Reed & Barton, 
Taunton, Mass.; La France Textile In- 
dustries, Philadelphia; the Butterfly 
Box, Boston, Mass. 








The Bureau of Foreign and Domestic 
Commerce reports that a concern in 
Johannesburg, South Africa, is in the 
market for alarm clocks. File No. 32060 
covers this request and further informa- 
tion will be given out by the Bureau 
at Washington, D. C., if reference is 
made to this number. 
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Indictments Filed 





Two Members of Chicago Jewelry Trade 
Are Accused of Concealment and Fraud 
in True Bills Returned in 
Federal Court 


CuHicaco, July 7.—Two indictments 
involving individuals in the jewelry 
trade were returned by a _ Federal 
Grand Jury during the past week, one 
against Mark Horwitz, formerly doing 
business at 7 W. Madison St., who is 
charged in the indictment with conceal- 
ing assets, and the second indictment 
against Nathan Rosenbaum who is 
charged with using the mails to de- 
fraud in that he sent a financial state- 
ment through the mail as a basis of 
credit. 

Nathan Rosenbaum has been in busi- 
ness for himself two or three different 
times, but went into bankruptcy or had 
some sort of a settlement with his credi- 
tors. About May 1, 1927, Rosenbaum 
started the present jewelry venture at 
337 W. Madison St., under the name of 
and style of the Rosenbaum Co., and 
from the start, it is claimed, he broad- 
cast his financial statement to the trade 
showing a net of about $25,000. In order 
to show a cash balance at the Indepen- 
dence State Bank, it is alleged, he bor- 
rowed, two days before he sent over the 
statement a sum of approximately 
$7,000, which he deposited to his credit 
and which he withdrew from the bank 
several days after the statement was 
mailed. 

From May 1 to July 30 his purchase 
amounted te about $50,000, his first bills 
coming due early in July. 

Rosenbaum testified in the bankruptcy 
court that on Saturday, July 31, 1927, 
he left his place of business at about 1 
o’clock in the afternoon, and upon his 
return Monday morning at about 9 
o’clock found that his place had been 
burglarized and that all of his stock ex- 
cept a nominal amount had been re- 
moved, including his books. 

The Rosenbaum Co. was located on 
the fifth floor of the Hunter building, 
with fire escapes at the rear of the 
building facing the editorial rooms of 
the Herald and Examiner offices. The 
front of the building faces the First 
Precinct police department. Two watch- 
men are in the Hunter building con- 
stantly and the freight elevator was not 
operated from 1 o’clock Saturday until 
Monday morning. It is therefore charged 
that it seems a physical impossibility 
for this merchandise to have been taken 
from the Rosenbaum Co.’s_ premises, 
during the period indicated by him. 

It was further disclosed in the bank- 
ruptey court during examination that a 
large amount of merchandise was sold 
to jobbers in Detroit at a great sacrifice 
and that shipments of merchandise ar- 
rived in Chicago were not taken to Ros- 
enbaum’s place of business but were 
sold at the original cost to different 
storekeepers in Chicago and removed 
from the railroad terminal direct to the 
premises of the purchaser. Since the 
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books disappeared Rosenbaum, it was 
pointed out, found a plausible excuse for 
the inability to account for the dis- 
posal of the moneys received by him 
from the sales they made. 

A financial statement which it is al- 
leged the bankrupt had sent out to his 
creditors was sent through the United 
States mails. The files of the National 
Jewelers’ Board of Trade indicate that 
a signed statement of assets and liabili- 
ties was submitted to the Board by the 
bankrupt on May 2, 1927 but they do 
not indicate whether or not this state- 
ment to the Board went through the 
mails. 

The matter was presented to the Fed- 
eral Grand Jury and an indictment has 
been returned against the bankrupt, 
charging him with use of the mails to 
defraud. 

Mark Horwitz, formerly engaged in 
the wholesale jewelry business at 7 W. 
Madison St., Chicago, was indicted by a 
Federal Grand Jury sitting in this city 
on June 29, charged with concealing as- 
sets from the receiver and trustee in 
bankruptcy in violation of the Penal 
Sections of the Bankruptcy Act. 

On Saturday morning, Nov. 19, 1927, 
Horwitz reported that he had been held 
up and robbed of a large quantity of 
merchandise while traveling from Mil- 
waukee, Wis., to his home in Chicago. 
He claimed that the hold-up took place 
about six miles north of Kenosha, Wis., 
at about 11.15 o’clock in the evening. In 
his first reports to the sheriff of Keno- 
sha County and to newspaper men he 
stated that his loss amounted to ap- 
proximately $14,000 to $18,000. There- 
after he claimed the loss amounted to 
about $28,000. It was not until after 
certain creditors had caused an invol- 
untary petition in bankruptcy to be filed 
against him in connection with which 
an audit of his affairs was made that 
Horwitz made claim that his _ loss 
amounted to about $45,000. 

At the request of creditors and acting 
under instructions of Greenbaum, Wolff 
& Ernst, general counsel to the National 
Jewelers Board of Trade, J. M. Braude 
of Rosenberg, Braude & Zimmerman, 
representing creditors and also desig- 
nated attorneys for members of the Na- 
tional Jewelers Board of Trade in the 
Chicago district caused a careful inves- 
tigation to be made as the result of 
which the matter was presented to the 
attention of Assistant United States 
District Attorney E. J. Hess and the 
matter laid before the Federal Grand 
Jury by him with the result that the in- 
dictment was returned. 

No date has as yet been set for the 
trial of Mark Horwitz. 

Rosenberg, Braude & Zimmerman of 
this city, cooperated with the National 
Association of Credit Men in securing 
and presenting the evidence in this case. 








The Victor Jewelry Co., Passaic, 
N. J., has been incorporated. There are 
1250 shares, of no par value. The com- 
pany was incorporated by George 
Surosky, Frank Stein and Abraham 
Vermuele. 
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Yeggs Rob Safe 





Jamestown, N. Y., Jewelry Store Entered by 
Thieves Who Open Strong Box and 
Escape with Loot Worth $13,498 


BUFFALO, July 7. — Yeggmen who 
cracked the safe in Rudolph’s jewelry 
store, 12 E. Third St., Jamestown, after 
daylight on the morning of July 4, ob- 
tained set and unset diamonds and other 
jewelry having a wholesale value of 
$13,389, about $84 in cash and $25.30 
in customers’ goods left for repair. The 
loss is covered by insurance. 

The cracking of the large safe was 
one of the boldest jobs in the city’s his- 
tory and the first robbery of this type 
in three years. It has been definitely 
established by the police that the job 
was accomplished after 6 o’clock in the 
morning. The store is located just half 
a block from Main St. and it is believed 
that the explosion of fireworks by some 
of the early rising holiday celebrants 
masked the robbers’ operations. 

Entrance to the store was gained by 
“jimmying” the front door with an iron 
bar. After entering the store the cracks- 
men closed the door behind them but 
were unable to unlock it again. Once 
inside the robbers’ task was com- 
paratively easy. 

The safe, the police state, was not of 
the latest burglar-proof type, but was 
merely a fireproof vault with locks and 
was opened without recourse to explo- 
sives. With a large chisel and hammer 
the yeggs knocked off the knob of the 
safe and the combination plate and then 
used a large punch to release the lock- 
ing mechanism. 

The large safe, standing against the 
easterly wall of the store, behind a glass 
and wooden partition, was only partly 
visible from the street. The wooden 
portion of the partition concealed the 
front of the safe and afforded the yeggs 
protection from the chance gaze of any 
passersby. 

After completing their job, the 
thieves left by way of the basement 
door, which leads into an alley. The 
“jimmied” lock prevented them from 
leaving as they had entered. 

It was not until 10 o’clock in the 
morning that the burglary was discov- 
ered. When E. F. Boerst, assistant 
manager, reached the store he discov- 
ered the “jimmied” door and notified the 
police. 

Fingerprints, the only clues to the 
robbery, were taken by detectives in an 
attempt to trace the yeggmen. Hard- 
ware stores were canvassed in the hope 
that the tools used in committing the 
robbery were purchased in the city by 
safe crackers, but the quest in this di- 
rection proved futile. Two suspects 
were taken into custody the day follow- 
ing the robbery but were released after 
questioning. 

Police of other neighboring cities, in- 
cluding Buffalo and Erie, were wired a 
description of the merchandise stolen 
and advised to be on the lookout for any 
attempt to dispose of it through 
“fences.” 
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Convicted as Receivers 





Two Hold-up Men Found Guilty of Getting 
Proceeds of New York Jewelry 
Store Robbery 


Murray Fershing and Sam Weiss, two 
of the men arrested several months ago, 
following the hold up and robbery of 
the jewelry store of Shafran & Feffer, 
37 Clinton St., New York, were convicted 
several days ago of criminally receiving 
stolen goods. Sentence will be imposed 
on these defendants by Judge Donnellan 
Aug. 8. Because of previous convictions, 
Fershing is subject to a sentence under 
the Baumes Law of 40 years while Weiss 
may be sentenced to serve the remainder 
of his life in prison. 

Several weeks ago these two defend- 
ants were tried on charges of robbery 
growing out of the hold up of the Clin- 
ton St. jewelry store. At that time the 
jury disagreed and last week both de- 
fendants were placed on trial for crim- 
inally receiving part of the proceeds of 
the Shafran & Feffer robbery. 

The prosecution was conducted by As- 
sistant District Attorney Robert San- 
tangelo, who was aided by Assistant 
District Attorney Charles Garrison. 
The trial lasted about one week, and 
within two hours after the case went to 
the jury, a verdict of guilty was re- 
turned. 

The principal witnesses at the trial 
were Mildred Bender, Sam Monastersky 
and John Farber. These three witnesses 
were also members of the gang which 
held up the Clinton St. jewelry store. 
They have confessed to their part in the 
robbery and turned State evidence. They 
will probably be sentenced on Tuesday, 
Oct. 2. 








Sent to Prison 





Man Who Killed Employe of New York 
Manufacturing Jeweler Must Serve 
Term of 20 Years 


Willard N. Watkins who was arrested 
last May after a three months search, 
charged with murdering Charles L. 
Hastings, who, for many years, had been 
employed by Walter P. McTeigue, Inc., 
manufacturing jewelers, 36 W. 47th St., 
New York, was sentenced last Tuesday 
morning to 20 years in Sing Sing 
Prison. The sentence was imposed by 
Judge Levine after the defendant pleaded 
guilty to manslaughter in the first de- 
gree. 

The killing of Hastings several months 
ago remained somewhat of a mystery 
for some time after his body was found 
in his room in the Hotel Adrienne on 
Seventh Ave. The police, at first, ad- 
vanced the theory that Hastings had 
met his death by “manual strangula- 
tion,” claiming that death might possi- 
bly have been caused through grasping 
his own throat while in a fit of cough- 
ing. Mr. Hastings’ employer, however, 
and several of his friends were appar- 
ently not satisfied with this explanation, 
and through their interest and activity, 
kept the case alive. 
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Detective James E. Hayden who is 
occasionally employed by the Jewelers 
National Crime Committee, was assigned 
to the case by Richard C. Murphy, coun- 
sel, and soon discovered that Watkins, 
who was under suspicion, had moved 
from the Hotel Adrienne to another ad- 
dress. Through the activity of the 
Crime Committee and the Jewelers Co- 
operative Bureau, some of the loot was 
traced when Watkins attempted to pawn 
one of a number of rings which were 
stolen from Mr. Hastings after he had 
been murdered. The information gath- 
ered by the Crime Committee was given 
to Mr. McTeigue who, in turn, called on 
Inspector Carey. Detectives were im- 
mediately sent out and Watkins was 
arrested. 

The man was grilled by Inspector 
Carey and finally made a confession. He 
told the police that he had gone to Hast- 
ings’ room on the night on which he was 
killed and an altercation developed. 
Watkins claimed he became angry and 
grasped Hastings by the throat. In 
their struggle, Hastings fell to the floor 
and landed on his back. Watkins con- 
tended that Hastings began to kick and 
that he (Watkins) continued to hold th 
man by the throat but did not intend to 
kill him. 

Some of the rings were found in the 
lavatory in the house where Watkins 
finally moved while other articles were 
found in the toe of a rubber. It was 
through the Jewelers National Crime 
Committee that it was learned that 
Watkins had served some time in the 
Navy and had also escaped from the jail 
at St. Quentin, Cal. 








Lower & Livingston, Inc., Voluntary 
Bankrupts, Owe $44,625 and Have 
Assets of $32,395 


Lower & Livingston, Inc., formerly 
known as Lower & Co., Inc., manufac- 
turers of jewelry boxes, 14 W. 17th St., 
New York, filed a voluntary petition in 
bankruptcy in the United States Dis- 
trict Court last Friday. In an order 
signed the same day by Judge Bondy, 
Jack Oppenheim was appointed receiver 
under a bond of $2,000. 

The schedules accompanying the pe- 
tition place the liabilities at $44,625, 
which amount represents taxes due the 
government, $25; other debts preferred 
by law, $1,300; unsecured claims, $33,- 
050 and notes and bills which ought to 
be paid by other parties thereto, $10,- 
250. The assets total $32,395 and in- 
clude: cash on hand, $6; stock in trade, 
$5,000; machinery, tools, etc., $804; 
debts due on open accounts, $4,583 and 
policies of insurance, $22,000. 

Among the largest unsecured credi- 
tors are: L. Bischofsheimer & Son, 
$244; Chicago Case Mfg. Co., $537; 
Heinrich Duggert, $7,500; David W. 
Dazian & Son, $488; Livingston & Co., 
$397; Moller, Dehmichen & Co., $583; 
James Manfred, $1,673; Mitchell Mo- 
gall, $280; United Silk Mills, $222; Zeh 
& Schien, $432; 22 W. 48th St., Inc, 
$9,472; Ida Bleichman, $1,000; Isaac 
Marks, $8,124. 


59 


Reports Loss of Jewelry 





Salesman Tells Authorities That Satchel 

Containing Valuables Was Stolen from 

a Train 

PHILADELPHIA, July 9.—Officials at 
the local offices of the Pullman Co. and 
the police are puzzled at the discrepancy 
in the value of jewelry reported to them 
as lost by Isaac Greenberg, salesman for 
Pittsburgh and other jewelry houses. 
He stated he lost diamonds and mount- 
ings from a satchel on a train from 
Pittsburgh to New York last Friday. 
Greenberg, the police say, stopped over 
at the North Philadelphia station to re- 
port the loss, and placed the value of 
the goods at $35,000. Reports from 
New York are that he stated there to 
the police and to the jewelry firms whose 
goods he handled, that the aggregate 
was greater. Pullman officials here say 
he placed his loss at $35,000. 

Greenberg, whose home is in this city, 
his mother living at 950 N. Franklin St., 
is well known to many persons in the 
jewelry trade here and bears an excel- 
lent reputation. According to friends 
here, he spent the greater part of last 
winter at Miami, Fla., and did a suc- 
cessful business in selling stones and 
jewelry. 

According to the police at the 
North Philadelphia station he placed 
a wallet containing the jewelry in his 
traveling bag which he left in his berth 
while he went to the washroom. On his 
return after a brief absence the bag was 
missing. 


PITTSBURGH, PA., July 7.—Considerable 
interest was taken here in the announce- 
ment that Pullman officials are investi- 
gating the theft of valuable jewelry and 
diamonds from a passenger train. The 
jewelry was in the possession of Isaac 
Greenberg, a salesman. One report said 
that about $25,000 worth belonged to 
one New York man and $10,300 to 
another New York dealer. The re- 
mainder is said to have been the prop- 
erty of a Pittsburgh firm. 

At the Pittsburgh house reported to 
figure in the matter it was stated that it 
was uncertain as to whether they are 
concerned in the reported loss or not, but 





. that this will be determined later. In 


any event detectives are at work on the 
case and assurance was given that a 
statement concerning the loss would be 
forthcoming. 

Mr. Greenberg is fairly well known in 
Pittsburgh and the loss of the bag con- 
taining the merchandise caused consid- 
erable interest in this city. Mr. Green- 
berg is reported to have boarded the 
train at Pittsburgh last Monday night 
for New York and to have missed his 
valise containing the jewelry when he 
reached North Philadelphia. 








A new and modern front has been 
placed in the business room occupied by 
George W. Wills, jeweler, in the Hopkins 
building on the north side of the square 
at Tecumseh, Neb. It is attractive and 
adds a general modern tone to the ap- 
pearance of the place. 
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Gorham Sales Conference Opens 


Third Annual Meeting of Retail Jewelers Now Being Held in Assembly Room of the Gorham 
Factory—President Mayo Welcomes Guests—Prof. H. W. Hess Speaks on “The 
Salesman and His Personality’’—Advertising and Store 


PROVIDENCE, July 11.—Representa- 
tives of more than 140 retail jewelry 
stores located in 100 cities of the United 
States and Canada registered today for 
the third annual Gorham Sales Con- 
ference for Retail Jewelers. The list 
of registrants includes store owners, de- 
partment executives and salesmen. 
Among the executives are many, who, 
by virtue of having attended previous 
Gorham conferences, this year comprise 
a post-graduate class. 

Jewelry houses which had representa- 
tives at former conferences have in- 
creased their delegations in many cases 
so that the advantages of the school 
may be extended to other executives and 
employes. Applications for admittance 
to the conference were accepted in the 
order that they were received and far 
exceeded the accommodations. 

Wednesday morning was_ devoted 
mainly to registration and the opening 
of the conference. The registrants met 
in the assembly room of the Gorham 
factory where President Edmund C. 
Mayo welcomed them and explained the 
purnose of the conference. He said: 

“The Gorham conference aims to 
encourage policies for the good of the 
entire jewelry industry; to establish 
better relations and _ understanding 
among manufacturers, retailers and 
consumers, and to present instruction 
by experts with respect to the various 
departments of business functions, such 
as accounts. buying. merchandisine. ad- 
vertising. salesmanship and production.” 

Immediately following Mr. Mayo’s 
message of welcome, Gordon Lang, con- 
ference director, announced that the 
school would be conducted in three divi- 
sions as follows: 

(1) Retail Jewelry Salesmen. 

(2) Executives’ Conference. 

(3) Executives’ Round Table Con- 
ference. 

The three groups got down to work 
without loss of time. The salesmen 
made a study of silverware making, the 
instruction including a trip through the 
factory with Mr. Lang and a corps of 
trained Gorham guides. The salesmen 
saw sterling silver in the making and 
had explained to them the essential re- 
quirements of manufacturing both hol- 
low and flat ware. 

Before being dismissed for the day, 
the salesmen heard Professor Herbert 
W. Hess, head of the merchandising de- 
partment, Wharton School, University 
of Pennsylvania, on “The Salesman and 
His Personality.’ He advanced valu- 
able thoughts and suggestions for the 
man who is on the firing line of the 
Jewelry industry, saying in part: 


Arrangement Discussed 


ADDRESS OF PROFESSOR HERBERT W. HESS 


“The most consequential fact in scien- 
tific salesmanship is that there is an 
immediate and constant relationship 
between the personality of the salesman 
and his success. Certain traits are in- 
dispensable; they are both 


moreover, 





EDMUND C. MAYO, PRESIDENT, WHO 
WELCOMED THE JEWELERS 


natural and acquired. These funda- 
mental traits are self-confidence, ear- 
nestness, honesty, tact and enthusiasm. 

“Rather than being broad generaliza- 
tions, each of these traits has a tech- 
nique as to its use, and salesmen rise 
to success because they know how to 
wield these traits effectively in extend- 
ing the merits of the goods into the 
consciousness of buyers. Through strict 
understanding and use of these traits 
all sales resistance and inertia are fully 
overcome. 

“Modern selling demands that sales- 
men go into the laboratory of their own 
personality and work to bring into ex- 
pression those traits which modern busi- 
ness requires. For instance, honesty is 
an acquired economic trait and its inter- 
pretation in relation to business is con- 
stantly changing. On the other hand, 
self-confidence is innate, but must be 
worked upon consciously to bring it into 
complete expression.” 


Executives’ Conference 


The regular executives’ conference 
is comprised of business executives and 
department heads who have not at- 
tended previous Gorham conferences. 
This group was immediately taken in 


hand by Professor Hess, the first ses- 
sion being devoted to “The Administra- 
tor versus the Executive.” He said: 

“The difference between the business 
administrator and the executive is that 
one sees the business in perspective, 
while the other is a department func- 
tionary. The defect of many adminis- 
trators consists in the fact that they 
perform too many unnecessary and de- 
tailed tasks themselves. Successful mer- 
chandising administration pertains to 
an appreciation of the fundamental 
aspects of distribution, namely, mer- 
chandising, advertising and salesman- 
ship. 

“There is growing appreciation of the 
necessity of coordinating the functions 
of these three fields and it is being real- 
ized that business is not merely oppor- 
tunistic, but is subject to measurement 
and control.” 

The retail salesman is the weakest 
link in our chain of distribution, accord- 
ing to Professor Hess, who says: 

“His present knowledge and capacity 
do not seem commensurate with his re- 
sponsibility. The jewelry and the ster- 
ling business require salesmen who can 
speak not only authoritatively, but 
persuasively. To appreciate how to get 
men to sell goods to the limit of the 
capacity of the community to buy re- 
quires great care in the selection, train- 
ing and paying of salesmen.” 

Professor Hess pointed out that the 
problems of the manufacturer of silver- 
ware and the retail jeweler are the same 
and that if one fails to live up to his 
opportunity both suffer. 


Round Table Conference 


The executives’ round table confer- 
ence has been arranged for executives 
and department heads who have at- 
tended previous Gorham conferences. It 
is a post-graduate course and the mem- 
bers are divided into small groups who 
meet for discussion with experts in 
their respective lines. One of the most 
important and valuable features of 
these round table meetings is the ex- 
change of views among members and 
discussion of methods of selling em- 
ployed. by the members. 

The Wednesday sessions were devoted 
to current retail jewelry advertising, 
store layout and arrangement in terms 
of turnover, direct mail, and how the 
retail jeweler can find new markets. 

The three groups continue their re- 
spective courses throughout Thursday 
and on Friday all join in the same pro- 
gram. The first session of Friday will 
be devoted to “Jewelry Stores versus 
Department Stores,” a dramatic presen- 
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tation, by use of theatrical lighting and 
stage effects, of the methods to be em- 
ployed by retail jewelers to meet depart- 
ment store competition for the consum- 
ers’ dollars. 

Sales management and its relation to 
merchandising will be the subject pre- 
sented on Friday afternoon by E. St. 
Elmo Lewis, counsellor in Federal 
Trade and Consumer Relations. 

The list of lecturers and instructors 
includes the following: 

Professor Herbert W. Hess, head of 
the Merchandising Department, Whar- 
ton School, University of Pennsylvania; 
J. Russell Doubman, Ph. D., Wharton 
School; Mrs. Christine Frederick, 
Applecroft Experiment Station and ex- 
pert on household research; Franklin 
W. Cawl, Ph. D., Wharton School; E. 
St. Elmo Lewis, counsellor in Federal 
Trade and Consumer Relations; Pro- 
fessor M. P. McNair, Harvard Bureau 
of Business Research; William Nelson 
Taft, editor of Retail Ledger; Robert 
L. Hobart, Wharton School; Edwin P. 
McLean, W. G. McLean Mfg. Co.; 
Donald Hobart, assistant director of 
research, Curtis Publishing Co., and 
Professor Edwin R. A. Seligman, Co- 
lumbia University, who was engaged by 
the General Motors Acceptance Corpo- 
ration to make a survey of instalment 
selling in this country. 

The retail jewelry firms from whom 
the Gorham Co. accepted enrollments 
for the third annual sales conference 
are as follows: 

Bromberg & Co., Birmingham, Ala.; 


Elebash Jewelry Co., Orlando, Fla.; 
Elebash Jewelry Co., Selma, Ala.; 
Strauss & Lerner, Meridian, Miss.; 


Coleman E. Adler, New Orleans, La.; 
P. H. Linnehan, Birmingham, Ala.; J. 
J. Sweeney Jewelry Co., Houston, Tex.; 
Sanders Rones Co., Tulsa, Okla.; A. A. 
Everts Co., Dallas, Tex.; Walter F. 
Tetts, Bay City, Tex.; Dothan Jewelry 
Co., Dothan, Ala.; George T. Brodnax, 
Inc.. Memphis, Tenn.; Maier & Berkele, 
Atlanta, Ga.; C. H. Coles & Sons, 
Gainesville, Fla.; Wm. Schweigert & 
Co., Augusta, Ga.; Greenleaf & Crosby 
Co., Jacksonville, Fla.; Adams Jewelry 
Co., Tampa, Fla.; Lathan & Atkinson, 
Atlanta, Ga.; Sylvan Bros., Columbia, 
S. C.; Paul-Gale-Greenwood Co., Nor- 
folk, Va.; Gift Shop, Winston-Salem, 
N. C.; Jolly’s, Raleigh, N. C.; W. P. 
Cart Co., Charleston, S. C.; James Allan 
& Co., Charleston, S. C.; Hale’s Gift 
Shop, Greenville, S. C.; Starnes-Miller- 
Parker Co., Concord, N. C.; F. E. 
Starnes, Albemarle, N. C.; Charles E. 
Henderson, Asheville, N. C.; Starnes- 
Parker-Miller Co., Lexington, N. C.; 
Starnes & Parker, Salisbury, N. C.; 
Shreve, Crump & Low Co., Boston, 
Mass.; Bigelow, Kennard & Co., Boston, 
Mass.; S. Stowell & Co., Boston, Mass.; 
Smith, Patterson Co., Boston, Mass.; 
McAuliffe & Hadley, Boston, Mass.; 
Reagan, Kipp Co., Boston, Mass.; 
Tilden-Thurber Corp., Providence, R. I.; 
Thomas Long Co., Boston, Mass.; True 
Bros., Springfield, Mass.; Daniel Low & 
Co., Salem, Mass.; Carter Bros., Port- 
land, Me.; J. C. Merrell & Co., Portland, 
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Me.; C. J. Gidley, Inc., New Bedford, 
Mass.; E. B. VanVorst, Great Barring- 
ton, Mass.; Charles Hall, Inc., Spring- 
field, Mass.; W. F. Newhall & Son, 
Lynn, Mass.; W. N. Milligan, Brookline, 
Mass.; Joseph C. Blaine, Newport, R. I.; 
S. M. Nathan, Fitchburg, Mass.; Gur- 
ney Bros. Co., Brockton, Mass.; Keller 
& George, Charlottesville, Va.; H. J. 
Homrich, Huntington, W. Va.; Phillips 
Bros., Lynchburg, Va.; J. P. Henebry & 
Son, Roanoke, Va.; the Watson Co., 
Clarksburg, W. Va.; Wiss Sons, Inc., 
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Newark, N. J.; Bertrond A. Weber, 
Ridgewood, N. J.; Meiners, Hacken- 
sack, N. J.; Ruddy & Costello, Inc., New 
London, Conn.; Porter & Dyson Co., 
New Britain, Conn.; Lux, Bond & Lux, 
Hartford, Conn.; Louis Kades, New- 
burgh, N. Y.; S. A. Kirby & Sons, New 
Haven, Conn.; G. W. Fairchild & Son. 
Bridgeport, Conn.; Forsythe & Davis, 
Kingston, N. Y.; Clark & True, Middle- 
town, Conn.; George B. Spear, Torring- 
ton, Conn.; Clark & McDonald, Schenec- 
tady, N. Y.; E. F. Bassett, Jamestown, 
N. Y.; Evans & Sons, Utica, N. Y.; W. 
B. Wilcox Co., Utica, N. Y.; F. W. 
Roedel, Utica, N. Y.; E. J. Scheer, 
Rochester, N. Y.; Dudley-Given-Simp- 
son, Rochester, N. Y.; Klee & Groh, 
Rochester, N. Y.; H. J. Howe, Inc., 
Syracuse, N. Y.; Silas L. George Est., 
Watertown, N. Y.; James Mix, Inc., 
Albany, N. Y.; Reeve & Schumann, New 
York city; Grogan Co., Pittsburgh, Pa.; 
W. W. Wattles & Son Co., Pittsburgh, 
Pa.; Cowell & Hubbard Co., Cleveland, 
Ohio; Webb C. Ball Co., Cleveland, 
Ohio; Wright, Kay & Co., Detroit, 
Mich.; J. J. Freeman Co., Toledo, Ohio; 
W. F. Broer Co., Toledo, Ohio; Loring 
Andrews Co., Cincinnati, Ohio; Hardy 
& Hayes, Pittsburgh, Pa.; J. E. Cald- 
well & Co., Philadelphia, Pa.; Bailey, 
Banks & Biddle, Philadelphia, Pa.; 
S. Kind & Sons, Philadelphia, Pa.; Mil- 
lard F. Davis, Wilmington, Del.; Bay- 
nards, Inc., Wilmington, Del.; James R. 
Armiger Co., Baltimore, Md.; A. H. 
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Ietting Jewelry Co., Baltimore, Md.; 
Galt & Bro., Washington, D. C.; Dulin 
& Martin, Washington, D. C.; Pearson 
& Crain, Washington, D. C.; Goldsmith 
& Co., Washington, D. C.; LeBrons, 
Ine., Trenton, N. J.; E. Keller & Sons, 
Allentown, Pa.; W. J. Lukens Co., 
Wheeling, W. Va.; C. N. Hancher Co., 
Wheeling, W. Va.; L. Weber & Son, 
Lancaster, Pa.; W. J. Frank Co., Ak- 
ron, Ohio; N. B. Levy & Bro. Co.,, 
Scranton, Pa.; H. R. Rogalsky, Brad- 
ford, Pa.; J. C. Mumma, Reading, Pa.; 
EK. W. Chamberlin, Akron, Ohio; A. B. 
Bixler & Co., Easton, Pa.; Charles 
Mayer & Co., Indianapolis, Ind.; Robert 
Koerber, Fort Wayne, Ind.; Meyer 
Bros., Saginaw, Mich.; G. H. Ankeny 
& Co., Lafayette, Ind.; Hicks-Scatter- 
good, Battle Creek, Mich.; Jenkins & 
Co., Richmond, Ind.; Miron D. Ellis, 
Kalamazoo, Mich.; Matt Irion & Sons, 
Louisville, Ky.; Spaulding & Co., Chi- 
cago, Ill.; C. D. Peacock, Chicago, II1.; 
Bunde & Upmeyer Co., Milwaukee, 
Wis.; Alsted-Kasten Co., Milwaukee, 
Wis.; Hess & Culbertson Jewelry Co., 
St. Louis, Mo.; Jaccard Jewelry Co., 
Kansas City, Mo.; J. M. Bigwood & 
Son, Terre Haute, Ind.; C. I. Joseph- 
son, Moline, Ill.; Nelson & Son, Ince., 
Madison, Wis.; Dwyer & Anderson, 
Rockford, Ill.; George D. Davidson Co., 
Los Angeles, Cal.; McAuliffe & Hadley, 
Boston, Mass.; J. R. Clayton Co., Wa- 
terbury, Conn.; M. Meyer, Marion, Ind.; 
Fincher & Ozment Jewelry Co., Tusca- 
loosa, Ala.; T. R. Helms & Co., Rock- 
ingham, N. C.; R. G. Winter Jewelry 
Co., Minneapolis, Minn.; Milton Kohler 
& Sons, Hagerstown, Md.; Hilsman & 
Haygood, Atlanta, Ga. 








Death of L. J. Montagnon 





Treasurer of Solidarity Watch Case Co., 
New York, Passes Away Suddenly 
in His 65th Year 


Heart trouble was attributed as the 
cause of the sudden death of Louis J. 
Montagnon, treasurer of the Solidarity 
Watch Case Co., 15 Maiden Lane, New 
York, who passed away at his residence, 
112 Park Place, Brooklyn, N. Y., last 
Thursday. Mr. Montagnon, who was 
also a director of the company, had been 
treasurer for about 35 years. 

In a sermon eulogizing Mr. Mon- 
tagnon, the Rev. Dr. Klein stressed 
particularly the unusually genial dis- 
position of the deceased as well as his 
great popularity in all quarters. The 
burial, which followed services at his 
late residence last Saturday was under 
the auspices of the Masonic order. 

Mr. Montagnon, who was of French 
descent, was born in New York city 
but spent most of his life in Brooklyn. 
He was in his 65th year. 

At a special meeting of the board of 
directors of the Solidarity Watch Case 
Co. held on Tuesday, resolutions of sym- 
pathy were passed and presented to the 
family. 

Deceased is survived by his widow 
and two daughters. 
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PRECIOUS AND SEMI-PRECIOUS 


GEMS 


OF EVERY DESCRIPTION 
de 


ENGRAVED 
EMERALDS - RuBiEs - SAPPHIRES 
| for 
Rings - ‘Brooches - “Bracelets 
Pendants 


é 


AMERICAN GEM @7 PEARL Co. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
LONDON PARIS 
































Diamonds 
Pearls 
Precious Stones 


S. NATHAN @& CO., inc. 


Importers and Cutters 


71-73 NASSAU STREET, NEW YORK 
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THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


G- 


Now Made in 
18K. WHITE GOLD 
Platinum—18E—14K—14E B.P.—-BSterling 


=e sarEry ‘CATCH 


Open For Brooches, etc. Closed 


18K.White. 18K., 14K., Large and Small Size 
Descriptive Circular on Application 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN ‘jy, frive 











The Buyers’ Directory 


SS, 
Price, $1.00 


—, 


Jewelers Publishing Corp. 
239 West 39th St. New York 








d FOR RENT ’ 
106-108-110-112 West 46th St., 
New York 
Small Floors 
SUITABLE FOR JEWELERS 


Large Windows 
Excellent North Light 
MODERATE RENT 
\ Apply on Premises y, 











Beaded, Silk and Leather Bags 
pepaeee and Refinished 
AN UNUSUAL SHOP for the ——s 
framing and remodeling of high grade bags 
of every description. French bags a special- 
ty. Sterling Frames in stock or made to 
order. Pocket lighters refinished and re 
covered in leather. 
A. L. WORKMAN, 1 West 34 St. 

Est. 20 Years New York City 








TELEPHONE BRYANT 6367 


HUGO E. FRENZKE 


Jewelry Designing and Modeling 
Special Order Work 


562 FIFTH AVENUE NEW YORK CITY 








Pastor Stop Watch 


Time-piece with % second sweep hand, 
Price $10.00 Net. 


A serviceable stop-watch. 


The Sterling Stop-Watch Co., Inc. 


Manufacturer 








No. 15 E. 26th St., New York, N. Y. 
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Ten Years in Sing Sing 





Benjamin Schaller, Alias “Schwartz,” 
Notorious Swindler, Convicted of Lar- 
ceny Charge and Sentenced to 
Serve Prison Term 


” 


Benjamin Schaller, alias “Schwartz, 
alias “Baum,” notorious swindler who 
for years has operated in the jewelry 
trade and whose conviction last year on 
a charge of larceny in the first degree 
was later upset by the Appellate Divi- 
sion, was again convicted and on Tues- 
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Thieves Smash Vault in Newark, 
N. J., Jewelry Store and Escape 
with Gems and Settings Worth 

$5,000 


NeEwARK, N. J., July 10.—The police 
are still searching for some clew which 
may lead to the identity of the yeggs 
who over the week-end, blew open the 
large safe in the jewelry store con- 
ducted by Maurice Mogul, 142 Market 
St., this city, and stole precious stones 
and ring mountings reported to be 
valued at $5,000. The theft was not 








BENJAMIN SCHALLER, ALIAS “SCHWARTZ,” SENT TO PRISON 


day was sentenced by Judge Nott in the 
Court of General Sessions to serve 10 
years in Sing Sing Prison. Schaller was 
convicted last week of grand larceny in 
the second degree as a second offender. 

This man has victimized jewelers prin- 
cipally in New York for years, and in 
1927 was arrested by Detective Kalb- 
fleisch, who noticed him walking along 
Grand St. in the East Side section of 
New York. The man, at the time, de- 
nied his identity but after being brougut 
to the Old Slip Station, was identified by 
several victims, among them B. Lein- 
wand, a jeweler at 71 Nassau St., who, 
through the prisoner’s operations, lost 
a ring worth $175. The man was found 
guilty on this charge in July, 1927, and 
after Assistant District Attorney 
Thomas A. Aurelio proved that the pris- 
oner had been convicted on many other 
occasions, was subject to life imprison- 
ment. Schaller, however, appealed his 
conviction with the result that the Ap- 
pellate Division reversed the findings of 
the jury in the Court of General Ses- 
sions. 

Assistant District Attorney Thomas 
Aurelio was again assigned to try the 
case and last week obtained another con- 
viction. 





 —— — 





Jewelry valued at nearly $1,000 was 
stolen one night recently by a window 
smasher, who tossed a brick through the 
front window of the store of John D. 
Lawrence, 698 Main St., Worcester, 
Mass. The break was discovered by 
Patrolman John J. Gleason. 


discovered until yesterday morning 
when Mr. Mogul opened his store. 

An examination by the police in- 
dicated that the thieves worked leisure- 
ly and after boring a hole in the safe 
with an electric drill, put in their charge 
of explosive. Parts of the broken safe 
were lying about the store when Mr. 
Mogul walked into his place yesterday 
morning. The thieves left behind a 
“jimmy” and an electric drill. The 
police are now closely scrutinizing these 
instruments as well as parts of the 
safe, with the hope of finding finger- 
prints. 








Recent Steps in Business 
Self-Government 


Address by Gilbert H. Montague of the New 
York Bar before the National Conference on 
Sales and Distribution in New York on 
June 29. 

ORE and stronger trade associa- 

tions, organized under proper con- 
ditions and with adequate safeguards, 
are foreshadowed by recent decisions 
and rulings of the Supreme Court, the 
Department of Justice and the Federal 
Trade Commission. 

Overproduction, business depression 
and unemployment, it is now realized, 
are comparable only to disease in the 
devastating and far-reaching injuries 
that they inflict upon the morale and 
well being of the entire nation. 

Whatever will facilitate a closer adap- 
tation of production and distribution to 
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the requirements of demand will serve 
to bring under human control one of 
the most baleful causes of human un- 
happiness. 

Trade associations are better fitted 
for this work than any other human 
agency. They have the facilities and 
the law gives them the right, so long as 
they avoid all unlawful price agree- 
ments, to collect and disseminate accu- 
rate statistics regarding production, 
stocks on hand, sales and all other trade 
information necessary to enable each 
producer and distributor to regulate his 
business with full knowledge of the con- 
dition of the market. 

Trade associations, if they perform 
this work in the manner now approved 
by the law, can confer upon mankind a 
benefaction approximating the control 
of disease by modern hygiene. 

Business ethics are created, not by 
laws but by the opinion of business men. 
All the laws in Christendom are power- 
less to raise the business standards of 
a single industry above the level 
reached by the preponderance of public 
opinion among the reasonable and fair- 
minded men in that industry. This 
truth most people entirely overlook, 
when they are pushing new legislation 
to improve business standards. 

Business self-government, simply be- 
cause it is self-government and not gov- 
ernment imposed from an outside au- 
thority, is creating for business higher 
standards and more rigorous enforce- 
ment than have ever been attained 
either by the governmental authorities 
or the courts. 

Forward-looking leaders in the busi- 
ness world now recognize in trade asso- 
ciations a long awaited opportunity for 
business men, through methods of trade 
self-government of their own selection, 
to correct a large number of vexations 
and long standing trade abuses. 

Between the point now reached by the 
law, and the point which the law in the 
progress of the courts may reach five 
or ten years from now, there is always 
a twilight zone. 

Through this twilight zone, it is the 
pioneers in business and the pioneers in 
the law who must blaze the way, for the 
business world and also for the courts, 
toward those improved standards of 
economic and business ethics to which 
in the long run legal principles in the 
majority of cases eventually tend to 
conform. 

Like everything else in the twilight 
zone, this subject abounds in many 
practical problems. 

Only through experiments of this 
character, however, can any advance 
ever be made in the development of 
business law, and it is a hopeful sign 
that at least the more forward-looking 
leaders, not only in the business world 
but also in official and legal circles, are 
today enterprising enough occasionally 
to attempt these experiments, particu- 
larly on those special occasions when 
the surrounding conditions are such as 
very strongly to warrant such excep- 
tional measures. 
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Jewelry and Allied Trades Show 


Chicago Will Be Mecca for Retail Jewelers During Week of Aug. 6 When Third Annual Exhibit 
Will Be Held at the Hotel Sherman—Gift Shows at Stevens Hotel and Palmer House 


CHIcaGo, July 9.—The eyes of the 
jewelry world will be focused on Chi- 
cago during the week of Aug. 6 and 
thousands of members of the trade and 
their families will visit the city that 
week to view the largest display of 
jewelry and allied trades lines ever 
shown in one city at one time. 

There are four main attractions that 
should appeal to every retail jeweler in 
the United States. Of greatest impor- 





JOSEPH S. STEIN, PRESIDENT 


tance to him and his business, perhaps, 
is the third annual Jewelry Show given 
at the Hotel Sherman, under the spon- 
sorship of members of the Wholesale 
Jewelers Association of Chicago, organ- 
ized three years ago with the promotion 
of this annual show as one of the objects 
of the organization. 

The show this year will be larger and 
on a more extensive scale than that of 
the previous two years. Planning be- 
gan nearly a year ago and active work 
on the show began early this year. 
Every plan has now been completed, 
and everything is ready for the open- 
ing day, Monday, Aug. 6. The show 
will continue daily from 9 a. m. until 
5 p. m., throughout the week, including 
Friday, Aug. 10, the last day of the 
show. 

While to every member of the Whole- 
sale Jewelers’ Association of Chicago 
much credit is due for the successful 
arrangements of this third annual 
jewelry exhibit, special mention should 
be made of President Joseph S. Stein, 
of Stein & Ellbogen Co., A. C. Becken, 
Jr., of A. C. Becken Co., vice-president 
and chairman of the Show Committee, 
Emil Braude of Emil Braude & Sons, 
Inc., secretary, and Charles Gustafson, 





of C. H. Knights-Thearle Co., chairman 
of the publicity committee. 

The following is a list of the whole- 
sale jewelers holding membership in the 
organization which sponsors the annual 
jewelry shows in Chicago: Benj. Allen 
& Co., A. C. Becken Co., Block-Weinfeld 
Co., Emil Braude & Sons, Inc., J. W. 
Forsinger Co., Hart Jewelry Co., A. 
Hirsch & Co., C. H. Knights-Thearle 
Co., Lenbusher-Schumann Co., Norris, 
Alister-Ball-Bridges Co., Stein & Ell- 
bogen Co., and Otto Young & Co. The 
management of the show is under the 





EMIL BRAUDE, SECRETARY 


direction of A. B. Coffman, who man- 
aged the two previous shows. 

The entire exhibit space, consisting of 
the exhibit hall, ball room and mezzan- 
ine floor of the Hotel Sherman, has been 
reserved by leading manufacturers, im- 
porters and wholesalers. The largest 
and most extensive and varied display 
of jewelry, diamonds, watches, clock 
and sundry merchandise for the jeweler 
ever made under one roof at one time is 
assured. Manufacturers not only show 
a complete line of their products but in 
many exhibits may be seen the proc- 
esses of manufacture. The success of 
previous shows, especially that of last 
year, has encouraged manufacturers to 
make larger and more complete dis- 
plays. 

At this show the retailer will be able 
to see advance styles for fall, all the 
newest and best merchandise that will 
be offered during the coming season. In 
addition to seeing this merchandise the 
jeweler will be able to secure some- 
thing very essential to merchandising, 
a knowledge of his merchandise, a bet- 


ter knowledge than he can secure in any 
other way except to visit the factory 
where the merchandise is made. 

Last year representatives of over 
1000 retail stores visited the show and 
indications at this time are that double 
this number will attend this year. Ar. 
rangements have been made by the com- 
mittee to accommodate 500 of the visit- 
ing retail jewelers with rooms at the 
Sherman Hotel for a three-day period 





5 
A. C. BECKEN, 


VICE-PRESIDENT AND 
CHAIRMAN OF THE SHOW COMMITTEE 


at the expense of the association. These 
rooms will be assigned to the first 500 
who register for attendance. 


An added inducement for attendance 
this year is the reduced railroad fare 
which may be secured by membership 
in the Interstate Merchants Council, 
with headquarters at 10 S. LaSalle St., 
Chicago. By sending the annual fee of 
$2 to the Council a membership card is 
issued which entitles the merchant, 
members of his family or employes to 
purchase round trip tickets to Chicago 
for the week of Aug. 6 at a fare and a 
half. Nearly 4000 merchants of the coun- 
try hold membership in this organiza- 
tion representing 41 States, Canada and 
Cuba, who not only secure reduced 
fares for themselves and families to 
Chicago but derive many other advan- 
tages including monthly business bul- 
letins, entertainment while in Chicago 
as well as associate membership in the 
Chicago Association of Commerce with 
complete use of its service. The sum- 
mer meeting of the Interstate Mer- 
chants Council will be held during the 
week of Aug. 6 and this is an addi- 
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tional inducement for retail jewelers to 
visit the city that week. 


The Gift Shows 


During this same week two gift 
shows, the largest held in the country, 
will be in Chicago. While all jewelry 





CHARLES GUSTAFSON, CHAIRMAN OF 
THE PUBLICITY COMMITTEE 


items are gift items a trade classifica- 
tion known as the gift department has 
been growing in popularity among the 
retail jewelry stores, both large and 
small, during the past few years and 
many stores have installed regular de- 
partments known as gift departments. 
To such as have these departments and 
those contemplating the establishment 
of such, the week of Aug. 6 in Chicago 
will hold a special interest. Five en- 
tire floors of one hotel and two entire 
floors of another have been secured, 
both hotels conveniently located as re- 
gards the Sherman Hotel where the 
jewelry show is to be held. 


/ 
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GiFts, ARTWARES AND NOVELTIES 
ASSOCIATION 


The Gifts, Artwares and Novelties 
Association, with headquarters at 58 E. 
Washington St., Chicago, will hold its 
seventh annual show at the Stevens 
Hotel on Aug. 6 to 11 inclusive. Plans 
for this show have all been made. 

The officers of this association, under 
whose auspices this show is held an- 
nually each August, have devoted much 
time to seeing that no detail has been 
overlooked to make this show the largest 
and most successful merchandising 
event of its kind held anywhere. 

Advance interest on the part of buy- 





held in Chicago ‘by the” gie® 

Manufacturers usually  inttys 
their new fall items at the Chicago 
Show, and with over 400 exhibitors’ on 
five floors of the world’s greatest. hotel, 
The Stevens, the merchandise display 
will be sufficient for the fall and wynter 
needs of buyers, no matter how large 
or varied their needs may be. 


EASTERN MANUFACTURERS’ AND IM- 
PORTERS’ EXHIBIT 


The Eastern Manufacturers’ and Im- 
porters’ Exhibit, an organization that 
uses more than two floors of the Palmer 
House twice a year, in February and 
August, will open their exhibit on Aug. 
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LOOKING NORTH ALONG MICHIGAN BOULEVARD TOWARD THE RIVER, WITH THE 
STEVENS HOTEL IN THE FOREGROUND 


ers is greater than ever before. The 
buyer’s interest has been aroused be- 
cause experience has proved that the 
Chicago Gift Show offers a wonderful 
opportunity for convenient, profitable 
buying. And the number of exhibitors 
who have contracted for space is far 
greater than for any previous Show 


6 and continue for two weeks, closing 
on Aug. 17. In the past jewelers have 
found the merchandise shown here very 
adaptable for their stores and this year 
the display will be larger than ever. 
Over 250 selected exhibitors will show 
lines of gift and art furnishings from 
the whole world. 
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Here will be gathered together the 
choice merchandise in these lines not 
only from manufacturers of this country 
put from every country of the world. 

The events of the week of Aug. 6 
should have sufficient appeal to mem- 
bers of the jewelry trade to induce them 
to travel to almost any city, but the 














THROUGH RANDOLPH ST. PERISTYL® 
SHOWING PITTSFIELD BUILDING, 
JEWELRY AND DIAMOND CENTER 


fact that all of these take place ‘a Chi- 
cago should be a decided further induce- 
ment. 

Chicago is recognized as a great 
jewelry distributing center and it has 
been said and published that Chicago 
leads the country in the distribution of 
jewelry. Certainly some of the largest 
stocks to be seen anywhere are here. 
Some beautiful new stores, both whole- 
sale and retail, that are well worth 
seeing, have been completed recently. 
Among the larger new retail stores are 
those of C. D. Peacock, Inc., at State 
and Monroe Sts., and Barnett & Co., 
Michigan Ave. and Jackson Boulevard. 
Retailers can get an inspiration by vis- 
iting these stores. Among the most 
recent newly equipped wholesale houses 
are those of Juergens & Andersen Co., 
Pittsfield building, Stein & Ellbogen 
Co., Pittsfield building and A. C. Becken 
Co., Jewelers Mart. The latter two 
have announced their formal opening 
on Aug. 6. 
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Few cities of the country can offer 
more desirable conditions for a vaca- 
tion period in summer than Chicago 
offers. Lake Michigan is the great 
moderator of temperatures; in summer 
it is the vast refrigeration plant that 
keeps the city refreshingly cool. There 
are occasional hot days and it is then 
that the breezes sweeping over the cool 
lake water restore the bracing quality to 
the air. 





BUCKINGHAM FOUNTAIN 


For sightseeing, entertainment and 
recreation the city is unsurpassed. A 
sightseeing trip over the drives and 
boulevards is an education in itself. The 
“Chicago Beautiful” plan designed sev- 
eral years ago is rapidly developing and 
miles of the wider streets and beautiful 
boulevards have been completed. Ap- 
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vaudeville houses with a seating ca- 
pacity of about 325,000, some of which 
are rated the finest in the country; 24 
legitimate theaters with a seating ca- 
pacity of 26,300 and six burlesque thea- 
ters seating 8000. 

Without the city are 21 park dis- 
tricts and the Forest Preserve system 
maintains 205 parks throughout the city 
and its environs, in all about 38,000 
acres of park space. Within this park 





IN FULL PLAY 


system are 62 athletic fields, 10 golf 
courses, 75 bathing beaches and pools, 
13 hockey courts, 580 tennis courts, 162 
baseball fields, eight tourist camps, 100 
miles of bridle path, and numerous 
roque, archery, cricket, soccer, casting 
and polo grounds. In less than 45 min- 
utes ride from the “loop” business dis- 














A CHARMING VIEW IN FOREST PRESERVES 


proximately 35,000 acres of forest pre- 
serve, much of it in the city limits, fur- 
nish the playgrounds for the big city. 
Miles of beaches, most of them munic- 
ipally owned and operated provide 
water sports for thousands every day 
during the summer. 

Chicago has 352 motion picture and 


trict there are 175 golf courses and 
country clubs, nearly 40 of which are 
public or semi-public. 

Some of the notable places that may 
be seen along Michigan Ave. and the 
outer drives are Grant Park, Chicago 





(Continued on page 77) 
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An Invitation To All Jewelers % 
Attending the Third Annual 
Jewelry Allicd Trades Show 


8 August 6"tolO” ~~ 
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| This will be very opportune time for you to see 
\_for yourself our confidence in the future of the 


| yy retail jeweler and how we 
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RV In addition to visiting our 

o booth at the show we invite 

a and earnestly request that 
“ig you and your family visit us in 


our new home ~ the fourth floor of this 
impressive building with its beau- 

tiful dome-topped tower.* — We 
ll Fourth Floor ave Ceytain you and your family 
55 E-WackerDrive yyi|| enjoy the time spent with us 





*Our guests will be taken to the 
dome room in the tower, where a mag- 
nificent view of Lake Michigan and 
the city may be enjoyed from a height 
of almost 600 feet. 











A.G. BECKEN COMPANY 


35 EAST WACKER DRIVE, CHICAGO 























July 12, 1928 


Jewelry and Allied Trades Show 
(Continued from page 73) 








Art Institute, Field Museum of Natural 
History, Soldiers’ Field, and Bucking- 
ham Fountain. 

The story of Chicago’s Art Institute 
is the story of the growth of apprecia- 
tion of art throughout the Central West. 
When the $12,000,000 additions and im- 
provements are completed the Institute 
will be probably the greatest art mu- 
seum in the world. To the lover of art 
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city and that it is made up entirely 
from land redeemed from Lake Mich- 
igan. The South Park commissioners 
and Chicago Plan commission have 
worked for years on a design for the 
park that will not only reconcile the 
recreational and commercial needs of 
the lake front but will attract visitors 
because of its surpassing beauty. 

At the south end of Grant Park, ad- 
joining Field Museum is Soldiers’ Field, 
a memorial built in honor of World 
War soldiers. This great stadium is 
1294 feet north and south by 678 feet 





THE 


the Institute an endless 
charm. 

In the Field Museum, Chicago can 
boast the most modernly constructed 
and best equipped general museum in 
the world. Housed in a magnificent 
marble palace 350 by 750 feet, the mu- 


seum is a perfect wonderland of both 


possesses 


FIELD MUSEUM OF NATURAL 





HISTORY 


east and west. The seating capacity is 
160,000 and its field space will hold 75,- 
000 at one time. This vast structure is 
composed of concrete blocks in which 
fragments of hornblende, granite and 
marble have been mixed to produce the 
effect of pink marble. The stadium is 
used for athletic contests, parades, and 
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and operation of the fountain. The 
fountain is in a garden about 600 feet 
square with minor pools designed to be 
in the subdivisions of this garden, sur- 
rounding the central figure. The main 
pool is 300 feet across. There are in 
all about 140 jets in the fountain. At 
night the fountain is illuminated by 
great projectors centering their light 
within these streams. The scheme of 
illumination gives great opportunity for 
variety of effect in color. The fountain 
is operated every day during the sum- 
mer from nine o’clock in the morning 
until 10 o’clock at night and has at- 
tracted the attention of thousands of 
visitors to Chicago since it has been in 
operation. 

Scores of other interesting sights to 
see and places to visit could be men- 
tioned, many equally as interesting as 
those enumerated. These just give some 
idea of what awaits the retail jewelers 
and others who visit Chicago during 
the week of Aug. 6. 

A cordial welcome will be given visi- 
tors by the entire trade here and ample 
entertainment has been provided by 
those who sponsor the shows. 








A bank issued a certificate of deposit 
setting forth that a named person had 
deposited therein $25,000, payable only 
to himself. four months after date, on 
return of the certificate properly in- 
dorsed, with interest at the rate of 3 
per cent per annum if allowed to remain: 
four months. In an action against the 
bank on the certificate, it was alleged 
that the same had been indorsed by the 
depositor, for value received and be- 
fore maturity, to a corporation which 
had in turn indorsed it to another bank, 
by which the action was brought. The 
bank issuing the certificate contended 
that the certificate and another for 




















scientific and popular interest. Mate- 
rials for its exhibits have been collected 
by famous explorers, archeologists and 
anthropologists from the remotest cor- 
ners of the earth and represent the 
gradual evolution of the world from 
the most primitive conditions to its 
present highly civilized state. 

Grant Park is unique in that it is the 
only large park in the heart of a great 


AIR VIEW OF DOWNTOWN CHICAGO 


pageants—and it was here that the 
only Army and Navy football game 
was ever played in the West. 

The Buckingham Fountain was a gift 
to the city by Miss Kate S. Bucking- 
ham, erected to the memory of her 
brother, Clarence Buckingham. Miss 
Buckingham also established a _ trust 
fund the income of which will perpetu- 
ally defray the expense of maintenance 











CHICAGO STOCK YARDS 


double the amount of the first mentioned 
were neither negotiable nor assignable. 
This view was taken by the Appellate 
Division of the New York Supreme 
Court for the First Department in the 
case of The State Bank vs. The Central 
Mercantile Bank of New York, where 
the appellate court reversed a judgment 
entered on a directed verdict for the 
plaintiff below. 
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SIMPLE — SANITARY — SECURE 


LEGION and LEGIONETTE Watch Bands will be dis- 
played at Booth No. 145, Jewelry and Allied Trades 
Show, August 6th to 10th, Hotel Sherman, Chicago. 


To complete your visit to the Show, examine closely the 
newly constructed DUKE type LEGION Band, made 
especially to fit ELGIN LEGIONNAIRE and modern 


type wrist watches. 


Est’b’d 1858 


GEO. H. FULLER & SON CO. 


CHICAGO PAWTUCKET NEW YORK 
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Hendrik Nelson Drowned 





Manager of Gorham Co.’s Fifth Ave., New 
York Store, Seized with Cramps While 
Swimming with Companions 


Hendrik Nelson, manager of the 
Gorham Co.’s store at 576 Fifth Ave., 
New York, was drowned early Tuesday 
morning while swimming with three 
companions off the private pier of Julian 
Le Daux, on Shore Road between 25th 
and 26th Sts., Whitestone, Queens, L. I. 

According to a statement made at the 
Gorham store, Mr. Nelson, who was a 
strong and expert swimmer, had gone 
for an early morning dip before break- 
fast, when he was suddenly seized with 
He shouted for help, but sank 


cramps. ( 
before any of his companions could 
reach him. They dived several times, 


unsuccessfully, for his body, then noti- 
fed the police. At the time of going 
to press, the body had not been found. 
Mr. Nelson, who had been connected 
with the Gorham Co. for five years, is 
survived by his father and several sis- 
ters, who reside in Providence, R. I. 








Equity Suit Started to Protect Patent 
on Process for Chromium Plating 


A process of electro depositing chro- 
mium is involved in a suit in equity 
filed in the United States District Court, 
New York, by the United Chromium, 
Inc, against Louis Weisberg and Wil- 
lard F. Greenwald, co-partners doing 
business as Weisberg & Greenwald, and 
the Emerson Watch Case Co. The ac- 
tion was instituted on June 27, and asks 
for costs and an accounting of profits 
and damages. 

The bill of complaint points out that 
this suit arises under Letters Patent 
No. 1,581,188, which were issued on 
April 20, 1926. These letters patent 
cover a process of electro depositing 
chromium and preparing baths there- 
for, which, it is claimed, were invented 
by Colin G. Fink. On Aug. 20, 1926, all 
rights to these patent letters were as- 
signed by the Chemical Treatment Co., 
to the Chromium Corporation of Amer- 
ica, which in turn, on Nov. 7, 1927, re- 
linquished all claims to the plaintiff, 
the United Chromium, Inc. The com- 
plainants state that they are the sole 
owners of these letters patent and as- 


sert that they have invested large sums. 


of money introducing the invention to 
the public. 

The bill of complaint charges that the 
defendants infringed on these letters 
patent, causing damages to the com- 
plainant concern. It is further charged 
in the complaint that Weisberg & 
Greenwald, engineer-chemists, 71 W. 
45th St., have issued and circulated 
communications, a copy of which is at- 
tached to the bill of particulars, and 
have induced the Emerson Watch Case 
Co. and others in this country to install 
and use the process of chromium plat- 
ing referred to in these circulars. They 
have also aided, it is charged, the Emer- 
son concern and others in the installa- 
tion and the use of this process, inclu- 
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sive of advice and the analysis for its 
successful use. These alleged infringe- 
ments have been committed against the 
plaintiff and with the knowledge of the 
premises of the United Chromium, Inc., 
according to the complaint. 

In conclusion, the bill of complaint 
prays for an injunction, enjoining and 
restraining the defendants from further 
alleged infringement, for costs and an 
accounting of profits and damages and 
for such other relief as the court may 
see fit to grant. 

No answer has as yet been filed. 








Letter to the Editor 





Manager for Associated Buyers of America 
Discusses Problem of Distribution 


Seattle, Wash., July 2. 
Editor THE JEWELERS’ CIRCULAR: 


The problem of distribution is a tre- 
mendous one in the jewelry industry to- 
day, complicated by the advent of the 
mail order house, the huge department 
store and chain groups. These elements 
have in themselves created an entirely 
new merchandising era, exerting their 
own influences, good or bad, on the in- 
dustry as a whole, by virtue of their 
obvious purchasing strength. 

While I cannot in one short article set 
right all the ills and iniquities which 
have arisen from inharmonious groups 
in the jewelry industry, I can neverthe- 
less cite the change which is taking 
place, and call attention to the tearing 
away from old methods of selling, and 
especially from the older channels of 
distribution, which are fast becoming 
obsolete. 

What chance, may I ask, in this eco- 
nomic struggle, has the lone, unorgan- 
ized jewelry retailer, a single unit 
against the highly organized forces in 
the field? What is his purchasing 
power compared to that of the mass 
buyer? Can he cope with these big or- 
ganizations which enter his own section 
as soon as his section represents suffi- 
ciently profitable territory for them to 
invade? In small lots can he buy as 
cheaply as they? 

The answer to this last question, par- 
ticularly, lies in the fact that in many 
instances he is compelled through old 
methods of distribution to pay from one- 
third to fifty per cent more for jewelry 
which he must try to sell to the consumer 
at a profit than the large department 
stores, the chain stores and mail houses, 
with which certain manufacturers deal 
direct. 

This presents a problem both in the 
field of economics and ethics. For is it 
sound, and is it right? 

Ethics, of course, is a rather delicate 
subject. Many groups of individuals in 
business draw up sets of ethics to pro- 
tect themselves against the practices of 
each other. In many respects these are 
no more than pseudo ethics. What may 
be regarded as not a sound business 
policy, or unethical, one day, may on the 
morrow with a new set of conditions to 
face become the only right thing to do. 
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There are too many self-appointed ar-, 
biters of ethical questions. ' 
Economics, on the other hand, is sub- 
ject to sterner, more inexorable laws. 
Trade winds shift and influence them, 
trends of merchandising change them, 
but at all times they represent the sound- 
est of business principles in buying and 
selling. They rest at the core of busi- 
ness principles in buying and selling. 
They rest at the core of businesses which 
perform necessary services for their cus- 
tomers, and keep those businesses far 

out of the red. 

In the march of merchandising, in its 
progress and development of ever cater- 
ing to new demands, conditions and de- 
sires of the consumer of the day, eco- 
nomics underlying an industry must: 
change as these conditions change. And 
channels of distribution must fit the in- 
exorable law of eqpnomics in buying and 
selling of merchandise most appropri- 
ately in any given set of circumstances. 

Right buying is the foundation of 
economic success. If goods are not 
bought right, they cannot be sold right. 
Benjamin Franklin, the great American 
economist, as well as printer and diplo- 
mat, in his little lessons in thrift, cau- 
tioned against paying too much for our 
whistle. More concentrated thought in 
buying, more intensive study of mer- 
chandising and elimination of needless 
costs and extra commissions for useless 
services in present-day distribution will 
advance the best interests of the jewelry - 
industry as a whole. 

Yours truly, 
D. W. THOMAS. 








Creditors of J. H. Baptist, Richmond, 
Va., Will Get 22 Cents on the 
Dollar 


RICHMOND, VA., July 9.—General 
creditors of T. H. Baptist, jeweler, 1407 
E. Main St., who went into bankruptcy - 
several months ago, will get 22 per cent. 
of their claims, according to a scheme 
of distribution of Referee Thomas B. - 
Snead, which has just been approved ' 
by United States Judge D. L. Groner. 

The report of the referee shows that 
a total of $3,196 was realized from the 
assets of the bankrupt. Administrative 
costs and preferred claims reduced this 
amount to $2,050.39, which is now avail- 
able for distribution among creditors. 


Victor Goldbloom, Homestead, Pa., 
who recently made a settlement with his 
creditors on the basis of 25 cents on the 
dollar, has sold his business to S. H. De- 
Roy & Co. of Pittsburgh, and that con- 
cern has made Mr. Goldbloom manager 
of the store. The store is now known 
as S. H. DeRoy & Co. of Homestead, this 
giving the DeRoy house a chain of four 
stores. The affairs of Goldbloom were 
settled through David Weiss of Grafner 
Bros., who was the receiver for Gold- 
bloom. The DeRoy firm is making some 
extensive improvements to the former 
Goldbloom establishment. Homestead is 
the home of the largest unit of the Car- 
negie Steel Co., which is a subsidiary of 
the United States Steel Corporation. 











80 THE JEWELERS’ CIRCULAR 





July 12, 1998 








Announcing 


The newest and 


most graceful of 


POCKET WATCHES. 








Fitted with Illinois 17J, 21J or 23J movements 
(12 size). Boxed in a special display box. 


Features: 


Exquisite lines 


Engraved and oxidized 
border 


Special raised figure dial 


Extended center 
14k gold filled case 


“‘What Can We Do to Stimulate the Sale of Pocket Watches?”’ 


This is the question that the entire Jewelry trade has been asking. 


And the answer which we suggest is this: Create New and More Beautiful Pocket 


Watches. 


With hundreds of new designs for strap watches featured in national and local ad- 
vertising, is it any wonder that their elder brothers, the pocket watches, are not keeping 


pace with them? 


As our contribution to the renaissance of pocket watch design, we are pleased to 
submit A/@enaga@? To introduce this model, we are making special price induce- 


ments. 


Our representatives will show samples to retail jewelers in the near future. And, of 


course, you will see it at Chicago in August. 


Designed and Sold Exclusively by 


TELEPHONES CENTRAL 1044 





MANHEIMER WATCH COMPANY 


Wholesalers of American Watches Since 1875 
THIRTY ONE NORTH STATE STREET: CHICAGO 
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The British Jewelry Market 





Assistant American Trade Commissioner C. Grant Isaacs 
Submits Interesting Report to Department of Commerce 


WASHINGTON, D. C., July 10.—Fash- 
jonable American jewelry does not find 
a ready acceptance in the British mar- 
ket and in consequence, imports from 
the United States are relatively small. 
Although many English jewelry fash- 
ions are adaptations of French design 
and British manufacturers depend ap- 
parently upon the Continent for many 
creative ideas, English jewelry pos- 
sesses a more or less distinctive style of 
its own. On the whole, British jewelry 
is more conservative, C. Grant Isaacs, 
Assistant American Trade Commis- 
sioner at London, reports to the Depart- 
ment of Commerce. 

No estimates are available which 
would serve to indicate the consump- 
tion of jewelry in the British Isles. The 
temperament of the British woman is 
favorably disposed to wearing jewelry 
while the men generally limit their re- 
quirements more to necessities. A com- 
parison of the production of jewelry in 
Great Britain and the import and ex- 
port trade may be considered as an in- 
dex of the demand for jewelry in the 
English market. 

In 1924, the latest year for which in- 
formation is available, the total value of 
the output in the jewelry, gold, silver 
and electroplate trades amounted to 
£12,192,000 as compared with £8,559,000 
in 1907. The value of the production 
of jewelry alone in all kinds of metals 
amounted to £4,090,000, as compared 
with £3,218,000 in 1907. The cost of 
materials purchased and used was 
£5,947,000 and the value of work given 
out £170,000. The net output per head 
of persons employed (exclusive of out- 
workers) in 1924 was £181 and in 1907 
£94. The average number of persons 
employed during the year 1924 at the 
factories and workshops was 33,521, of 
whom 27,552 were recorded as opera- 
tives and 5,969 as management, clerical 
and technical staff. In the year 1907 
the number of persons employed was 
returned as 38,218, of whom 32,961 
were wage earners and 5257 were sal- 
aried persons. The number of men and 
women employed in the industry was 
as follows: 18,630 men and 14,891 
women as against 24,409 men and 13,- 
809 women in 1907. 

In the case of jewelry, the export 
and import returns do not furnish an 
adequate representation of the extent 
of the export and import trade, since 
no particulars are available as to jewel- 
ry dispatched or arriving by way of 
parcel post. Yet parcel post is used 
extensively by shippers of jewelry. 

Imports of jewelry into the British 
Isles are governed more according to 
style of. the article or for the reason that 
similar merchandise is not available in 
British factories. The countries from 


which jewelry is imported into Great 
Britain are mainly France, Czecho- 
slovakia, Germany, Italy, Austria and 
Spain. Switzerland is the principal 
foreign source of supply for watches, 
although this is not considered strictly 
within the classification of jewelry. 
Fancy metal and carved jewelry is im- 
ported from Spain. Amber is received 
from Danzig. Enamel jewelry is im- 
ported from Austria, France or Ger- 
many. The bulk of imported fine 
jewelry is obtained from France. Imi- 
tation jewelry is imported chiefly from 
Czechoslovakia, Germany and France. 
Large quantities of imitation pearls are 
imported from the Continent, and 
French manufacturers practically hold 
a monopoly in this class of article, al- 
though considerable quantities of imita- 
tion and also cultured pearls are im- 
ported from Japan. The official United 
Kingdom customs returns indicate the 
total value of jewelry of all classes, also 
goldsmiths’ and_ silversmiths’ wares 
amounted to only £107,000 during 1926, 

Speaking generally, American jewel- 
ry does not commend itself to British 
taste. An exception, however, is in gold 
filled jewelry of which there is little 
made in the British Isles. The higher 
grade of gold filled jewelry sold in this 
market is imported from the United 
States, but the sales are limited as com- 
pared with the imported German gold 
filled goods which are inferior in quality 
but considerably lower in price. The 
style factor is perhaps the most retard- 
ing insofar as American jewelry is con- 
cerned. Some of the Continental manu- 
facturers undoubtedly manufacture 
jewelry especially for the British mar- 
ket. There is a demand for certain 
classes of American enamel goods, and 
also jewelry set with American semi- 
precious stones. The future possibili- 
ties for American jewelry in the British 
market are more adaptable for well 
styled jewelry which can be produced 
at the lowest cost. 

More womer: are wearing imitation 
jewelry merely as costume ornaments. 
Hair ornaments are seldom used. Elab- 
orate slipper buckles are not so fash- 
ionable. Imitation pearls, bracelets and 


- £243,000. 
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ing. One merchant states there has 
been an advance of 50 per cent in the 
prices of rock crystals during the 
spring. 

Several types of American jewelry 
for men are sold in the British Isles. 
Cuff links are retailed by many of the 
leading shops. American evening dress 
sets in attractive designs are likewise 
receiving a popular distribution. Prac- 
tically all shops ranging from Bond 
Street to those in the provinces are sell- 
ing certain numbers of American eve- 
ning sets. These links and sets retail 
at popular prices equivalent to the usual 
retail values in the United States. Other 
novelty goods of this class could like- 
wise probably be introduced. A good 
proportion of men’s jewelry is gold 
filled. 

The United Kingdom customs returns 
of the imports of precious stones could 
not be taken as representative of the 
total import trade in precious stones, 
for parcel post and registered letter 
shipments are not included. The total 
import for the last three years as re- 
ported by the customs were as follows: 
1924, £225,000; 1925, £110,000, and 1926, 
The exports of diamonds 
from the Union of South Africa to the 
United Kingdom as supplied by the 
Union Government are as follows: 1924, 
2,054,802 karats, £6,498,426; 1925, 2,- 
444,253 karats, £7,615,070, and 1926, 
2,731,404 karats, £9,215,097. 

Religious jewelry as a whole is in lit- 
tle request except in the Irish Free 
State. In Ireland, where the population 
is chiefly Roman Catholic, a consider- 
able quantity of religious jewelry is 
sold. This Irish trade is at present 
chiefly supplied by Continental manu- 
facturers who send out their represen- 
tatives direct on periodic visits. There 
was a fair demand for insignia up to 
the period of the late war, but this has 
very appreciably declined. There is not 
a popular demand for emblems or 
badges of the cheaper class. The Brit- 
ish taste is not favorable toward wear- 
ing emblems signifying certain orders 
or societies. 

A considerable proportion of the 
jewelry manufactured in Great Britain 
is exported, and mainly to the colonies. 
Again, the parcel post and registered 
mail are used in forwarding shipments 
and, therefore, the United Kingdom 
customs returns are not conclusively 
representative of the export trade. 
United Kingdom exports of jewelry, 
and goldsmiths’ and silversmiths’ wares, 
for 1924, 1925, and 1926 were: 





SOWCIEY COT GEE OF TOO a ac ik 6.5.6 650% 40a 


Other manufactures 





1924 1925 1928 
£ £ £ 
40,624 48,480 46,879 
1,308,041 1,324°558 1,379,964 
1,348,665 1,373,038 1,426,843 





large brooches continue to be in vogue. 
One of the imitation stones to gain 
favorable acceptance on the Continent 
and elsewhere are “Chanel” diamonds, 
created by the Paris couturier of that 
name. These stones are good glass 
paste, molded, machine cut and hand 
finished. The vogue of crystals, ame- 


thysts and other clear stones is increas- 


The standard karats of gold used in 
the British Isles are 9 K., 15 K., 18 K., 
and 22 K. There is also a 12 K., but it 
is not generally used. A 14 K. is nota 
recognized quality but is occasionally 
used. The 9 K. and 15 K. are probably 
the more popular karats. Wedding 
rings are usually made of 22 K. fine 
gold. The minimum standards for hall 
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marking these karats are 9 K., 0.375 
fine gold; 15 K., 0.625 fine gold, and 18 
K., 0.750 fine gold. In silver, the ster- 
ling standard is 0.925 fine silver. An- 
other silver standard is 0.930 fine silver. 

It is not compulsory to stamp jewelry 
to indicate its fineness. There is a defi- 
nite law, however, that all silver articles 
and also all gold articles above a cer- 
tain weight (particularly plate) musi 
be hall marked. The term “hall mark- 
ing,” meaning the goods have to be sent 
to the assay office of Goldsmiths’ Hall, 
where the quality of the metal is as- 
sayed, and no article is stamped unless 
it conforms to standard. It is essential 
on assay that the particular grade to 
be stamped must be at least fractionally 
beter than the quality it is assumed to 
be. For instance, 9 K. gold, or 0.375 
must assay over 0.375 in order to be 
marked 9 K. The law and regulations 
concerning silver products applies to 
articles manufactured for either export 
or domestic trade. The penalty for non- 
compliance with these regulations is 
very severe and is regarded as equal to 
counterfeiting money. 

The British public is quite conserva- 
tive as regards the finish and color of 
jewelry and similar articles. There is 
little demand for white or green gold. 
The usual finish in gold is bright pol- 
ished, finished deeper or lighter in color 
according to the individual taste of the 
buyer. High class gem jewelry and 
particularly diamonds are _ always 
mounted in platinum. Silver is almost 
universally finished “plain polished.” 
There is a large demand for plated sil- 
ver, in fact, a large proportion of house- 
hold plate and similar articles are 
plated. The usual basic metals in plated 
silver are copper and silver. In earlier 
years, Sheffield plate was considered the 
highest standard of plated ware. Cop- 
per continues to be used as a base, but 
the silver is now applied by the electro- 
plating process. The old type of Shef- 
field plate is now an article usually only 
traded in by the antiquarian or first- 
class plate dealer. One American plate 
is known to the British market and is 
distributed by a few retailers. As re- 
gards the market for tableware or 
plate, it may be stated that the British 
Isles is an open market, provided style 
is studied, quality good and prices com- 
petitive. 

No special restrictions are laid down 
by the postal or shipping authorities for 
the packing of jewelry. The majority 
of parcels are shipped via parcel post, 
the charges for which are low and de- 
livery speedy. No articles of jewelry 
are dutiable unless they are mixed with 
silk, such as fob chains or watches, the 
silk of which is liable to duty. 

Birmingham is the center of the 
jewelry manufacturing industry’ in 
Great Britain. The distribution of 


jewelry manufactured in Birmingham 
and elsewhere is mainly accomplished 
through wholesalers or jobbers. In cer- 
tain cases manufacturers actually sell 
direct to the retailer, but this method 
is exceptional, although it is a practice 
which is growing. This applies chiefly 
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to manufacturers of high grade or spe- 
cialty goods. Some wholesalers manu- 
facture specialties of their own. Lon- 
don with its famous Hatton Garden dis- 
trict is the principal market for pre- 
cious stones, set or unset. Likewise, 
London is the center of both wholesale 
and retail distribution. In London alone 
there are over a hundred wholesale 
jewelers or factors. There are twice 
this number located in the provinces. 
The principal provincial distribution 
centers are Birmingham, Manchester, 
Glasgow, Liverpool, Edinburgh and 
Dublin. Manufacturers employ travel- 
ers who call on the wholesale and job- 
bing trade. Considerable business is also 
transacted by mail order. Manufac- 
turers and wholesalers use trade jour- 
nals as a-medium for advertising. It is 
unusual for a British jewelry manufac- 
turer to support his customers by means 
of an organized public press campaign 
appealing to the consumer. 

Jewelry is retailed in Great Britain 
through the medium of practically every 
type of shop. These vary from the 
large jewelry departments of Wool- 
worths to the French firms, Cartier’s 
and Boucheron’s in Bond St. There are 
several large departmental stores for 
jewelry, plate and similar merchandise. 
Retailers depend to a large extent upon 
window displays. Retail jewelers’ win- 
dows are usually congested with a wide 
assortment of merchandise. The win- 
dows of Cartier’s and a few others of the 
West End shops are impressive, for, as 
a rule, only a few pieces are displayed. 
Many of the larger retail jewelers are 
not disposed to distribute trade-marked 
jewelry, preferring to sell articles 
marked only with their own name. Re- 
tail jewelers employ the services of the 
daily or public press as a means of of- 
fering merchandise to the consumer 
public. Several of the well known re- 
tailers of imitation jewelry distribute 
through the medium of chain stores, 
branches of which are located in the 
principal London thoroughfares and in 
provincial cities. Conspicuous among 
these chain store operators are the dis- 
tributors of “Ciro” pearls, “Osaka” 
pearls, and “Burmah” jewels. The pop- 
ularity for this type of costume orna- 
ment is evidenced by the wide vogue 
for this class of jewelry among women 
of all classes. 








J. Heller, Los Angeles, Cal., Offers 
Creditors Forty Cents on the 
Dollar 


Los ANGELES, July 7.—Creditors of 
J. Heller, wholesale jeweler in the Loew 
State building, have appointed a com- 
mittee to settle claims they have against 
Mr. Heller. The men selected for the 
committee are David Miller, Elmer E. 
George and J. Allison. These are dia- 
mond importers and jewelers located in 
the Title Guarantee building, and it is 
believed a way can be threshed out that 
will be satisfactory to the creditors and 
keep Mr. Heller out of bankruptcy. 

Liabilities are figured at about $27,000 
with assets listed at $10,000. Mr. Heller 
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has offered 40 cents on the dollar, and 
it was reported that a majority of the 
creditors have expressed a willingness 
to accept Mr. Heller’s proposal. 








Death of Edwin Best 


DayTON, OH10, July 7.—The funeral 
of Edwin Best, 88, who died unexpected- 
ly Saturday morning, June 30, at his 
residence, 309 W. Second St., was held 
at 3 p. m. Monday at the Woodland 
Cemetery chapel. Services were in 
charge of Rev. Hugh I. Evans, pastor of 
the Westminster Presbyterian Church. 
Burial was in Woodland Cemetery. 

Mr. Best was Dayton’s oldest jeweler, 
retiring in 1923. His family had been 
identified with the jewelry business in 
this city for 95 years. The concern was 
started by his father, the late Henry 
Best, in 1828, and continued to do busi- 
ness at the same stand throughout its 
whole history. 

For 38 years Mr. Best was president 
of the Montgomery Fish and Game Pro- 
tective Association and later he was - 
made honorary president. 








Samuel Potash, Philadelphia Jeweler, 
Goes Into Bankruptcy 


PHILADELPHIA, July 11.—The business 
troubles of the week in the local jewelry 
trade have been increased by the filing 
of a voluntary petition in bankruptcy by 
Samuel Potash, retailer at 7 S. Eighth 
St. The petition does not give liabili- 
ties or assets. Potash, who lives at 
5622 Lebanon Ave., has been adjudged 
bankrupt and a meeting of creditors will 
be called soon. 

Mr. Potash has had something of a 
varied career in the business here. For 
many years he conducted a successful 
pawnshop business in South Philadel- 
phia and a few years ago sold it out and 
announced his retirement. : 

After a few months, however, he tired 
of inactivity and decided to go into the 
wholesale business, opening a store on 
S. Seventh St., just around the corner 
from Sansom St. He had not been long 
in business there before he was the vic- 
tim of a holdup, being badly beaten by a 
bandit and the store looted while he was 
unconscious. 

He spent several weeks away from 
business and after his recovery con- 
ducted it a short time longer, selling out 
and going to Florida at the height of the 
realty boom in that State. Returning 
here last year, he opened his retail store. 








The theft of high-grade ore from gold 
mines‘in the West that is sold through 
fences to various smelters, refiners and 
even to the United States Mint may be 
brought up for consideration at the con- 
vention, Sept. 10-13, in Los Angeles, of 
the Western Division of the American 
Mining Congress. James F. Callbreath, 
secretary of the Congress, is now tour- 
ing the West, and it is understood that 
the matter will be brought to his atten- 
tion with a view to indorsement by the 
association of remedial legislation, such 
as the Jewelers’ Fence Bill, now pend- 
ing in Congress. 
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ANOTHER ORIGINAL CONCEPTION BY THE 
PIONEER MANUFACTURERS OF “QUALITY TRADE-MARKED” 


SALT AND PEPPER SHAKERS! 
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IT IS LITTLE TO BE WONDERED AT THAT OUR DESIGNS AND 

ORIGINALITY OF PUT UP SHCULD INSPIRE MANY IMITATORS 
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“QUAKER HOSTESS SET DE LUXE” 


WE HAVE ALREADY TAKEN LEGAL STEPS TO FULLY PROTECT OUR 
PATENT RIGHTS AND HEREBY ANNOUNCE A FRIENDLY WARNING 
TO OUR WORTHY COMPETITORS THAT IT WILL BE NECESSARY TO 
RIGIDLY ENFORCE OUR RIGHTS—TO PROTECT THE COMBINED 
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QUAKER SILVER COMPANY 
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Virginia Jewelers Hold Convention 





Members of State Association Meet at Staunton, Monday and Tuesday for Twentieth Annual 
Gathering—Trade Topics Discussed and Officers Elected—Visit to the Grottoes 


STAUNTON, VA., July 10.—The 20th 
annual convention of the Virginia Re- 
tail Jewelers’ Association came to a 
close here, today, with the election 
of officers and the selection of Dan- 
ville, Va. as the place for the next 
gathering of the State jewelers. The 
convention which opened here yesterday 











J. J. SPEER, RETIRING PRESIDENT 


morning at the Hotel Stonewall Jackson, 
was attended by a representative group 
of retailers from various parts of the 
State, who, during their two days’ visit 
to this city, enjoyed a number of in- 
teresting and instructive addresses and 
discussions, as well as a visit to the 
Grottoes, the wonderful caverns of Vir- 
ginia. 
Monday 

The jewelers were welcomed by H. 
McK. Smith, Staunton’s mayor, in a 
brief speech expressing pleasure at their 
presence and hearty approval of such 
organizations. M. Harrison of Roanoke, 
Va., responded to the welcoming ad- 
dress for the jewelers. 

President J. J. Speer, Danville, Va., 
then got the organization into real work- 
Ing order, by making his annual report. 
This was as follows: 


ADDRESS OF PRESIDENT SPEER 


I wish to congratulate you on your 20th 
convention. This association was organized 
20 years ago with about a dozen members 
and we have grown steadily until most of 
the jewelers of the State are now members, 
but we want to keep right after them until 
— legitimate jeweler in the State is with 

While we have grown steadily there is 
plenty of room for improvement. Most of 
the members think if they pay their dues 
that is all that is required of them and just 
a of the members have to do all of the 


There is no reason why at least 75 per 
cent of the members should not attend the 
annual meetings. If you will do this we 
will have one of the livest State associations 
in the country. 

Your secretary will give in his report the 
activities for the past year and I wish to 
say we have one of the best secretaries in 
the country. He is always on the job. 

I believe the outstanding need in_ the 
jewelry business is closer cooperation. Where 
there are only two jewelers in a town they 
should have their local organization and the 
larger the city the more need of one. 

Some of the cities of the State have their 
24. Karat Clubs, notably Roanoke. I at- 
tended one of their meetings last March. 
There were about 50 present and I was very 
much impressed with the good fellowship 
shown and am happy to say we will soon 
have a local 24 Karat Club in my home town 
—Danville. 

The Platinum Stamping Law, and the 
Capper-Kelly Bill giving the manufacturer 
the right to fix and protect the resale price 
of an article, failed of passage at the last 
Congress, but will be brought before the 
next Congress and we should all urge our 
representatives in Congress to support them. 

I was selected as your delegate to the 
national convention which met in Milwaukee 
last September. There was a — good 
attendance and many matters of interest 
were brought before the convention, but to 
my mind the most important of all was the 
question of admitting manufacturers and 
wholesalers to membership in our associa- 
tion. The question was referred to the State 
association for action and will come up for 
final settlement at the Dallas convention 
this fall. 

Both political parties having made their 
nominations for President and Vice-Presi- 
dent, let us hope that the campaign will be 
conducted so as not to interfere with busi- 
ness. 

The jewelry business is conducted quite 
differently from the way it was conducted 
20 years ago—the overhead is about double 
and styles are constantly changing, so it 
takes a real merchant to succeed. 

In closing, I wish to call your attention 
to the need of supporting The Harvard Re- 
search Bureau, The Jewelers Mutual Fire In- 
surance Co., The National Jewelers Publici- 
ty Association and the Horological Institute. 

I feel grateful for the honor of being 
your president for the past year. 


President Speer’s talk was followed 


by the report of O. F. Russow, Roanoke 
as secretary. This report was as follows: 


REPORT OF SECRETARY RUSSOW 


Since our last convention which was 
held in Norfolk, Va., on June 20, 1927, 
we have gained in membership five new 
members, making a total membership of 
96. Our total paid up membership to 
date is 68. This is somewhat less than 
our usual average paid up membership. 
I believe this is due to quiet business 
throughout the State. We have lost 
one member by death and out of busi- 
ness three. 

You may in the very near future re- 
ceive a questionnaire in regard to the 
Capper-Kelly bill which is of vital im- 
portance to the trade. I would strongly 
urge that every jeweler as soon as he 
receives this questionnaire to promptly 
send same to the Federal Trade Com- 
mission. In the event that any of those 
present do not understand this bill, we 
will be glad to inform you. 

During the past six years there have 
been over 38500 financial embarrass- 
ments in the jewelry business and over 


2400 were retailers. These figures we 
note are staggering and we must take 
steps to correct this. 

Your secretary has noticed in the past 
year that the people are investing in 
automobiles, radios- and electrical ap- 
pliances, and if you will note our thea- 
ters are always filled, and I believe this 
is where most of our money is going. 





O. F. RUSSOW, SECRETARY-TREASURER 


If we do not get closer together and get 
more aggressive ways and methods of 
doing business, we will just die a na- 
tural death. 

There is only one way in my mind 
to overcome this condition and that is 
for the retailer, wholesaler and manu- 
facturer to get together and do more 
constructive work which will overcome 
these conditions. At this convention 
we must get together and talk these 
matters over and advise which is the 
best course to take. 

You will note in the past few months 
a newspaper has been circulating among 
the jewelers namely, The Jewelry Trade 
News. This is a wonderful paper if the 
retailer will only sit down and read it 
and put some of these methods in prac- 
tice. 

I trust before we leave this city we 
will all be benefited by what we are to 
hear from our speakers. 

I thank you for the courtesies ex- 
tended me in the past year. 

A financial report also submitted by 
Secretary Russow showed the organiza- 
tion to be in a sound condition. Both 
these reports presented by Mr. Russow 
were approved. 

Upon motion it was decided to send 
a telegram of regret to Mrs. William 
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G. Frasier, who was prevented from 
attending by a broken ankle. 

A resolutions committee was ap- 
pointed as follows: W. L. Hess, Lex- 
ington, chairman; Mark E, Holt, Peters- 
purg, and R. J. Martin, Farmville. 

The following were appointed as an 
auditing committee: E. L. Smither, Jr., 
Bedford, chairman; A. D. Beckner, 
Martinsburg, W. Va., and F. L. Moose, 
Roanoke. 

At 11.15 a. m., Jacob Engel, whole- 
sale jeweler of Baltimore, and vice- 





JACOB ENGEL, WHO ADDRESSED THE 
CONVENTION 
president of the National Wholesale 


Jewelers Association, addressed the con- 
vention on “Cooperation Between Man- 
ufacturer, Wholesaler and _ Retailer.” 
He said. 

ADDRESS OF J. ENGEL 


“Years ago when these separate state 
organizations were formed, little did we 
think that the manufacturer and the 
wholesaler would be asked to participate 
in common deliberations. These retail 
associations were formed for what the 
retail jeweler thought to be his own 
protection from the manufacturer, from 
the wholesaler, from the buying public 
and even for protection from his own 
brother retail jewelers. Fortunately, 
the day of Caveat Emptor (Let the 
Buyer Beware) is over, and in its place 
has come the knowledge of a necessity 
for a closer working organization of the 
three branches of the jewelry industry.” 

The speaker went on to define the 
three branches of the business as the 
manufacturer, the wholesaler and the 
retailer. He stressed the need of closer 
cooperation between these branches, and 
the application of concerted action by 
the three. 

“The whole scheme of jewelry dis- 
tribution has failed to acquire the 
proper momentum,” said Mr. Engel. 
“What is the trouble? A lack of proper 
knowledge of our own business and the 
correct application of concerted action.” 
* * * * “Amalgamation and coopera- 
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tion are the order of the day. * * * 
Cooperation is often indulged in by 
many on the theory that the other 
fellow should do all the cooperating.” 

Speaking of the cure for existing evils 
to be found in the jewelry business to- 
day, the speaker pointed out that scien- 
tists seek the cause before attempting a 
cure. The same principle, he said, must 
be applied to the ills of the jewelry 
trade, or of any other industry. 

“Some of you jewelers will probably 
ask: ‘What has this to do with me? What 
do I care about conferences between the 
manufacturer and the wholesaler? I 
have been in the business a number of 
years, and have been fairly successful. 
Why worry now? I go my own way and 
attend to my own business without any 
outside interference. Gentlemen, when 
you think in such terms you are ‘riding 
for a fall.’ You can no more success- 
fully exist in the present day order with- 
out considering the other branches of 
the industry than a flower can exist with- 
out water. 

“Entire nature suggests cooperation, 
and if God’s handiwork so plainly shows 
it, why should not mere man at least try 
to emulate?” 

The three branches of the jewelry 
industry were compared by the speaker 
to a trio of golf clubs—the manufacturer 
being the driver, the wholesaler the mid- 
iron, and the retailer was compared to 
the putter. The last comparison was ex- 
plained as being made because the putter 
is used for the last and most delicate 
shot of the game, just as the retailer 
makes the last and hardest sale. 

The speaker divided retailers into two 
classes, the good and the bad. The good, 
he said, have distinctive and attractive 
stores of individuality, with merchandise 
displayed as jewelry should be; they are 
alive to the times, and they and their 
clerks are courteous and considerate. The 
bad, he said, acknowledges no obligations, 
has no consideration for anyone or any- 
thing. He is the scavenger of the busi- 
ness, the speaker asserted, a price cutter 
in both buying and selling; a man to 
whom quality means nothing, whose only 
standard of measure is the dollar. 

In closing Mr. Engle said: 

“Shall we look back and dream of the 
past, or shail we go forward like other 
successful industries? Learn the facts, 
search for possibilities, find out what to 
do and start forward on a new and pros- 
perous career, holding aloft the banner 
in which is inscribed the words made 
famous by Dumas in his Three Mus- 
keteers, ‘All for one and one for all.’ ” 

Following Mr. Engel’s address, Re- 
gional Vice-President of the A. N. R. J. 
A., William G. Frasier, of Durham, N. C., 
who seemed to be better known to most 
of those present as “Bill,” spoke on “How 
the Jewelry Business Can Be Made Bet- 
ter.” 


ADDRESS OF WILLIAM G. FRASIER 


Speaking of the number of failures in 
the jewelry business last year, Mr. Fra- 
sier compared them with other indus- 
tries, showing that the percentage was 
about the same. He said that he was 
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sure that the majority of the failures 
were not made with intent to defraud, 
but rather through ignorance and 
through failure to employ the proper 
systems and methods in accounting to 
show them where they stood in their 
business. He added that if any of the 
men present were employing defective 
systems of records and accounts, that it 
is their duty to themselves, to their cred- 
itors and to the industry to make a 
change. 

The confidence which must be placed 
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W. G. FRASIER, REGIONAL VICE-PRESI- 
DENT A. N. R. J. A.,. ANOTHER CON- 
VENTION SPEAKER 


by the buyer in the successful jeweler 
was stressed by the speaker. He said 
that the buyer could not know the values 
of the articles he was buying, and that 
he must therefore depend upon the hon- 
esty and integrity of the dealer from 
whom he made the purchase. 

That the jewelry business is different 
from any other industry was shown by 
the speaker. More, he said, is expected 
of the jeweler because more confidence 
is placed in him. Because the jeweler 
handles articles of higher intrinsic worth 
than are carried by any other industry he 
must face different conditions. 

Mr. Frasier spoke of the difficulty ex- 
perienced in getting young men to learn 
the jeweler’s craft in present times, say- 
ing that the meager remuneration of- 
fered failed to attract them to the busi- 
ness. He said that while years ago 
when a youth made demands regarding 
his wages, he was turned away, but now, 
when all the youth of the nation is ask- 
ing the same question, it is necessary to 
pay attention to them. 

Returning to the subject of confidence, 
the speaker stated that it was “99.99 per 
cent of the business.” “To me, confi- 
dence is the most sacred of all the vir- 
tues of the world,” he asserted. 

In concluding his speech, Mr. Frasier 
extended greetings from the national 
association, and told the convention 
some of the accomplishments of that or- 
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ganization on behalf of the jewelers’ in- 
dustry. He read a resolution, offered 
at the last national convention, recom- 
mending the including of the whole- 
salers and manufacturers in the retail 
jewelers’ association. He advocated 
this, stating that the members of these 
different branches need each other, and 
that the union would be beneficial to all 
concerned. , . 

Some discussion ensued, in which 
some of the members expressed them- 
selves as opposed to this action, as they 
felt that by such a move the retail 
associations would lose their identity. 
The matter was referred to the resolu- 
tions committee. 

After the lunch hour, which lasted 
until 2 p. m., the jewelers were ad- 
dressed by Bartley J. Doyle of Phila- 
delphia on the subject “The Jewelers of 
Today.” 

Mr. Doyle pointed out in his address 
some of the problems which confront 
the modern jeweler, and in fact all re- 
tail merchants. The vast economic 
changes which have taken place in the 
mercantile world, necessitating changes 
of method on the part of the merchants, 
were stressed by the speaker. 

One of these changes is the formation 
of “trade centers,” which take much 
trade away from smaller merchants. 
The trade of the small town merchant 
is fast going to the larger cities, thus 
forcing the small town men out of busi- 
ness. This is true, he said, in the 
jewelry business as well as in other lines 
of industry. 

In order to compete with these condi- 
tions, the speaker said, it is necessary 
for the small merchant to keep his line 
of merchandise up to the standard set 
by the larger stores in the same line. 

While buying in large quantities has 
something to do with cutting prices, Mr. 
Doyle said, the public would rather have 
quality such as is given by independent 
merchants of high standing, than to get 
inferior goods at low prices. He said 
that people in general have a preference 
for the independent merchant, and would 
rather deal with him than with a man 
who is simply one cog in a great ma- 
chine. 

He illustrated his address by the use 

of a number of charts which he placed 
in view of all present and referred to 
them from time to time throughout his 
address. 
_ At 3 p, m. the jewelers assembled 
in the lobby of the Stonewall Jackson 
hotel for an automobile ride to the Grot- 
toes, the wonderful caverns of Virginia. 
This trip was arranged through the 
courtesy of the Staunton jewelers. 

After going through the Caverns, the 
party held their annual banquet at the 
Grottoes Inn. Boating, fishing, golf and 
swimming were the order of the day just 
Previous to and after the banquet. 


Tuesday 


_The concluding session of the conven- 
tion of the Virginia jewelers opened 
with a breakfast luncheon at the Stone- 
wall Jackson Hotel. After an informal 


discussion the jewelers proceeded to 
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elect officers for the ensuing year. This 
election resulted in the selection of the 
following: President, R. J. Martin, 
Farmville; first vice-president, F. L. 
Moose, Roanoke; second vice-president, 
E. L. Smither, Jr., Bedford, and secre- 
tary-treasurer, O. F. Russow, Roanoke. 

It was at this session that the jewelers 
decided to hold their next convention in 
Danville. In order to stimulate interest 
and a bigger attendance at the next con- 
vention President Martin, on a motion 
adopted, is to appoint within 30 days 
deputy presidents for each of the 10 
congressional districts in the State. 

The resolutions committee offered a 
number of resolutions, all of which were 
unanimously adopted by the convention. 
Resolutions adopted included _ those 
thanking the jewelers of Staunton for 
their courtesy and_ entertainment; 
thanking the management of the Stone- 
wall Jackson hotel; thanking Bartley 
J. Doyle, Philadelphia, for his address; 
thanking J. Engel of Baltimore, for his 
address; thanking William G. Frasier, 
Durham, N. C., for his address; indors- 
ing the Kelly-Capper bill; opposing the 
admittance of wholesalers and manufac- 
turers into the retail jewelers’ organiza- 
tion. 

The report of the auditing committee 
showed that the committee found the 
report, given yesterday of the secretary- 
treasurer correct. 

A rising vote of thanks was given 
the past officers of the organization in 
recognition of their work during the 
year. ; 

A letter was read by the secretary, 
asking that the organization donate a 
silver cup for “many years’ use” in the 
membership drives of the Virginia 
Parent-Teachers Association. This 
letter had previously been considered 
by the executive committee, but was re- 
ferred to the convention. Upon motion 
the matter was laid on the table with no 
action taken. 








Notes from Here and There 


Dove F. Anderson, formerly of 
Thomasville, Ala., has moved to Linden. 

L. W. Robinson, Mackay, Idaho, has 
sold out, but will continue at Payette, 
where he has purchased the business of 
W. W. Letson. 

Preston E. Jenkins is now connected 
with the firm of Stroud & Co., Hutchin- 
son, Kan. 

The style of the firm of the Ellis & 
Sailing Jewelry Co., Smith Center, Kan., 
has been changed to the Ellis Jewelry 
Co. 

Prince & Gilbert, Geneva, N. Y., has 
been succeeded by S. H. Gilbert. 

The Newsalt Jewelry House, Dayton, 
Ohio, has sold out to Gordon Bros. 

Frank E. Fee, Brownsville, Ore., has 
purchased the business of Fred E. 
Swaggart. 

David Shapiro, formerly of Johnstown, 
Pa., has moved to Uniontown. 

The estate of Omar M. Johnston at 
Colfax, Wash., has been succeeded by 
Harold Truax. 
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Further Consolidation of . German 
Watch and Clock Industry Estab- 
lished at Recent Meeting in 
Baden-Baden 


WASHINGTON, D. C., July 10—A 
policy of further consolidation of the 
German watch and clock industry, which 
has been featured by mergers and com- 
binations in the past two or three years, 
was established at the annual meeting 
of the Association of Watch Manufac- 
turers held in Baden-Baden recently, 
Douglas Miller, Assistant American 
Commercial Attache at Berlin, reports 
to the Department of Commerce. Busi- 
ness has been good and prices have 
remained firm during the past year but 
it is feared that as production is in- 
creasing prices cannot be maintained 
without allotting production quotas and 
completely cartelizing the industry. 

A strict cartelization scheme is now 
being carried out, Commercial Attache 
Miller advised. At the present time 
there is a price convention on the Ger- 
man market for certain types of clocks 
and watches. This convention is now 
being extended to all classes of the in- 
dustry’s products. Contracts have been 
made with approximately 200 watch and 
clock distributors whereby they agree to 
maintain fixed prices to the retail trade 
and adhere strictly to a number of other 
stipulations. As a result, there are now 
practically no outsiders in the German 
watch and clock industry, all plants 
adhering to price protection conventions. 

The production of the German in- 
dustry amounts to $20,230,000 to $21,- 
420,000 a year. The domestic market 
takes only 30 to 35 per cent of the out- 
put and the large export surplus has a 
value of approximately $13,090,000. 
The amount of capital invested in the 
industry is estimated at $23,800,000 and 
it is claimed by the trade that the re- 
turn on this investment has not ex- 
ceeded 2 per cent. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 
London U.S. Gov’t New York 


Date Official Assay Bars Official 
July 3, 1928.... 27% 61% 59% 

“4, 1928.... 27% Holiday avers 

« 6, 1928... 37% 61% 591% 

i 6, 1928.... 27% 615% 59% 

«© 1986.6. FS 61% 59% 

“« 9, 1928.... 33% 61% 58% 








Effective Aug. 1, a new rate of air 
mail postage will be five cents for the 
first ounce and 10 cents for each addi- 
tional ounce. Postmaster General New 
has ordered a new five cent air mail 
stamp issued. Postoffice officials expect 
that these new air mail rates will 
greatly increase the volume of mail and 
the total poundage carried by the air 
mail lines, which they said was the 
primary purpose of the reduction. 
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Lady Gloria Hinge Bracelets 


4 m/m, 6 m/m and 8 m/m wide 


Supplied in All Colors of 


Imitation Stones 

















| Do Not Overbuy—Buy as You Need—Reorder as You Sell— 
| BUT Always Be Prepared 


Distributed by Dependable Wholesalers to Dependable Retailers 


: 
[ See Our Exhibit at Booths 56 and 57 at ] 
| | the Chicago Jewelry Show | 


Creations by \Q/ACHENHEIMER . 
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Shock-Proof! - 


Nationally Advertised! 
WESTFIELD 


is the only watch bringing these important merchan- 
dising advantages, within the Westfield price range 


$Q.75 $4 °).75 $]°7-75 


ESTFIELD is the only nationally advertised Shock - Proof 


wrist and strap watch, selling within the Westfield price range. 
Westfield brings the Shock-Proof feature where it belongs — in 
watches selling at $20.00 and less. 


Westfield brings to the jeweler the advantage of concentration 
within its price range, eliminating duplication of inventory. 


Westfield brings to the jeweler the full force of color page national 
advertising in Liberty Magazine, in a consistent, all- year-round 
campaign. 

If you have not yet heard the sales story—‘“‘How Westfield Benefits 
the Jeweler’s Sales in Higher Priced Watches’, ask our 


representative to call. 


WESTFIELD WATCH CO., 580 Fifth Avenue, New York 


. 


SWESTFIELD 


WRIST AND STRAP 


WATCHES 























Watches 
SQ75 $|Q75 $1775 


OUR WESTFIELD Watch is shock- 
proof, built to withstand the shocks, 
jolts and jars of constant use. 


Shown in many attractive models for both 
men and women, Westfield Wrist and Strap 
Watches, priced at$9.75,$12.75 and $17.75 
represent in each price group the best watch 
value the money can buy. 





The Westfield Shock-Proof movement is 
standardized, which is another way of say- 
ing that each Westfield Watch is as perfect 
a timepiece as any other; whenever or 
wherever you buy it, it will serve you well. 
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You will find Westfield Wrist and Strap a one eee 
BBIE ..... $17.75 
Watches on display at those jewelers who (with leather strap) 


appreciate the importance of a reliable 






timepiece within the Westfield price range. 






WESTFIELD WATCH COMPANY 
580 Fifth Avenue, New York 
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Strikingly presenting Westfield’s exceptional selling features 
to Liberty’s great buying power! 


One of a series of forceful Westfield color pages appearing all-year-round in a list of leading magazines. 
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Mr. and Mrs. C. W. Davidson have 
gone to their summer home in Jefferson, 
N. H., for the warm weather. Mr. David- 
son is head of the Thomas Long Co. 

Norman H. Hayes of the D. C. Per- 
cival Co. has gone to Bustin’s Island, 
Portland Harbor, for a brief vacation. 
Fishing and boating are the attrac- 
tions. 

Mr. and Mrs. George Moses have re- 
turned from Europe, where for eight 
weeks they visited the capitals and other 


Britain. 

Mr. and Mrs. James Kingman are vis- 
iting their newly married daughter in 
Nashua, N. H., as part of their summer 
vacation. They plan to make several 
automobile tours with Nashua as head- 
quarters. 

Arthur Rowe has opened a new store 
in Waverly, installing a gift department 
in addition to the regular jewelry, watch- 
making and repairing departments. For- 
merly he occupied only half a store on 
the other side of the street, but the new 
store is devoted entirely to his business. 

Among the vacationists to leave Bos- 
ton this week are Henry A. Stevenson, 
who has gone to New Hampshire for 
two weeks, where he will visit the lakes 
for fishing. He made the journey by 
automobile. Howard Whittum is in Ox- 
ford, Me., where he finds the scenery and 
change of air most invigorating after a 
year of close attention to business. 

Vincent F. Crowley has gone to the 
Elks’ convention in Miami, where he is 
one of the most active participants in 
the events. Besides being chaplain, he 
served in many capacities, visiting hos- 
pitals, arranging dances and entertain- 
ments for the benefit of World War vet- 
erans and handling various social func- 
tions for other charitable purposes. He 
also has charge of a large part of the 
financial affairs of the Elks. 

The engagement of Mabelle Irene Ben- 
jamin to Albert Joseph Simkins is an- 
nounced. Miss Benjamin is the daughter 
of Mr. and Mrs. Aubrey Weldon Benja- 
min of Dorchester. She is an officer in 
Hadassah Chapter, O. E. S., Dorchester. 
Mr. Simkins conducts a jewelry store in 
Everett Square, Everett. He is a mem- 
ber of the Kernwood Club of Malden, 
Kiwanis Club of Everett, Lodge of Ster- 
ling, A. F, & A. M., Malden, and Taber- 
nacle Chapter of Malden. The couple 
will be married in October. 

Dorrety of Boston has greatly enlarged 
his establishment in the Washington 
building by acquiring the offices recently 
occupied by the Goldland Jewelry Co. 
adjoining his premises. This addition 
gives Mr. Dorrety two or three times 
the floor space afforded by his original 
offices. He now has one of the largest 
establishments devoted to the business 
of trophies, medals, fraternity pins, em- 
blems and the like in this city. The 
offices are being redecorated and refur- 
nished throughout with the latest style 





cities of continental Europe and Great . 
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of cabinets, showcases, walleases and 
other receptacles for display purposes. 
Mr. Dorrety has been located in the 
Washington building for nearly 30 
years. 

The Smith Patterson Benefit Associa- 
tion held its annual outing at Shore Gar- 
dens, Nantasket, July 7. More than 100 
members attended, with John Haas di- 
recting the entertainment, sports and 
games. He was assisted by Mabel Berry 
and D. Joseph Manning. The games for 
women included tight-rope walking, nail- 
ing contest, cracker and whistle contest, 
ball and barrel contest, potato race, pea- 
nut race and 40-yard dash. The games 
for men included a baseball match, pipe- 
lighting contest, three-legged race, po- 
tato race, relay race and 50-yard dash. 
A shore dinner was served, followed by 
dancing. Valuable prizes were awarded 
to the winners in the various events. 
James Kingman is president of the asso- 
ciation and George Saunders, secretary- 
treasurer. 

The death is announced of Dexter 
Thurber of 320 Tappan St., Brookline. 
He was born in Providence, Aug. 7, 1861, 
and was the son of the late Gorham 
Thurber, one of the founders of the Gor- 
ham Mfg. Co., and the late Lydia Lan- 
cester Thurber of Rowley. Providence 
was the home of Mr. Thurber until he 
became a young man, when he went to 
Minneapolis, Minn., and entered the in- 
terior decorating and furniture business 
as president of the Bradstreet Thurber 
Co. Later he retired from active business 
in Minneapolis and went abroad to live 
for more than five years. His retirement 
from business was due to ill health. For 
the past ten years he had made his home 
in Brookline. In 1885 he married Miss 
Caroline Nettleton, who is well known as 
Caroline Thurber, a portrait artist. She 
is the daughter of the late Gen. A. B. 
Nettleton, at one time owner of the Min- 
neapolis Tribune and well known in 
Washington, and the late Mrs. Nettle- 
ton. Besides his widow, Mr. Thurber 
leaves a son, Luman Tenney Thurber. 


The annual outing of the Thomas Long 
Employes’ Association was held at 
Salem Willow, July 7, with more than 
100 members taking part in the various 
events. The trip to Salem Willows was 
made -in three svecial buses and individ- 
ual automobiles. Melvin P. Jenkins was 
chairman of the entertainment commit- 
tee, ably assisted by Roy Clark, Mrs. 
Bertha Peavey, Allan Davidson, Mrs. 
Ellen McCarron, Walter V. Riley, Mrs. 
Rena Boulby and Miss Leona Bliss. 
Among the sporting events were: Sev- 
enty-five-yard dash for men, 50-yard 
dash for ladies, horseshoe pitching tour- 
nament,’ wheelbarrow race, balloon race 
for ladies, sack race for men, ball throw- 
ing contest for ladies, three-legged race 
for men, men’s shoe race for ladies, po- 
tato race for men, nail driving contest 
for ladies, tug-of-war, married men ver- 
sus single. The grand feature was a ball 
game, married men versus single men. 
Fred H. Nowers was the official starter 
and Walter V. Riley officiated with the 
megaphone. A shore dinner followed at 
Chase’s Restaurant. 
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New England Notes 


James Armstrong, master mechanic of 
the Seth Thomas Clock Co., has re- 
turned from the Waterbury Hospital, 
Waterbury, Conn., to his home on Grand 
St., Thomaston, Conn., much improved 
in health. : 

Work upon the erection of the new 
four-story addition to the plant of the 
Seth Thomas Clock Co. at Thomaston, 
Conn., is progressing according to 
schedule and will be ready for occu- 
pancy early this fall. 

The warm weather has caused a 
slight falling off in trade but tourists 
traveling through this part of the coun- 
try, many enroute to Canada are mak- 
ing some purchases. Jewelers are look- 
ing for good business in the fall. 

Announcement has been made of the 
engagement of Harold M. Gorman, fore- 
man of the gold department at the plant 
of Daniel Low & Co., Salem, Mass., to 
Miss Dorothy C. Wright, secretary to 
Judge Robert W. Hill, also of Salem. 

John Kurys, West Chicago, IIll., who 
has been connected with the Elgin Na- 
tional Watch Co., plans to open a retail 
jewelry store in Southbridge, Mass. 
Mr. Kruy is in Southbridge at the pres- 
ent time as the guest of Leo Garceau, 
Charlton St. 

The jewelry shop and store of John 
Golub, 1146 Blue Hill Ave., Mattapan, 
Mass., was badly damaged by fire re- 
cently with a loss of about $4,000. The 
fire started from an undetermined cause 
in the jewelry shop and spread to other 
sections of the block. Loss is partly 
covered by insurance. 

Several departments in the plant of 
the Waterbury Clock Co., Waterbury, 
Conn., are shut down for the usual va- 
cation perid for employees and to allow 
for the semi-annual inventory of stock 
and equipment. During the week of 
July 4, however, the plant only closed 
for the holiday owing to the large num- 
ber of orders on hand. 

Elisha G. Pierce, treasurer of the 
Medford Co-operative Bank, Medford, 
Mass., and for many years office man- 
ager of the Howard Watch & Clock Co., 
died at the Massachusetts Osteopathic 
Hospital in Jamaica Plain, Mass., on 
the night of July 6, following an opera- 
tion for the relief of appendicitis. Mr. 
Pierce was a native of Boston, Mass., 
but had been a resident of Medford for 
the past 44 years. He was 60 years old. 
He was a member of the Masons, Odd 
Fellows, Shriners and the Rotary Club. 
Deceased is survived by his widow, Mrs. 
Jennie L. Pierce; a son, E. George 
Pierce, and three daughters, Miss Ianthe 
M. Pierce, Miss Marjorie G. Pierce and 
Mrs. Doris P. Higgins. 








Henry S. Marshall, diamond importer 
and jeweler at 638 Cookman Ave., As- 
bury Park, N. J., is holding an auction 
sale. The sale commenced on Thurs- 
day, July 5 at 10.30 a. m., and will con- 
tinue daily for a time. This concern is 
a pioneer diamond and jewelry store in 
Asbury Park, having been located there 
for the past 20 years. 
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Samuel Chestnut, one of the veterans 
of the staff of M. Sickles & Sons, is en- 
joying his fortnight's vacation in a bus 
trip to Cohoes, N. Y., where he will 
spend some time with relatives, return- 
ing by the same method. 

George W. Hurlburt, of the H. O. 
Hurlburt & Sons staff, is on a vacation, 
which he is spending at Bedford 
Springs and according to reports reach- 
ing this city, is making some low golf 
scores. As yet, however, there are no 
rumors of his having made that hole 
in one. 

R. Papiernik, a jeweler in the Mana- 
yunk district of this city, has made a 
popular move in that section by calling 
for watches, clocks or other jewelry to 
be repaired and delivering them when 
done. He believes that if the trade 
does not come to the store, the store 
should go to the trade. 

The offices and workrooms of the Gil- 
christ Co., goldsmiths in Lansdowne, a 
suburb of Philadelphia, were recently 
entered by burglars who ransacked 
them but found no loot as the gold and 
other valuable materials used in the 
business were locked in a safe, which 
the thieves evidently believed too strong 
for them to attempt. 

Atlantic City jewelers were the first 
complainants to U. S. secret service op- 
eratives in this city regarding the flood- 
ing of the resort with counterfeit $20 
bills. The money is a fairly good imi- 
tation of bills issued by the Federal Re- 
serve Bank of New York and it is stated 
that hundreds of merchants along the 
Boardwalk have been victimized. One 
arrest on suspicion has been made. 

Max Goldstein, of the H. O. Hurl- 
burt & Sons staff, will sail on Aug. 4 
from New York on the Albert Ballin, 
for a buying tour through Europe. He 
will study the very latest things in 
European jewelry, particularly in 
France and Germany and will select 
the best specimens with a view to their 
reproduction here. Mr. Goldstein has 
had long experience as a buyer and is 
to pay close attention to the modernistic 
trend in jewelry. 

B. Oster, for 28 years located as a 
jewelry retailer at 1910 Germantown 
Ave., has disposed of his store and busi- 
ness to Samuel Sciotto and retired per- 
manently, he says. Mr. Oster opened 
his store in 1900 and built up a good 
business in that section. He is widely 
known in the wholesale trade of this city 
and also in watch material houses and 
won a high reputation for integrity. He 
has gone to Atlantic City, where he will 
live with his family, hereafter and take 
life easy. 

While retail conditions are slow here 
at this time, jewelry merchants are con- 
fident that a turn for the better will 
soon be noted. Wholesalers and manu- 
facturers report they have their repre- 
sentatives out in their usual territories 
and that good reports have begun to 
come in from the fields. They express 
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confidence that the fall trade will be 
fully as good if not better than was the 
case last year. In the retail trade just 
now the principal call is for costume 
and novelty jewelry which is appropri- 
ate to the vacation season. 

Two youths arrested on top of the 
roof of a building housing the Public 
Loan Co.’s pawnshop at 16th and Par- 
rish Sts., were held in $20,000 bail each 
by Magistrate Carney on charges of at- 
tempted burglary. The prisoners are 
said by the police to have admitted rob- 
bing the pawnshop of L. Gumple, 2323 
Ridge Ave., a short time ago. 

Bernard Cohen, head of the firm of 
B. Cohen & Sons, well known install- 
ment jewelry house at 109 S. 11th St., 
has moved to Atlantic City for the sum- 
mer and is occupying a cottage with his 
family. David Cohen, a member of the 
firm, has just returned from his honey- 
moon tour of a month, which included 
a trip through Canada and the New 
England States. 

The annual August exhibition under 
the auspices of the International China, 
Lamp, Glass and Gift Show, will be held 
at the Benjamin Franklin Hotel from 
Aug. 27 to Sept. 1, with Gene Loeb as 
manager. As usual all the exhibits will 
be on one floor and there will be no 
meetings or dinners, although the ex- 
hibitors and buyers will get together at 
daily luncheons during the affair. A 
new feature will be gifts for visitors. 
Both exhibitors and intending visitors 
have been informed of the summer ex- 
cursion rates to Atlantic City, which 
include stop-over privileges to this city 
and this will be taken advantage of by 
many. Already a large number of rooms 
have been taken by exhibitors and the 
affair promises to be much larger than 
in previous years. 

The Fidelity Loan Co., of which 
David B. Solomon, founder and presi- 
dent of the Associated Pawnbrokers of 
Pennsylvania, is the head, moved this 
week into what is one of the most elab- 
orately appointed pawnbroking estab- 
lishments in the United States. The 
ancient building which housed the firm 
previously has been transformed into a 
handsome four-story business and 
apartment building of limestone and 
Pompeiian brick, five large plate glass 
windows on the ground floor affording 
fine display facilities. The three upper 
stories are rented for apartments. The 
floor occupied by the Fidelity Loan Co. 
is handsomely equipped and fashioned. 
the floor being of Venetian black and 
white marble while the walls and ceiling 
are in a baby blue tone. A battery of 
24 electric domes affords fine light and 
on the wall hangs a handsome Seth 
Thomas electric clock, the gift to Mr. 
Solomon of members of the Associated 
Pawnbrokers as their expression of 
good will for the reopening. The show- 
cases and fittings are in Circassian wal- 
nut edged with gold. Burglar protective 
devices and other methods of safety for 
the valuables have been installed. The 
basement is utilized for the storage of 
clothing and furs, etc., and is amply 
protected from any attacks by thieves 
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or moths. A multiplicity of floral ex- 
pressions of good will marked the re- 
opening. During the building vpera- 
tions business was carried on in an ad- 
joining store. 


& a 


Allentown, Pa. 











Local jewelry stores, along with other 
places of business, were closed all day 
on July 4. 

A. Rapp, representing Arnstein & 
Lande, importers of novelty jewelry and 
pearls, is calling on jewelers in this 
locality. 

Robert J. Beitel, Catasauqua jeweler, 
was ushered in as president of the Cat- 
asauqua Rotary Club at a meeting and 
banquet of the club held at the Guths- 
ville Hotel on Thursday evening. Mrs. 
Beitel was the recipient of a beautiful 
bouquet of roses on this occasion. 

The Kay Jewelry Co., 702 Hamilton 
St., Daniel Grechan, manager, is co- 
operating with the Louisan Productions 
in making their picture “Safety First,” 
by loaning jewelry worn by the prin- 
cipals. Local talent will be used 
throughout in the making of the pic- 
ture, the undertaking being sponsored 
by the Lehigh Valley Motor Club. 

Now that the June wedding and 
graduation business has been taken care 
of for another year, the jewelry busi- 
ness is rather quiet insofar, at least, as 
local jewelers are concerned. The months 
of July and August, however, are not 
conducive to a multiplicity of jewelry 
sales, and no jeweler expects business 
to be phenomenal. Vacations are in- 
ducing many to go to summer resorts 
but after Labor Day, it is expected, 
that business will show a decided im- 
provement. 

Early Wednesday morning the local 
police received a report to the effect that 
the jewelry store of Frank T. Koons, 
160 E. Hamilton St., had been robbed. 
Investigation revealed the fact that a 
pool room some doors away had been 
broken into, which gave rise to the 
rumor that the jewelry store had been 
burglarized. Nothing, however, had 
been disturbed in the jewelry store. 

The daily auction sales conducted by 
James L. Hand at the Wetherhold jewel- 
ry store, 723 Hamilton St., which have 
been running for a month or more, were 
discontinued last Saturday. The firm 
now advertises the fact that the safe, 
wall and show cases, Waltham chro- 
nometer, cash register, trays, fixtures, 
etc., etc., will be sold at auction, Thurs- 
day, July 12, at two o’clock. 








The Supreme Court of California held, 
in the case of Bailes vs. Keck, that the 
indorsement and delivery of a negotiable 
promissory note by the payee to one of 
several joint and several makers, after 
maturity and for a valuable considera- 
tion, extinguished the obligation of the 
note, and that a subsequent similar as- 
signment to a third person did not revive 
the note so as to make another maker 
liable to the holder. 51 A. L. R., 930. 
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Fail HE final tabu- 

; a lation of com- 

sa nesrrnagaa mercial fail- 
Trade 


ures in the United 
States for the month of June, accord- 
ing to Dun’s Review, shows a total of 
1947 with liabilities of $29,327,073. 
This is a considerable reduction both 
in number and indebtedness from the 
returns for May and the amount in- 
volved also is less than that of June, 
1927. 

When the June statistics are ex- 
amined, according to branches of 
business, it is seen that in the jewelry 
and clock trades, the number of fail- 
ures for June, 1928 were 49, as com- 
pared with 23 in 1927 and 40 in 1926, 
the liabilities involved in June, 1928, 
being $564,479 and in 1927, $421,785. 
As compared with these figures, the 
month of May, 1928, showed a total of 
49 failures involving liabilities of 
$745,443. 

According to figures compiled by 
R. G. Dun & Co., the jewelry failures 
for the fiscal year from July 1, 1927, 
to June 30, 1928, total 472 and in- 
volve liabilities of $7,131,893. As 
compared with these statistics, the 
fiscal year 1927 had a total of 381 
failures involving liabilities of $7,- 


005,186. 
HAT the re- 
[Nai jeweler is 


more often the 
victim of bandits, 
pennyweighters, check —swindlers, 
window smashers and sneak thieves 
than are other merchants, is shown 
by statistics, and no matter how 
careful he may be there is always in 
his mind the possibility that his store 
may be the next one to be visited. He 
can cover his property loss by carry- 
ing adequate insurance, but so daring 
has the modern bandit become, so 
skillfully does he plan his attacks 
and often so regardless of law in his 
long career of crime that he does not 
hesitate at anything that will permit 
him to escape with his -booty. He 
knows that he has the advantage for 
the time being and that in most cases 
he is reasonably sure of getting away. 
He also knows that if captured the 
burden of proof of his guilt rests 
with the State and that certain types 
of lawyers are always ready to de- 
fend him. If he is successful, he 
knows that he can convert his spoils 
into cash and that the loot is easy to 
conceal until he feels it is safe to dis- 
pose of it. Because of all this and 
because the retail jeweler is anxious 





Warnings Worth 
Heeding by 
Retail Jewelers 


to avail himself of every suggestion 
which will tend to minimize his haz- 
ard, the good advice given by William 
J. Jones, assistant superintendent of 
the Boston branch of the Pinkerton 
National Detective Agency, at the re- 
cent annual convention of the Ver- 
mont Retail Jewelers’ Association at 
Lake Spofford, N. H., is particularly 
timely. That the jewelers who at- 
tended the convention took the op- 
portunity to gain all the information 
they could was indicated by the ques- 
tion period which followed the ad- 
dress, and other jewelers should also 
profit by reading the summary of the 
talk, which was published in THE 
JEWELERS’ CIRCULAR on July 5. 

The speaker pointed out the various 
types of crime perpetrated upon 
jewelers and then outlined present 
day methods of combatting them. 
He laid particular stress on the ac- 
tivities of holdup men and warned 
the jewelers that lax methods invite 
attacks. He said that long before a 
holdup is attempted that the whole 
situation is carefully studied, the ar- 
rangement of the store is mapped and 
the movements of the jeweler and his 
clerks are watched and carefully 
checked; that the number of police 
and the distance covered in their 
beats is determined; the avenues of 
escape carefully plotted and, in fact, 
no detail is overlooked. Because of 
this attention to detail, when the 
holdup man is ready to strike every- 
thing is so arranged that it is the 
work of but a few minutes to com- 
plete the robbery and escape. 

To guard against such attacks, the 
speaker warned the jewelers that they 
must be more observant. “I find the 
average jeweler is a methodical man, 
accustomed to a regular routine. He 
rarely observes strangers. His clerks 
go through the same routine in open- 
ing the store every day; their actions 
are so regular that they are easily 
checked by the holdup man,” he said. 

He strongly urged the jewelers to 
get away from this every day same- 
ness aS much as possible and to al- 
ways be on the alert to carefully 
notice strangers who loiter about the 
store so that they can be described 
accurately should the occasion arise. 
He cautioned the jewelers not to leave 
a clerk alone in the store under any 
circumstances and warned that doors 
should always be locked while stock 

is being transferred from the safe to 
the counters and when it is being re- 
turned to the safe at night. He also 
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told the jewelers not to allow their 
clerks to gather in groups when not 
busy, as such a condition paves the 
way for hold ups to be successfully 
carried out. Mechanical devices for 
sounding an alarm were also recom- 
mended. 

All this is good advice and has been 
repeated time and again in the col- 
umns of THE JEWELERS’ CIRCULAR, 
but too much stress cannot be placed 
upon the suggestions offered. The 
jewelers who heed it are less liable to 
suffer than are their more careless 
brother merchants, because the bandit 
is sure to select the places which offer 
the greatest opportunity for success 
in carrying out a robbery. 

Warnings against the operation of 
sneak thieves, window  smashers, 
check swindlers and their kind are 
constantly being broadcast by the 
Jewelers’ Security Alliance and 
through THE JEWELERS’ CIRCULAR 
and the jeweler who fails to heed the 
warnings has only himself to blame 
if he falls a victim to clever crooks. 
Vigilance is the price of immunity 
from this type of underworld work- 
ers. Their number is legion and they 
are constantly trying new schemes to 
victimize the jeweler. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending July 7, 1928 

The U. S. Assay Office reports: 


Gold bars exchanged for gold 





SS EE eee re eee $129,766.01 
Gold bars paid depositors...... 47,826.04 
NN. Said ge de ranches "$177,592.05 


Of this gold bars exchanged for gold 

coins are reported as follows: 
Date Exchange 
Pe ee anes ae eee $67,064.28 
¢ Biicadkch atch a seen ae ete 31,333.41 
Ds ise eee Was Soares Gta elerelsieiaats 31,368.32 


co) Na eee et eee $129,766.01 








The Platinum Market 


Conditions in the platinum market 
still remain unchanged with no indica- 
tion of any immediate improvement. 
Trading is still quiet and prices which 
have been quoted’ for the past few weeks 
are still being quoted. The official prices 
are as follows: 


Per Ounce 
DMEDE “<cin his SOs As lea ke Kins brs Sea es $78 
Platinum containing 5 per cent 
INNER dee os aa aiaeaa toa. eres 4 
Platinum containing 10 per cent 
MEO Nace Rae S Slew.eie es Os eee 
SINEIER s ivisa) sis as be ave Rae Goma e a woes $305 to $325 
PEERED 650 Gas 5S GA EREROSARAD SS ESO $55 








The jewelry store of A. M. Ambler, at 
the corner of North and Depot Sts., Mid- 
dletown, N. Y., was robbed one morning 
recently of 10 wrist watches at $8 each. 
The police have no clew of the thieves. 
It is believed the robbery was committed 
during the arrival of a train to cover the 
noise of breaking the large plate glass 
window with a stone. 
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Harry Landau, of Landau Bros., 
Pittsburgh, Pa., is in this city on a Fall 
buying trip for his concern. 


Louis Freund of Henry Freund & 
Bro., 20 W. 47th St., has gone to Mount 
Clemens, Mich., for a rest. 

Martin Klein, importer of diamonds, 
87 Nassau St., announces that his office 
will be closed Saturdays until Labor 
Day. 

Untermeyer-Robbins & Co., Inc., 20 
W. 47th St., will reopen for business 
July 16, having been closed since July 
6 for their annual vacation period. 


Both the office and factory of Gold- 
smith, Stern & Co., 136-146 W. 52nd St., 
will reopen, July 16 after having been 
closed for the annual vacation since 
June 29. ; 

Max Duraffourg, importer of pre- 
cious and semi-precious stones, Paris, 
France, has opened New York offices at 
580 Fifth Ave. This office will be in 
charge of Henry Joseph. 


It was announced last week that the 
name of Gordan-Wittner, Inc., 240 Sixth 
Ave., has been changed to the Donald’s 
Jewelry Co., Inc., which concern is lo- 
cated at 754 Lexington Ave. 

Simeon Englander, New York dia- 
mond merchant, is confined to his home, 
900 West End Ave., by sickness. His 
many friends in the trade hope that he 
will soon be able to be with them again. 


Ernest Pritchard, who was. with 
Dreicer & Co. until they went out of 
business last year and is now associated 
with May & Smiles, 665 Fifth Ave., 
sailed on the Majestic recently and ex- 
pects to remain in Europe about two 
months. 


Joseph Haskel, who was formerly in 
business at 41 John St., is now located 
at Room 40, at 1457 Broadway, where 
he is engaged in business under the 
style of the Haskel Jewelry Corp. He 
will open his new office and be ready to 
do business on July 15. 


H. N. Anusewitz, who was located at 
37 Clinton St. for about 25 years and 
recently moved to Fifth Ave., Brooklyn, 
and conducted business under the trade 
name of Nathan’s Jewelry Shop, has re- 
tired from business. The Fifth Ave. 
store has been sold. 


Charles Kubnos, reported to be a re- 
tired jeweler of this city, was found dead 
in his room on the twelfth floor in the 
Hotel Manger on Tuesday, July 3. Mr. 
Kubnos, it is said, was suffering from a 
heart ailment and an attack, superin- 
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duced by the heat, was responsible for 
_his death. 

The traveling representatives for L. 
Heller & Son, 15 W. 47th St., left head- 
quarters last week for their respective 
territories, carrying with them the con- 


cern’s new fall line. Just before leav- 
ing the city the salesmen participated 
in the mid-year sales conference. 


Benedict J. Freudenheim of J. Freu- 
denheim & Sons, 48 W. 48th St., sailed 
for Europe last Thursday on the Bel- 
genland. Mr. Freudenheim has gone 
abroad on a purchasing trip to the Eu- 
ropean diamond markets. He will visit 
Antwerp, Amsterdam, Paris and Lon- 
don and expects to remain abroad about 
10 weeks. 

Paul de Vries, diamond cutter and 
importer, 36 W. 47th St., sailed for 
Europe last Thursday, on a visit to the 
foreign markets. Mr. de Vries will also 
visit the factory of his father, M. A. de 
Vries, and expects to return to this 
country about the middle of August. 
During his absence, his business will 
be conducted as usual by Maurice Judels 
and Sam Silverstein. 

Mrs. S. M. Goodman and her daughter, 
Miss Esther Goodman, left Sunday 
afternoon for Los Angeles, Cal., where 
they will locate permanently. S. M. 
Goodman went to California severat 
weeks ago in the capacity of Pacitic 
Coast representative for the Bristol 
Seamless Ring Co. of this city. Mrs. S. 
M. Goodman is the daughter of S. P. 
Van Moppes, diamond cutter, 106 Ful- 
ton St. 

The Jewelry Crafts Association has 
sent out a second announcement to 
jewelry manufacturers of New York 
urging them not to delay in submitting 
the names of all those in their employ 
who should enroll in the new jewelry 
trade apprentice school. As reported in 
a previous issue of THE JEWELERS’ CIR- 
CULAR the school will be started in Pub- 
lic School 27 at E. 42nd St. and Third 
Ave., this city, next fall. The names 
of applicants should be sent to Robert 
S. Tipping, secretary of the Jewelry 
Crafts Association, 48 W. 48th St. 


Mr. and Mrs. G. J. Bernstein, of this 
city, who were detained as they left the 
French liner, De Grasse, shortly after 
its arrival in this country, last week, 
were fined by the customs authorities 
for failing to declare $700 worth of 
coats, neckties, jewelry and embroidered 
bags. The fine imposed amounted to 
$1,414. As reported in these columns, 
last week, Bernstein and his’ wife 
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were about to leave the pier at which 
the boat docked when they were 
stopped by a customs guard and 
searched. Neckties were found con- 
cealed on his clothing, while in his 
wife’s possession was found jewelry 
and other items. Their baggage was 
also searched and revealed additional 
contraband. 


A man representing himself as the 
son of a prominent Ann Arbor, Mich., 
jeweler visited a Maiden Lane manu- 
facturing jewelry establishment last 
week and by his actions indicated that 
he was attempting to swindle the con- 
cern. The man appeared at the Maiden 
Lane establishment on Tuesday after- 
noon, July 3, and asked to be shown 
one-quarter carat diamonds, stating 
that he wanted the same kind which his 
father usually purchased. He was 
shown an assortment of stones of this 
particular size. After looking at them 
he stated that they were too small. The 
member of the Maiden Lane concern 
who waited on the man became sus- 
picious and soon was convinced that the 
stranger knew little or nothing about 
the jewelry business. After the man 
had selected a bill of goods he stated 
that he would take the diamonds along 
with him. The man was asked to iden- 
tify himself but he was unable to do 
so. He pulled out several hundred dol- 
lars in bills, but remarked that he did 
not have enough money with him and 
would return the following day. Need- 
less to say, however, the man failed to 
put in another appearance. The stran- 
ger is described as about 35 years of 
age, of stocky build, standing five feet, 
eight inches tall. He weighs about 175 
pounds, has a smooth complexion and 
pleasant manner. He wore a gray straw 
hat and a gray and brown suit. A tele- 
gram sent to the Ann Arbor concern 
which this man claimed he represented, 
brought back the information that the 
supposed buyer was unknown to them 
and had no authority to make pur- 
chases. 


Lee Reichman, of Reichman Bros., 
diamond importers, 20 W. 47th St., took 
an active part, as chairman of the house 
committee of the Quaker Ridge Club, 
Tuckahoe, N. Y., in the home coming 
celebration ‘given last Saturday to 
Johnny Farrell, the national open golf 
champion. Farrell is connected with the 
Quaker Ridge Club and as a result 
elaborate preparations were made for 





(Continued on page 101) 
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Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
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financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street, New York 
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his return after he captured the cham- 
pionship. 

L. B. Masin, of Masin Watch Co., 65 
Nassau St., leaves July 15 on his annual 
fall trip. 

The Congress Novelty & Jewelry Co., 
importer and jobber, has started in 
business at 277 Fifth Ave. 

Nathan Aster, of Giuseppe D’Elia, 
Inc, 45 W. 34th St., sails next week 
for Amsterdam and Antwerp on a buy- 
ing trip. 

The Lorraine Watch Co., Inc., 12 John 
St. announces that its offices will be 
closed Saturdays during July and 
August. 

Bernard Frieberg, of Whitelaw Bros., 
68 Nassau St., who has been away for 
the past three weeks, will return the 
end of July, when he will again call on 
the trade. 

T. B. Littlepage, in charge of the 
silver department of Maier & Berkele, 
Atlanta, Ga., is a visitor in this city, 
and while here is stopping at the Penn- 
sylvania Hotel. 

After a two months’ buying trip in 
Europe, Louis Whitelaw, of Whitelaw 
Bros., importers of diamonds, 68 Nassau 
St., returned to this country last Friday 
on the Aquitania. 

W. Allan of James Allan & Co., 
Charleston, S. C., is in New York for 
a few days. R. H. Williams of the 
Williams Jewelry Co., Macon, Ga., is 
also among the out-of-town visitors in 
this city. 

Walter Eitelbach, of Walter Eitelbach 
& Co., Inc., 576 Fifth Ave., accompanied 
by his daughter Marie, sailed for Europe 
last Friday night on the Columbus. Be- 
fore returning in September, Mr. Eitel- 
bach plans to visit Amsterdam, Paris 
and London. 

Lee Bach, diamond importer, 527 
Fifth Ave., left for Europe last Friday 
night with Mrs. Bach, going abroad on 
the Columbus. Mr. and Mrs. Bach have 
gone abroad on an extended trip to the 
diamond markets of Europe after which 
they will tour abroad. 

Howard S. Marshall, New York rep- 
resentative of the Watrous Mfg. Co., 
division of the International Silver Co., 
is enjoying a sojourn. Anton B. Men- 
sing, New York representative for Fac- 
tory W of the International concern is 
also resting, and will return about the 
middle of July. 

On Monday a voluntary petition in 
bankruptcy was filed by Mortimer Solo- 
mon and Henry Solomon individually 
and as co-partners, trading as Hen- 
mort’s, retail jewelers, 566 Seventh Ave. 
On the same day an order was signed 
by Judge J. W. Mack appointing 
Charles Shongood custodian. The 
liabilities were estimated at $5,500, 
while the assets are reported to be 
worth about $1,500. 

Miss Mabel Boll, the aviatrix who for 
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some time expected to be the first woman 
to fly across the Atlantic, is involved in 
a suit instigated at the request of Irwin 
L. Kramer, a Texas jeweler, which was 
put on the trial calendar a week ago 
by Justice Townley in Supreme Court. 
The suit, it is reported, revolves about 
a $2,400 diamond la Valliere purchased 
by Albert Bach, said to be a former hus- 
band of Miss Boll, in 1920. 

Among the passengers on the Aqui- 
tania, which arrived Friday, was Sir 
Thomas Cullinan, D. S. O., chairman of 
the Premier Diamond Mine in South 
Africa, where the big diamond was 
found that was named after him and 
later presented to King Edward VII. 
Sir Thomas said that the production of 
diamonds in South Africa was being 
restricted. Labor conditions were good, 
he said, and general business was im- 
proving. This is his first visit to 
America and he expects to return to 
England in six weeks and go to South 
Africa in October. 

Title to the six-story building at 331 
W. 89th St., just off Riverside Drive, 
has been conveyed by Mrs. Regina 
Dreicer Stroock, daughter of the late 
Jacob Dreicer, Fifth Ave. jeweler, to 
the Girls’ Home Club. The building will 
be remodeled immediately and _ fur- 
nished as a home for girls earning their 
own living. About 30 girls will be ac- 
commodated, paying from $5 to $8 per 
week, according to their salaries. A 
gift from Aaron Naumberg assures the 
upkeep. Preference will be given to 
young graduates of the Hebrew Orphan 
Asylum of New York. 

The meeting between the Good and 
Welfare Committee of the National 
Jewelers Board of Trade and the com- 
mittee representing the Precious Stone 
Group of the industry, of which John 
R. Haackes, is chairman, was postponed 
last Tuesday owing to the small attend- 
ance. The report of the Precious Stones 
Group, which was to be given considera- 
tion at this meeting, was withheld, be- 
cause it was felt that the report is of 
such importance, a full attendance 
should be on hand before it is discussed. 
No other date has been set for a future 
meeting owing to the fact that so many 
members of both committees are out of 
the city at the present time. 

Benjamin Mellenhoff, who for the past 
seven years has been foreman of the 
watch repairing department of Black, 
Starr & Frost, jewelers of Fifth Ave., 
New York, has resigned to accept a 
similar position with Marcus & Co., also 
of Fifth Ave. Mr. Mellenhoff, re- 
ceived the rudiments of horology in a 
horological school in Petrograd, Russia, 
which was financed by Prince Olden- 
burgh. He has also devoted much time 
in connection with his technical training 
to systematization and efficiency in the 
watch department and was one of the 
first watchmakers certified in New York 
by the Horological Institute of America. 
Mr. Mellenhoff has been succeeded at 
Black, Starr & Frost’s by Frederick 
Palm, formerly with C. D. Peacock and 
Spaulding & Co., Chicago. 

Under date of July 10, a letter was 
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sent out by the Jewelers 24 Karat Club, 


accompanied by a questionnaire bearing - 


on the question of holding outings in 
the future. The letter points out that 
at the outing held this year on June 19, 
the members and guests had an unusual- 
ly enjoyable and interesting time but 
despite the great amount of work ex- 
pended and the expense incurred, less 
than 25 per cent of the members at- 
tended. The officers and ‘the Board of 
Directors, therefore, deemed it impor- 
tant enough to send out a questionnaire 
in which the members are asked for 
an expression of opinion. The members 
are asked whether they have attended 
any outings of the 24 Karat Club, in 
the past, and whether they are in favor 
of continuing these annual picnics. The 
directors and officers are also anxious 
to know whether the members will make 
an endeavor to attend future outings. 
The members are further requested to 
express their preference as to the month 
in which the outing should be held, 
whether future picnics should continue 
to go to Price’s Pleasure Bay or whether 
they have any suggestions for a more 
desirable place. 











Harry C. McCormack, T. C. Tanke, 


Inc., and Mrs. McCormack returned 
last week from a week’s visit at Mon- 
trose, Pa. 

Walter R. Lipsett, manager of the 
jewelry department of the King & 
Eisele Co., returned last week from a 
buying trip to Providence and the At- 
tleboros. 

John M. O’Dea, South Buffalo jeweler, 
was a member of the committee in 
charge of the outing of the South Buf- 
falo Businessmen’s Association, held at 
Crystal Beach, Ont., July 11. 

R. M. Bartsch, Genesee St., jeweler, 
was chairman of the prize committee, in 
connection with the outing of the Gen- 
esee-Jefferson Businessmen’s Associa- 
tion, held at the Automobile Club on 
July 11. 

Mr. Hollands, jeweler, San Angelo, 
Tex., accompanied by his wife, stopped 
off in Buffalo for a couple of days last 
week on his way home from a pleasure 
trip to Montreal and Quebec. While in 
the city he called upon Charles T. 
Evans, treasurer of the A. N. R. J. A., 
and Edward Leininger, president of 
the New York State Retail Jewelers 
Association, and advised them of ar- 
rangements being made regarding the 
transportation of delegates to the na- 
tional convention in Dallas, Tex, Oct. 
2-5. 








Walter Burston, of Burston, Kollman 
& Co., Newark, N. J., was married 
today (Thursday) and will sail next 
Monday with his bride on the Beren- 
garia, visiting England, France, and 
Switzerland. 
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Mr. and Mrs. Howard F. Barker have 
opened their cottage at Cedar Tree 
Point for the season. 

Mr. and Mrs. Henry Fletcher are 
spending the summer at the Shirley Hill 
House, Shirley, N. H. 


Mr. and Mrs. James O. Otis and 
family have opened their summer home 
at Sakonne for the season. 

Charles Silverman has been named as 
a member of the executive committee of 
the National Zionist Society. 

The plant of the D. M. Watkins Co., 
corner of Pine and Foster Sts., will be 
closed from July 21 to July 30. 

Samuel M. Magid of the Brier Mfg. 
Co. has returned from a business trip 
to New York city and vicinity. 

Mr. and Mrs. Ernest L. Fuller have 
opened their summer home at Cedar 
Tree Point on Greenwich Bay for the 
season. 

John C. Ahlquist and Alfrida T. 
Frohling filed intentions of marriage 
last week at the office of the City 
Registrar. 

Mr. and Mrs. R. Foster Reynolds 
spent the holiday and week-end at the 
summer home of the latter’s mother at 
Matunuck Beach. 

Russell Grinnell and L. Earle Rowe 
have been elected members of the direc- 
torate of the Lincoln Memorial Com- 
mission of Rhode Island, Inc. 

Mr. and Mrs. Thomas B. Cory, who 
spent the winter in Florida, arrived at 
their summer cottage at Buttonwoods 
the past week for the season. 

L. Earle Rowe, director of the Rhode 
Island School of Design, with his family 
are occupying their summer cottage at 
Sorrento, Me., for the season. 

J. E. McShane, buyer for Shartenberg 
& Robinson, Pawtucket, was in New 
York last week in search of novelties 
and other goods for that concern. 

Mr. and Mrs. W. Clarke S. Mays 
spent the holiday and last week-end at 
the St. Andrew’s Chapter Country Club, 
Warwick Neck, overlooking Narragan- 
sett Bay. 

Mr. and Mrs. Louis Darling were 
hosts to a party of cottagers at their 
summer home at Cole’s Station on In- 
dependence Day for a clambake and re- 
union. 

Charles E. Westcott, retired manufac- 
turing jeweler of the old firm of Snow 
& Westcott has returned to his home at 
Washington Park following an opera- 
tion at a local hospital. 

Russell Grinnell, a director of the 
Gorham Mfg. Co., was owner and 
skipper of the schooner yacht Rugosa II 
which won the 600-mile race from New 
London to Bermuda last week. 

Joseph W. Blaine, Newport, has been 
appointed a member of the finance com- 
mittee of the Narragansett Bay Regatta 
Association for the second annual motor 
boat regatta to be held off Newport on 
Aug. 17 and 18. 

A quarterly dividend of $1.75 per 
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share on the first preferred stock; $1.50 
on the second preferred and $1 on the 
common of the Outlet Co. has been de- 
clared payable to stockholders of record 
of July 20 on and after Aug. 1. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewel- 
ers’ Board of Trade has opened his 
country estate near Willimantic, Conn., 
where his family has gone for the 
summer and where he will spend the 
week-ends. 

Mr. and Mrs. George F. Sawyer 
entertained a party of friends aboard 
their yacht Roamer on the Fourth, sail- 
ing to Newport and stopping at Potter’s 
Cove for supper on the return arriving 
at the anchorage in Pawtuxet early in 
the evening. 

In the inventory of the executors of 
the estate of the late Samuel Wachen- 
heimer filed in Municipal Court last 
week 650 shares of common stock of 
Wachenheimer Bros., Inc., manufactur- 
ing jewelers, 36 Garnet St., is valued 
at $74,100 and 10 shares of preferred 
at $1,000. 

H. Nelson Street, retail secretary of 
the Providence Chamber of Commerce, 
with which he has been associated for 
the past 11 years, has submitted his re- 
signation, effective Aug. 1, to the Board 
of Directors of that organization. Mr. 
Street will become secretary of the Re- 
tail Dry Goods Association of New York 
city. 

Henry Boutin, 21 years of age, this 
city, was sentenced by Judge Hahn in 
Superior Court last week to three years 
in Rhode Island State Prison. Accord- 
ing to a statement made by Assistant 
Attorney General Heltzen to the court, 
Boutin, with three others stole an auto- 
mobile on Feb. 2 and went to the plant 
of the United Wire & Supply Co. in 
Auburn to stage a hold-up on payroll 
day. The presence of a large number 
of persons in the office of the wire com- 
pany frustrated their plans and they 
lost their nerve. Boutin was sentenced 
for violation of a deferred sentence for 
stealing an automobile in 1924. 

Senator Charles Curtis of Kansas, 
Republican nominee for the Vice-Presi- 
dency, was formally welcomed to Paw- 
tuxet Valley, last Saturday at a public 
reception held in his honor at the Ledge- 
mont Country Club at  Riverpoint. 
Senator Curtis is spending the summer 
with his daughter, Mrs. Webster Knight 
in Warwick. Among the members of 
the reception committee composed of 
residents of the various towns in the 
Pawtuxet Valley were the following: 
Mr. and Mrs. Joseph P. Burlingame, 
Mr. and Mrs. Adelbert E. Place, Mr. 
and Mrs. Alpheus S. Place, Mr. and 
Mrs. Sylvester K. M. Robertson, Mr. 
and Mrs. Leo A. St. Onge and Mr. and 
Mrs. I. Guertin. 








The Industry Art Show of the East- 
ern States Exposition will be held in 
West Springfield, Mass., from Sept. 16 
to Sept. 22, at which time a display of 
diversified products will be made. In- 
cluded in the list of exhibits will be 
jewelers’ and optical supplies. 





The R. S. Grant Co. has removed from 
129 Chestnut St. to 24 Conduit St. 


Mr. and Mrs. George Hartman spent 
the past week in Gloucester, Mass., on 
pleasure. 


Thomas Kelley left last week for 
Miami, Fla., to attend the Elks annual 
convention. 


Mr. and Mrs. E. Merle Bixby opened 
their Buttonwoods home last week for 
the summer. 


Mr. and Mrs. John Killion have re- 
turned from a week’s automobile trip 
through Maine. 


Mrs. Bessie G. Popp has opened the 
Gray Gull Gift Shop at Block Island 
for the summer. 


Mr. and Mrs. J. Noble Shawe left last 
week for a three weeks’ stay on Prince 
Edwards Island. 

The factory of the Webster Co. was 
closed the past week for overhauling 
and for the vacation period. 

Mr. and Mrs. John L. Thompson and 
family are enjoying the summer at their 
country estate at Falmouth Heights. 

G. S. Champlin was one of the 
winners in the golf tournament at the 
Warwick Neck Country Club on the 
Fourth. 

Mr. and Mrs. George F. Berkander 
entertained a house party over the last 
week-end at their summer home at 
Buttonwoods. 

The Kritchbaum brothers—Leo and 
Gregor of L. Kritchbaum Co., have 
opened their summer home at Grant’s 
Station for the season. 

Mr. and Mrs. Manuel F. Williams 
were hosts to a house party over the 
holiday and last week-end at their sum- 
mer home at Buttonwoods. 

Charles Sekowski of the T. G. Froth- 
ingham Co., is reported as recovering, 
from injuries which he received while 
in Florida, some time ago. 

The power in the Champlin building, 
150 Chestnut St., was shut down the 
past week for the annual inspection and 
overhauling of boilers and machinery. 

Word was received here the past 
week of the death at Orleans, Mass., of 
Nathaniel G. Taylor, a former resident 
of this town and for many years in the 
employ of the O. M. Draper Co. 

The baseball team representing the 
Manufacturers’ Shops and that of the 
J. F. Sturdy Sons Co., played a 6 to 6 
tie game the other night in the local 
Shop League at Columbia Field. This 
game was an important one for both 
teams and they fought hard for a vic- 
tory, but neither could sustain a win- 
ning margin. 

The Martyn Jewelry Co., 59 Page St., 
has changed its name to the Foster 
Jewelry Co. and increased its capital 
stock from $10,000 to $25,000 accord- 
ing to information filed the past week 
at the office of the Secretary of State. 
Harry C. Foster formerly with the 
Hirsch Jewelry Co., 116 Chestnut St., 
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has become treasurer of the Foster 
Jewelry Co. 

The plant of the Cutler Jewelry Co., 
72 Clifford St., was closed the past week 
for the annual overhauling and vacation 
period. 

Edmund S. Parsons, who has been on 
a trip to Bermuda, is opening his 
summer home at Warwick Neck for the 
season. 

Former Governor and Mrs. R. Living- 
ston Beeckman entertained at dinner 
last Friday night at their summer home, 
Land’s End, Newport. 

Mr. and Mrs. Ralph G. Ostby and 
their four children are spending the 
summer at their ‘country estate on 
Narragansett Ave., Warwick Neck. 

Among the jewelry buyers who were 
reported in this city and vicinity the 
past week were the following: Mr. 
Doelling, S. A. Rider Co., Chicago; Mr. 
Reinschreiber, Cahn & Co., New York 
city; Messrs. Pudan and Hibbard, F. M. 
Pudan & Co., Springfield, Mass.; Mr. 
Goldman, Shapiro-Goldman Co., New 
York city and Mr. Wertheimer, Wert- 
heimer, Plehn & Levy, New York. 
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E. P. Claflin is at Camp Ellis in Saco, 
Me., until Sept. 1. 

William H. Garner is at Chamberlain, 
Me., for a couple of months. 

Mr. and Mrs. E. Frank Macdonald 
spent the past week at Wolfeboro, N. H. 

Charles L. Flavin has opened his 
summer home at Swift’s Beach for the 


season. 

Lewis E. White is spending the 
months of July and August at Matta- 
poisett. 


Mr. and Mrs. J. E. Straker are on an 
automobile tour of Niagara Falls and 
Montreal. 

Mr. and Mrs. Clifford Gardner and 
family are sojourning at East Wash- 
ington, N. H. 

Mr. and Mrs. Frank Sprigg and 
daughter are at Bristol Narrows for a 
short vacation. 

William Logan painfully injured his 
foot the other day while at work at the 
Mason Box Co.’s factory. 

Mr. and Mrs. Charles Cooper and 
family are at Swift’s Beach for the 
summer vacation period. 

Mr. and Mrs. Lloyd G. Balfour are 
occupying Sea Breeze cottage at Watch 
Hill, R. I., this summer. 

Mr. and Mrs. Samuel Jones have 
opened their summer home, Ess Jay, 
at Swift’s Beach for the season. 

Mr. and Mrs. John McCabe are spend- 
ing the next 10 days or a fortnight 
visiting relatives at Derby, Conn. 

Miss Rose R. Nimiroski, bookkeeper 
for some time past for Dobra Bros., was 
married last week to Vincent Bielecki. 

George L. Shepardson took the honors 
in Class B at the golf tournament at 
the Highland Country Club the other 
day. 

Eben F. Wilde, the Bear & Wilde 
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Co., with his family, are at their sum- 
mer home at Silver Beach for the 
season. 

Nelson C. Fontneau, who is advertis- 
ing manager for the C. H. Eden Co., 
was chief marshal of the Fourth of July 
parade in this city. 

Mr. and Mrs. Everett Knight, who 
are at their cottage at Swift’s Beach 
for the season, went on a fishing trip 
down Buzzard’s Bay. 

The funeral of John R. Johnson, for 
several years an employe of the Frank 
Mossberg Co., was held last week from 
his home, 205 S. Main St. 

Charles Crehan with the Moore Bros. 
Co. was a member of the committee in 
charge of the annual outing of the 
Eagles at Hayward field. 

Harold D. Baker won the afternoon 
sweepstakes event at the Highland 
Country Club on Independence Day 
from a good sized field of golfers. 

Dudley V. Stafford and Miss Lillian 
V. Lovell were married in New York 
on June 30. Both were employes of 
the James E. Blake Co. of this city. 

C. O. Sweet and Raymond M. Horton 
were members of the board of judges 
that made the award of prizes in the 
various municipal events on Independ- 
ence Day. 

Mr. and Mrs. James Burrows and 
family are making an automobile trip 
through Maine, New Hampshire, Ver- 
mont and New York States, to be gone 
about 10 days. 

Leland Sanford, son of Edward San- 
ford, left last week for his third year 
with Battery D, Citizens’ Military 
Training Camp, anti-air craft division, 
at Fort Adams, Newport. 

Lawrence Keeler was defeated last 
week by Henry H. Lewis in the semi- 
final match for the 1928 golf champion- 
ship of the Highland Country Club, al- 
though he gave his opponent a hard 
battle for the honors. 

Mr. and Mrs. Samuel M. Stone of this 
city were entertained by George F. 
Sawyer, treasurer of the Electric Chain 
Co. and Mrs. Sawyer on board their 
yacht, Roamer one day last week for a 
cruise down Narragansett Bay. 

Mr. and Mrs. R. B. Macdonald enter- 
tained a house party at their summer 
home at Bay Springs on Narragansett 
Bay over the Fourth. Among the guests 
were Mr. and Mrs. Walter M. Thayer, 
Mr. and Mrs. Arthur Conant and Mrs. 
Oscar Klinke. 

Sidney O. Bigney of the S. O. Bigney 
Co. celebrated the Fourth by giving a 
lawn party to his family and relatives 
his brother and family, nieces’ and 
nephews and their families—20 in all. 
They spent a delightful afternoon danc- 
ing, playing quoits and tennis. Lunch- 
eon was served under the famous big 
purple beech tree. 

Funeral services for William H. Wil- 
marth, 83 years of age, a pioneer in 
the manufacture of jewelry in the Attle- 
boros, were held from his home in Well- 
fleet, on Cape Cod last Thursday after- 
noon. The body was brought for inter- 
ment to Mount Hope Cemetery, at 
Attleboro Falls. Mr. Wilmarth was a 
native of Attleboro and founder of the 
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W. H. Wilmarth Co. which was at one 
time one of the largest jewelry concerns 
in this city. He is survived by his wife 
Mrs. Jennie Wilmarth, and a brother, 
Edwin B. Wilmarth. : 








Florida Notes 





The Greenleaf & Crosby Co. and V. f, 
Jacobs Co. will close their stores at noon 
on Saturdays during July, August and 
September. 

Shad & Tucker have inaugurated auc. 
tion sales in order to reduce their stock 
before moving to their new location on 
W. Forsyth St. 

Mr. Russell, manager of Beighley & 
Russell’s Bay St. store, reports that 
their business for the month of June 
was the best in the past 12 months, 
Sales have been running to smaller arti- 
cles from $2 to $5 rather than any great 
number of higher valued items. 

Managers of the eight stores of Duval 
Jewelry Co. met in Jacksonville last 
week for a conference with officers of 
the company. The afternoon of July 4 
was given over to a social outing at 
Jacksonville Beach, near here. The af- 
fair was attended by all the managers 
and employes of the Jacksonville stores, 
Mr. Jenkins, president of the company, 
reported that May and June of this year 
showed an increase in business over the 
same two months last year. The man- 
agers who came up for the sessions were 
M. O. Robinson, Miami; D. U. Rich- 
ards, West Palm Beach; J. H. Smith, 
St. Augustine; E. P. Brown, Orlando; 
W. O. Williamson, Tampa; Fred Slater, 
St. Petersburg; M. T. Goff, Lakeland; 
Charlie Wells, Jacksonville. 








Business Troubles 





Joseph H. Bechtold, Sioux Falls, S. 
D., has filed a voluntary petition in 
bankruptcy. 

George H. Bernstein, Chicago, has 
filed a voluntary petition in bankruptcy. 
He has assets of $5,874 and liabilities 
of $15,302. 

L. Hendler, doing business under the 
style of the Hendler Mfg. Co., San Fran- 
cisco, Cal, has assigned to Albert L. 
May. The assets consist almost en- 
tirely of machinery and tools listed at 
$1,600 but worth less than one half that 
amount. The liabilities are placed at 
about $4,000. 


Organization of the K. F. Kantlehner 
Co., a new jewelry firm which it is un- 
derstood will take over the store of G. E. 
Fatzinger, 16 E. Milwaukee St., Janes- 
ville, Wis., was brought out recently in 
the filing of articles of incorporation 
with F. P. Smiley, register of deeds. The 
organizers are J. F. Kantlehner, Jack- 
son, Mich., former employe of Mr. Fatz- 
inger of Janesville, Myrtle C. Kantleh- 
ner and E. T. Chapman. The articles of 
incorporation call for 200 shares of stock 
of $100 par value. Sale of the Fatzinger 
store to the new firm has not so far been 
made, Mr. Fatzinger stated recently, 
but if the contemplated deal is completed 
he will retire from business. 
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Chicago Notes 


Eldridge Roehr, Chicago manager for 
the Bassett Jewelry Co., is making a 
business trip through Ohio and will be 
away until July 20. 

Mack M. Burnstine, St. Louis, Mo., 
called on his many friends in Chicago 
last week. Mr. Burnstine is associated 
in the wholesale diamond business. 


H. H. Boyson of Boyson’s Jewelry 
Shoppe, Oak Park, IIl., accompanied by 
his bride, is making an automobile tour 
through nearby States and will return 
home in a few weeks. 

Fred Kaiser, sterling silverware 
buyer for Norris, Alister-Ball-Bridges 
Co., is spending a couple of weeks at 
Saxeville, Wis., with his family rest- 
ing at their summer home. 

T. J. Noonan of the Ostby & Barton 
Co. is spending a couple of weeks down 
State visiting with friends and getting 
a much needed rest. He is accompanied 
on this trip by Mrs. Noonan. 


Martin Lenz of the Martin F. Lenz 
Co., accompanied by Mrs. Lenz is spend- 
ing a few days in Detroit this week 
visiting with friends. They made the 
trip by motor and enjoyed a pleasant 
holiday for their short visit. 

Charles A. Bartling of the Towle 
Mfg. Co. with Mrs. Bartling and their 
daughter, left recently on a motor trip 
through the East to New York State. 
They will remain at a lake near Syra- 
cuse with friends for several weeks. 

Edward Cain of Ed. Cain & Co., 
wholesale jewelers at 29 E. Madison 
St., returned last Friday from a motor 
trip through the West as far as Denver. 
Mr. Cain was accompanied on this trip 
by his wife and combined business with 
pleasure. 

Edward Spears, member of the firm 
of C. H. Knights-Thearle Co., accom- 
panied by his wife and Harry Lind- 
strom, representative of this firm are 
spending a few weeks at Tomahawk 
Lake, Wis., trying their luck in catching 
black bass. 

“Jim” Flateau, representing the 
Charles Keller Co., left Chicago last 
Sunday after spending a week here call- 
ing on the wholesale trade. Mr. Flateau 


is now on his way West to the Pacific 
Coast where he will remain for about 
four weeks. 

Andrew R. Zeitz of Zeitz Bros., 551 
W. North Ave., and Mrs. Zeitz, left this 


week on a motor trip through Canada, 
stopping a week at Bigwin Inn, Lake of 
Bays, Ontario. F. W. Steiger of Spauld- 
ing & Co., and Burgess Stafford, are 
also accompanying the Zeitz’s on this 
trip. 

Anthony S. True and Mrs. True will 
leave here on Wednesday of this week 
for Channel Lake, Antioch, where they 
will spend about 10 days resting. Mr. 
and Mrs. True make this trip to 
Channel Lake several times during the 
summer and their main sport is sailing 
their yacht. 

Fred C. Emerson, manager of the 
Chicago office of the Eisenstadt Mfg. 
Co., will return home to his duties some 
time early next week. Mr. Emerson 
spent three weeks at his summer home 
at Ontario, Canada, with his family. 
He returned home alone, and his family 
will return the end of August. 

Charles Swigart, material jobber, of 
Cincinnati, Ohio, and Mrs. Swigart, 
were visitors in Chicago during the past 
week. They made the trip by auto- 
mobile and stopped at Indiana on their 
way here. All during their visit in 
Chicago Mrs. Swigart spent most of her 
time at the beaches enjoying Lake Mich- 
igan. 

M. W. Silverberg of the Stein & Ell- 
bogen Co., is getting his new line ready 
and expects to leave for his territory 
within a week. H. J. Hagen, Wisconsin 
representative for this concern returned 
to Chicago last Thursday from Manito- 
woc, Wis., where he spent several weeks 
at his home. Mr. Hagen is also prepar- 
ing his line and will leave soon. 

Joe Rygel of Cohenour-Rygel Co., re- 
tail jewelers at Muskogee, Okla., spent 
the past week in Chicago renewing old 
acquaintances and looking over the 
markets. For many years Mr. Rygel 
was associated with the silverware de- 
partment of Hyman & Co. of Chicago, 
and when this concern retired from 
business Mr. Rygel associated himself 
with the above firm and became a mem- 
ber of the concern. 

Adolph L. Hopf, recently purchased 
the retail jewelry business of Alfred 
Kettner at 3704 Broadway. Mr. Hopf, 
formerly did repair work at his home. 
He did this for a number of years. He 
learned the watch repairing trade in 
Germany and came to this country in 
1910. Mr. Kettner, who is 76 years of 
age is retiring from business and has 
started for his old home in Germany 
where he will visit for several months. 


Miss Ruth Bessessem of the Towle 
Mfg. Co., met with an accident on her 
return home from the Dunes, last 
Wednesday. She was accompanied by 
her sister and was returning to her 
home from the depot in a cab. The cab 
was hit by another automobile and threw 
the girls severely cutting them around 
the face and arms. Miss Bessessem 
was taken to a nearby hospital where 
she remained for a day and then went 
home to recuperate, and returned to her 
desk on Monday. 

Creditors of William E. Darress & 
Co., bankrupts, will meet before Judge 
Parkins, on July 19, to consider a com- 
position settlement offer made by the 
insurance company. The offer is 85 per 
cent. The original offer was 75 per 
cent, but through the efforts of Rosen- 
berg, Braude & Zimmerman, attorneys 
for some of the creditors the amount 
was raised to 85 per cent. This insur- 
ance was for holdup, and the Darress 
company met with this misfortune. 
This contributed to their financial diffi- 
culty. 

Howard C. Rowbotham, manufactur- 
ers representative, with headquarters 
on the eighth floor of the Pittsfield 
building, left last Sunday night for New 
York and the East where he will visit 
the factories he represents in this terri- 
tory. This is Mr. Rowbotham’s first 
visit in seven years. Before going to 
New York Mr. Rowbotham will spend a 
few days at Philadelphia, his old home, 
and visit with his two sisters. Before 
returning home about Sept. 1, he will 
stop at the principal cities to call on 
his customers. 

Last week “Red” Eugene McLaughlin, 
notorious gem bandit, was taken to 
Joliet where he started his sentence from 
one to 14 years for the attempted rob- 
bery of Walter Newman, Chicago. An- 
other step in clearing up the jury scan- 
dal, an echo of this sensational trial, was 
taken Friday, when it was reported that 
four men were named in true bills voted 
by the July grand jury. All are charged 
with conspiracy to obstruct justice. Two 
of the men are under sentence of 60 days 
in jail each, for their activities in behalf 
of “Red,” whose brother, Robert Mc- 
Laughlin, president of the Checker Cab 
Co., has been sentenced to 30 days in jail. 

“Chicago will have a world message 
at the Chicago Centennial Celebration 
of 1933,” said Harry Edward Freund 
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in an address before the Association of 
93ers at the weekly luncheon meeting 
held at the Hotel Bismarck on Monday, 
July 9. “The unrivaled opportunity for 
advancing world civilization and world 
progress is the foremost thought of the 
projectors of the Chicago World’s Fair, 
for it will typify the best and highest 
phases of America of today. It is fully 
and thoroughly understood by the rep- 
resentative men and women at the head 
of this grand and glorious undertaking 
that the lasting influence ‘of the World’s 
Fair must be of that character that will 
prove beneficial to all nations and must 
bring to the peoples of both the new and 
the old worlds, practical and construc- 
tive ideas in industry, commerce, fi- 
nance, ‘science, education, the profes- 
sions and the arts all for the happiness 
of mankind. Imvortant and vital as are 
the material features of the World’s 
Fair, which will involve the expendi- 
ture of many, many millions of dollars, 
there must be a deeper spiritual signi- 
ficance, as the result of this interna- 
tional exposition for a better under- 
standing of life’s true values. For out 
of it all must come the recognition that 
the study and advancement of mankind 
is the test of a nation’s civilization.” 








Ohio Notes 


Several hundred dollars in jewelry 
merchandise was stolen recently when 
thieves hurled a brick through a win- 
dow of the store of the Lotze Jewelry 


Co., Girard. Among the loot was a 
watch and several small articles. Police 
have no clues. 

Mrs. Leonard Williams, for many 


years buyer and manager of the silver- 
ware departments at the jewelry store 
of the George S. Dales Co., Akron, has 
resigned to enter a new field. Mrs. Wil- 
liams is one of the best known buyers 
of silver in the Akron-Cleveland area. 
Her successor has not yet been named. 

Nusbaum’s, one of the best known 
Canton credit jewelry houses, which 
has for many years been merchandising 
jewelry and musical instruments on the 
deferred payment plan, announces dis- 
continuance of the musical merchandise 
departments and the entire floor space 
after this month will be given over to 
jewelry merchandise. 

Consolidation of Rogers and Shaws, 
two well known Canton retail credit 
jewelry stores has been effected and the 
establishments now are known as 
Rogers No. 1, the original E. Tusca- 
rawas St. store and Rogers No. 2, Shaws 
old stand on Market Ave. N. The 
Rogers policy will apply at Shaws and 
alterations are now being made at the 
latter store. 

Canton, Massillon and Alliance jewel- 
ers are rallying to the appeal of C. W. 
Chamberlin, president of the Ohio State 
Jewelers Association, Akron, to attend 
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the annual sessions of the State con- 
vention to be held soon. It is indicated 
a good turnout from this section will 
be at the convention. There will be a 
large number of women from this dis- 
trict in attendance. 

Graduation and weddings in June 
gave retail jewelers in the Akron- 
Canton area one of the most profitable 
months in recent years, according to a 
survey of the leading stores in the two 
cities and several surrounding towns. 
Better gifts were bought this year, 
jewelers declared and business was 
brisk from the start of June until the 
present time. Gift departments re- 
ported greatly increased sales during 
the month, of bridge party prizes and 
favors. Diamonds are moving better 
and there is still a strong demand for 
watches of the wrist watch type it is 
reported. 

















TRADE CONDITIONS 


Trade with the retail jewelers of Evans- 
ville and other towns in southwestern Indiana 
during the past week has been only fair. 
Extreme hot weather has prevailed and the 
farmers have been too busy to come to town 
and there has been a gradual slowing down 
in: mercantile lines. Merchants feel like 
there will be no real improvement in trade 
now until after the first of September. Busi- 
ness conditions for this year up to this time 
have compared most favorably to the cor- 
responding period of last year and both re- 
tail and wholesale jewelers are of the opinion 
that this year, taken as a whole, is going to 
bring in as much business as last year. In 
this city the industrial plants are being 
operated on steady time and there are not as 
many idle men as there were three or four 
months ago. Bank clearings are showing up 
very well and collections are holding their 
own very well. Reports from many of the 
towns in southern Indiana, southern Illinois 
and northern Kentucky are to 


and western 
a little slow. 


the effect that trade has been 





E. A. Rhoades, retail jeweler at 
Chrisney, Ind., was a business visitor 
at Rockport, Ind., a few days ago. 

J. Harry Poole of Rockport, Ind., who 
for many years operated a pearl button 
factory in that city, was in Evansville a 
few days ago on business. 

Floyd Nester of Heinzle & Nester, 
retail jewelers at Boonville, Ind., and 
his wife, have returned from Chicago, 
where they visited their daughter, 
Elizabeth, who is a student at the Chi- 
cago Art Institute. 

Salem D. Hammond, for many. years 
the leading retail jeweler at Petersburg, 
Ind., was a visitor here a few days ago. 
Mr. Hammond has been retired from 
active business for the past several 
years. 

Local dealers in glassware say that 
while trade in their line has been a little 
sluggish during the past few weeks that 
they are looking for some improvement 
in business with the coming of cooler 
weather. 

J. L. Thuman, retail jeweler on W. 
Franklin St., this city, will assist the 
West Side Nut Club in arranging their 
annual picnic and outing in the near 
future. Mr. Thuman is a charter mem- 
ber of the West Side Nut Club. 
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Charles Hebner of the Hebner J ewelry 
Co., Boonville, Ind., is arranging to ac. 
company a party of friends to a point 
on Blue river near Milltown, Ind., in 
the near future where they will camp 
and fish for a week or two. Mr. Heb. 
ner has been making this trip for a 
number of years and greatly enjoys it, 

Jack Bitterman of Bitterman Bros. 
and his wife have returned from Chi- 
cago, where they visited their daughter, 
Mrs. Robert Wellenberger and while 
there attended the wedding of Mr. 
Wellenberger’s sister, Miss Marion 
Wellenberger and Karl Friend, which 
took place at the Blackstone Hotel.on 
June 26. 

The city council at Shelbyville, Ind, 
has ordered the daylight saving sched- 
ule for that city and the same has be- 
come effective. The churches of the city 
have, however, decided to hold their 
services on central standard time. Sey- 
eral Indiana towns and cities have 
adopted the daylight saving schedule 
for this summer. 

William B. Carleton, who for many 
years has been the local correspondent 
of THE JEWELERS’ CIRCULAR, has re- 
turned from Houston, Tex., where he 
attended the Democratic national con- 
vention and helped to nominate Al 
Smith of New York, for president. He 
and three friends made the trip to 
Houston and return by automobile and 
visited many interesting points. 

Eugene A. Gilmore, vice-governor 
general of the Philippine Islands with 
his wife, daughter and two sons, have 
been at Rockport, Ind., during the past 
two weeks as the guests of Mrs. Gil- 
more’s brother, T. C. Basye, well known 
retail jeweler of that city. Mr. Basye 
assisted in putting on a Lincoln pageant 
at Rockport on July 4 depicting the 
early life of the Lincoln family in 
Spencer County. 

Many retail jewelers of towns in 
southwestern Indiana are planning to 
attend the annual picnic of the Boon- 
ville Press Club of Boonville, Ind., to be 
held at the Nancy Hanks Park at Lin- 
coln City, Ind. This pienic is given 
each year as a tribute to the mother 
of Abraham Lincoln. A fine patriotic 
and sacred program has been arranged. 
Last year the picnic was attended by 
about 10,000 people. 

During the past two weeks mussel 
camps along the rivers in southern In- 
diana and southern Illinois have been 
fairly busy and a good many shells have 
been got out, but nothing in propor- 
tion to the amount of shells taken out 
last year and the year before. The 
price of the shells is three times higher 
than a few years ago and they are 
much scarcer. The pearl button fac- 
tories in this city report they have been 
getting a fair amount of shells and 
most of the plants are being operated 
on steady time. Factories at Rockport. 
Shoals, Vincennes, Petersburg and 
Mount Carmel, Ill., have been running 
on good time during the past month 
or two. The factory at Leavenworth, 
Ind., also has been doing a very nice 
volume of business. 
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berg-Max’ Co., is 
back at his store again after a few days’ 
illness. 

w. J. Trost, the American Bank 
building, has returned from a visit to 
his old home in Kentucky. 

H. T. Monroe, the Wallace-Monroe 
Mfg. Co., has returned to the home office 
in Detroit after an extended trip through 
Ohio. 

Ben Winsen, manufacturing jeweler, 
Metropolitan building, and Mrs. Winsen, 
have gone to Cincinnati for a two-weeks’ 
visit with relatives. 

Edward Berg, state representative of 
the E. H. Pudrith Co., has been passing 
a few days at the Detroit headquarters 
preparing for a protracted trip in the 
state. 

The Lasky Jewelry Co. has recently 
opened a new retail store at Van Dyke 
and Harper Aves. This will make two 
stores this company now has in opera- 
tion. 

Chester Ellison, of Morgan’s, Inc., 
Lansing, was in Detroit last week, buy- 
ing new merchandise and meeting his 
old friends. He brings encouraging busi- 
ness reports from the state capital. 

Edward F. Wright was elected first 
vice-president and Maurice A. Enggass 
second vice-president, at a recent meet- 
ing of the Retail Merchants Associa- 
tion of Detroit. Both are active in the 
retail jewelry business. 

Fred Flachsmann, retail jeweler, 5829 
Gratiot Ave., has entered the Ford hos- 
pital for a few days, for a general ex- 
amination. For some time past he has 
not been in good health. It is not be- 
lieved he has any serious ailment. 

Diamonds and other gems valued at 
about $700 were stolen recently from the 
store of Anthony Wawrzyezek, retail 
jeweler, Grand Rapids. A sneak thief 
extracted the merchandise from a show 
case while he was in the store making 
inquiries about a watch. 

Charles W. Warren, one of the oldest 
retail jewelers in Detroit, and Mrs. 
Warren, left Detroit last week for Los 
Angeles, Cal., where they will remain 
for four months or more. Mr. and Mrs. 
Warren during recent years have passed 
considerable time in California. 

H. W. McCallough, retail jeweler, 
3337 Gratiot Ave., is now engaged in 
remodeling his store, which, when com- 

pleted, will give him practically doubled 
floor space. He also is installing new 
fixtures and making other necessary im- 
provements to care for his growing 
trade. He expects to have everything 
completed within the next four weeks. 

Harry Hogan, for a number of years 
secretary of the Retail Merchants’ Asso- 
ciation, recently accepted a position with 
the J. L. Hudson Co., department store. 
His successor is Charles E. Boyd, the 
assistant secretary of the Detroit Board 
of Commerce. One of Mr. Hogan’s out- 
standing accomplishments while in office 
was his successful fight against auction 
Jewelers. 
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S. E. Sallan, president of Sallan, Inc., 
Sallan building, Woodward at Gratiot, 
announces with regret, the resignation 
of O. F. Laula, as merchandise man- 
ager. At the last meeting of the board 
of directors, S. A. Popkin was elected 
vice-president and general manager. 
The new officers for the corporation are 
S. E. Sallan, president; S. A. Popkin, 
vice-president; P. C. Clare, treasurer, 
and Thomas Evans, secretary. 

The H. W. McCallough Co. has re- 
cently been incorporated in Detroit with 
a capital stock of $30,000. The concern 
is engaged in a general retail jewelry 
business. The holders of stock are 
Howard W. McCallough, 5501 Clarendon 
Ave., Detroit, and Reginald T. Hugo and 
William C. Austin, also of Detroit. Mr. 
McCallough has operateda retail jewelry 
establishment in Detroit for a number 
of years. 

Burglars last week broke into the 
home of Frank X. Meier, who operates a 
retail jewelry store at 7203 Gratiot 
Ave., and stole about $1,000 worth of 
jewelry from a strong box. The family 
was away at the time. Mr. Meier re- 
ports the thieves missed other gems 
worth considerably more than _ those 
taken. Mr. Meier and his family re- 
turned home about one o’clock in the 
morning and found the strong box in 
the wall had been opened. The police 
were able to obtain several fingerprints. 
which they hope to use to advantage. 











Mr. Bandler, of Bandler & Furstein, 
has left for a short vacation motor trip 
to Atlantic City. 

Mr. and Mrs. W. A. Southan, of the 
Superior Arcade, are spending a week 
with friends at Clarks Lake near Adrian, 
Mich. 

Mr. Russel of the H. W. Burdick Co., 
has left for his annual two weeks’ vaca- 
tion, which he is spending at Cold 
Water, Mich. 

William H. Kennon, of the W. H. 
Kennon Co., wholesale jeweler, is back 
at the office after a successful month’s 
business trip. 

W. R. Edwards, of the sales depart- 
ment of the Cowell & Hubbard Co., left 
for Europe on July 7, where he will 
spend several months. 

W. G. Gilger, secretary and treasurer 
of the Wagner-Gilger-Cohn Co., whole- 
sale jeweler, is taking a two weeks’ va- 
cation. W. H. Cohn of the company 
is also on his vacation. 

W. J. Maas, of the Cowell & Hubbard 
Co., who has been confined to his home 
with skin infection, is now recuperating 
but it will be a considerable time before 
he will be able to resume his duties at 
the store. 

The regular noonday luncheon meeting 
of the 24 Karat Club was held at the 
Statler Hotel on Wednesday with a good 
attendance. A general discussion of 


trade matters of interest to members 
took un the time of the business session. 
Among manufacturers’ representatives 
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in town the last week were Harry Mat- 
tlin, of the American Watch Case Co.; 
Mr. Knoble of Louis Ettlinger & Sons; 
Sam Medelsohn, of the Cunningham 
Lighter Corp., and Abe Harris, of the 
Excelsior Lighter Corp. 

M. Backenstos, retail jeweler of Niles, 
Ohio, has reopened his store for busi- 
ness. The store was closed down for a 


‘ period of six weeks during which time 


extensive alterations were made and a 
new front installed. 

The following out-of-town jewelers 
were in town last week: Walter Neilson, 
Lorain; Sam Brainard of Medina; E. R. 
Kimpton, Oberlin; Charles Jelliff, Mans- 
field; Mr. Pistle, of the George A. Clark 
Co., Lorain; Mr. and Mrs. McCarvel, 
Elyria; Ben Holsman, Lorain. 
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Ralph Wilkening, jeweler, Fort 
Wayne, Ind., and his family, motored to 
Cincinnati last week to spend a few days 
with his cousin, Walter H. Wilkening, 
diamond setter in the Andrews building. 

Edgar Noterman, head of Joseph 
Noterman & Co., accompanied by his 
wife and Mr. and Mrs. Wyatt Westbay, 
Covington, motored to St. Louis, Friday, 
to visit William Cody in the Mound City. 
They were out of the city over July 4. 

Max J. Greenwald, retail jeweler, 
Walnut St., and a heavy investor in real 
esate in Cincinnati, added another large 
holding to his group when he acquired 
a business and apartment block at Lud- 
low and Clifton Ave., Clifton, Friday. 

Mrs. Elizabeth Reinstatler, 90 years 
old, who was a widely known Catholic 
church worker, died at her home, 1135 
Overlook Ave., Price Hill, Wednesday. 
She had been ill about three weeks. She 
was the mother of Jacob H. Reinstatler, 
jeweler, Clark and Baymiller Sts., West 
End, also mother of Charles Reinstatler, 
who, like his brother, is in the jewelry 
business. Mrs. Reinstatler was born in 
Germany but was brought to America 
when a girl. She took an exceedingly 
active part in the work of Catholic 
church orphanage societies in the Queen 
City. Funeral services were held at the 
church of St. Theresa, Price Hill, last 
Friday morning. Two sisters, Mrs. Mary 
Stahl, London, Ohio, and Mrs. Dena 
Descher, Kansas City, Mo., survive in 
addition to the two sons. 


Salt Lake City 


Alexander P. Anderson, the Daynes 
Jewelry Co., is sojourning in California. 

Some of the local jewelers, especially 
those specializing in novelty jewelry, are 
doing a nice tourist business this sum- 
mer. 

Hayward Thompson, the blind man 
who is going about the country amazing 
people by his ability to pick up objects 
and identify them, visited the store of 
the Andersen Jewelry Co. while in Salt 
Lake City, and, blindfolded, picked out 
different articles of jewelry with ease 
and accuracy. 

















E. H. Warnke, the E. H. Warnke Co., 
is enjoying a week’s sojourn at Beaver 
Lake, Wis. 

Robert Nichols, Sr., Gottfredson & 
Nichols, Kenosha, called at local whole- 
sale houses during the past week. 

John R. Montgomery, president of the 
Reliance Silver Co., started July 9 for 
Illinois and southern Iowa in search 
of fall business. 

M. B. Barkan, the M. B. Barkan Co., 
together with Mrs. Barkan and two 
cousins who are visiting them from 
Spokane, Wash., spent the _ recent 
Fourth of July holiday in Chicago. 

Thieves who broke into the Witwen & 
Meyers store at Baraboo, Wis., during 
the past week, stole only a few watches, 
efficials stated. The safe in the store 
had been ransacked and bonds and 
other papers in it had been looked over, 
but the watches were the only articles 


stolen. No trace of the thieves has 
been found. 
E. W. Metzke, Milwaukee retail 


jeweler, was married July 3 to Miss 
Vernetta Block. The marriage took 
place at the home of the bride, 780 
Booth St. After the ceremony the 
couple started on their wedding trip 
through Michigan, the upper part of 
Wisconsin and Canada. They will be 
gone two weeks. 

A number of _ jeweler-optometrists 
from throughout the State attended 
the convention of the Wisconsin Opto- 
metric Association held at the Hotel 
Pfister July 2-6. Among them was 
George Fox of Fox Bros., Washburn, 
Wis., who made a point of calling on 
many of his friends in the wholesale 
jewelry business at Milwaukee. Mr. 
Fox has been doing business with the 
local trade for the past 20 years. 

A testimony of the friendship exist- 
ing between the various wholesalers of 
Milwaukee is hanging in the offices of 
all local wholesale jewelers. It is a 
framed list of jewelers belonging to the 
Milwaukee Wholesalers’ Association 
and it is hung in a prominent place so 
that the eyes of prospective customers 
inevitably fall upon it. “If you can’t 
get it in my place, try one of my com- 
petitors,” seems to be the underlying 
friendly idea of the project which was 
voted upon at one of the recent meet- 
ings. 

President Coolidge’s gold fishing li- 
cense badge, presented to him by the 
Wisconsin State conservation depart- 
ment, cost $200. Jewelers worked day 
and night to complete the ornament on 
time. It was made of 14-karat gold 
and bore the seal of the State, inlaid 
with colored enamel. The words, “Wis- 
consin Non-Resident Fishing License, 
1928,” were inscribed about the edge. 
The badge was slipped into the presi- 
dent’s train as he passed through Madi- 
son on his way to Brule. It replaced 
the red celluloid badge supplied with all 
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non-resident fishing licenses. No official 
acknowledgment has, as yet, been made 
of the gift. 


More cooperative effort in the form of 
display advertising is being contem- 
plated by the Milwaukee District Jewel- 
ers’ Club. As a first step in the plan 
members of the club have joined in fi- 
nancing an exhibit of jewelry in a 
model home which has been built here 
by one of the local newspapers. The 
club is displaying clocks, hollow ware, 
flatware, etc. The home was opened on 
July 29 and will be on exhibition to 
Milwaukeeans for 90 days. It is esti- 
mated that about 25,000 people will 
view the home and its furnishings be- 
fore the 90 days are over. Should the 
home be sold complete, as it is quite 
likely to be, thé»money received by the 
jewelers for their products which are 
on exhibition will go into the advertis- 
ing fund of the local club, according to 
Erwin Fuchs, chairman of the commit- 
tee which arranged for the event. 











Kenneth R. Hoover, the Dee Jewelry 
Co., has returned from a three weeks’ 
visit to New York. 


Mr. Blaugh, formerly of the Bott 
furniture store, Dayton, Ohio, is now 
associated with H. H. Mayer, Inc., as 
manager. 

The Meigs Optical Shop, Shelbyville, 
is now located in new quarters in the 
Querry building, that city. It was for- 
merly located in the Shelby Hotel. 

Aaron Dee and wife, at present visit- 
ing cities in the western States will con- 
tinue their trip to Honolulu, before re- 
turning to this city early in August. 

Recent trade visitors included: J. D. 
Jacobs, the J. D. Jacobs & Sons Co.; 
Louis Rauch, Cincinnati, and Bernard 
West, Bernard West & Son, New York. 

George Karabell, the Crown Jewelry 
Co., will start on a European trip the 
latter part of this month. He will visit 
Antwerp and other European markets. 

Robert M. Gray recently returned 
from Austin, Tex. After spending two 
weeks with his parents, Mr. and Mrs. 
A. R. Gray, he went to Chicago where 
he accepted a position. 

William G. Schaefer, watch repairer, 
for more than six years associated with 
Charles Mayer & Co., is now estab- 
lished in business for himself at 433 In- 
diana Pythian building. 

George Graham Greene, manager of 
Rite’s Jewelry Shop will sail, Aug. 16, 
on the Berengaria, for England. Mr. 
Greene will visit in London and Paris. 
He expects to return to Indianapolis 
early in October. 

Mr. and Mrs. C. W. Rollins, Ashland, 
Ohio, have been the guests of their son, 
J. V. Rollins and Mrs. Rollins for the 
past week. They motored home Tuesday 
by way of Cleveland, accompanied by 
their son and his wife, who enjoyed the 
Fourth in the Ohio cities. 





July 12, 1998 





TRADE CONDITIONS 
June was a good month for the retail trade 


in Rochester, taking into consideration the 
unprecedented luil which struck the trad 
late in March and refused to be shaken off 
except momentarily. Diamonds and Wwatche 
sold better than expectations after the middle 
of the month. The revival, retailers aay, 
cannot be attributed entirely to the gradw: 
ation and wedding gift impetus, since gifts 
showed only a normal advance. Repair trade 
reports a rush sufficient to last through the 
summer. Wholesalers report nothing start- 
ling, conserving their energies for the ex- 
pected fall impetus. The first week in July 
like early in June, was dull. si 





Ray J. Weil, head of the manufac. 
turing firm bearing his name, Central 
building, is on a fishing trip to Fishers’ 
Landing, Ont., Can. 

Russell Scheer, secretary of the 
Rochester Retail Jewelers Association 
and member of the firm of Emil J, 
Scheer, retailer, 259 Main St. E., re. 
turned last week from a trip to New 
York city. 

Ruth Vanderpool, daughter of C. F. 
Vanderpool, retailer, 190 State St. 
sailed last week with a party of friends 
for Europe. Miss Vanderpool will visit 
England, France, Germany, Holland, 
Italy and Switzerland during her two- 
months sojourn. 

The retail stores of Emil J. Scheer, 
259 Main St. E., and Edward Schroedel, 
1 Clinton Ave. S., last week, were added 
to the list of those closing Saturday 
afternoons during the summer months. 
The retail store of Klee & Groh, 143 
Main St. E., closes for the entire day 
every Saturday. 

I. Glaser, member of the Glaser Co., 
retailer and manufacturer, 41 Main St. 
E., and 220 Main St. E., returned last 
week from a business trip to New York 
city and the East. L. J. Glaser, member 
of the firm and active head of the store 
at 220 Main St. E., has returned from a 
pleasure trip to Boston and _ nearby 
points. 

Arthur Krupp, watchmaker and 
jeweler, was added to the staff of C. F. 
Vanderpool, retailer, 190 State St., last 
week. Mr. Krupp will take over the 
work of Forest R. Rivenbaugh, watch- 
maker, who was forced to relinquish 
his trade six months ago because of ill 
health. Mr. Rivenbaugh returned last 
week from a sojourn in the country and 
is now at his home in Rochester. Mr. 
Krupp served L. T. Babcock, Central 
building retailer, for five years. 

Richer colors and more jewelry for 
women’s clothing was forecast for fall 
wear by George O’Hara, European 
buyer for the E. W. Edwards & Sons 
stores, Rochester, Syracuse and Buffalo, 
upon his return from a trip abroad last 
week. Smart Parisian dressmakers are 
showing costume jewelry on all their 
models, Mr. O’Hara stated. Women 
of distinction are wearing more jewelry. 
Necklaces, chokers, bracelets and ear- 
rings are enjoying a swift revival. Close 
fitting hats now being shown in Paris 
are trimmed with ribbon, relieved by 2 
jewel pin, he stated. 
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William J. Smith of Salt Lake City, 
spent a few weeks recently in Los An- 


geles, returning last week to the 


Mormon capital. 

T. R. Canady, Huntington Beach, 
was a visitor to Los Angeles last week 
as was C. N. Heidker, Taft. Both were 
here to purchase jewelry. 

Julian Schwartz, representing the 
Eastern Importing Co., Seattle, Wash., 
is at the Alexandria Hotel for a few 
days. 

V. Montgomery, diamond setter, sev- 
enth floor of the Chester Williams 
building, with Mrs. Montgomery, spent 
the Fourth of July holidays at Her- 
mosa Beach. 

J. W. Best, formerly employed by 
a commercial house, has been engaged 
by Sunderland & Miller where he will 
study the stock and lines of the house 
and then start on the road. 

Mr. and Mrs. E. Bastheim, the for- 
mer of the E. Bastheim Jewelry Co., 
Title Guarantee building, have gone to 
Del Monte, Cal., for two weeks. They 
are accompanied by their family. 

Mr. and Mrs. E. L. Bedilion, the for- 
mer a jeweler and optician of Miami, 
Ariz., have arrived in the city and will 
remain here for a few weeks. Mr. Bedi- 
lion will combine business with pleasure. 

Miss A. Johnson, in charge of the 
jewelry department of the Phelps-Dodge 
department store, Bisbee, Ariz., is a 
guest of Los Angeles friends. She will 
remain about two weeks. 

Walter Hovey, wholesale dealer in 
mountings and other lines of jewelry, 
San Francisco, made a business trip of 
10 days to Los Angeles. Mr. Hovey 
reported business exceptionally good. 

M. Diamond, representing Hoffman 
Bros.. New York, and who makes his 
headquarters in Los Angeles, has re- 
turned from an extended business trip 
as far East as Denver, Colo. 

Mr. and Mrs. William E. Phillips 
spent the week-end at Catalina Island, 
where Mr. Phillips, wholesale jeweler, 
Title Guarantee building, went for a 
much needed rest. 

Edgar Wight, Ontario jeweler, is in 

Los Angeles where he will remain for 
about a month. He will motor about 
the scenic and beach resorts of the 
Southland. 
Samuel A. Movitz, Salt Lake City, 
jeweler, with Mrs. Movitz, is enjoying 
a respite from his labors and is visit- 
ing the beauty spots in Los Angeles and 
vicinity. 

Mrs. Mildred Stenger, who with her 
husband, until recently, operated a 
jewelry store in Tulsa, Okla., has re- 
moved from Oklahoma to Los Angeles. 
She has taken charge of the novelty 
department of Montgomery Bros. 

David Pudlin, representative of the 
I. Behrstock Co., Title Guarantee -build- 
ing, has returned from an _ extensive 
trip through the northern coast terri- 
tory. After rearranging his sample 
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trunks he will start out again next 
week. 

Paul D. Walsh of the Paul D. Walsh 
Co., acted as chairman of arrangements 
for the picnic held July 4 at Luna Park 
by Los Angeles Council 621 Knights of 
Columbus. There were upward of 10,- 
000 persons present at the park. 

Louis M. Jabner, jeweler, 215 W. 
Fifth St., has closed out his business 
at the old stand and is opening a new 
store at Eighth and Vermont Sts., 
where he will have more commodiou; 
quarters. 

William E. Phillips, wholesale jewel- 
er, 220 W. Fifth St., has returned from 
a five-weeks trip, going as far as At- 
lanta, Ga., where he stated that he 
found business conditions better than 
he had anticipated. 

H. L. Gruber, diamond and gem ex- 
pert, 605 Title Guarantee building, is 
making periodical trips to his mountain 
cabin near Santa Monica, instead of 
seeking recreation in other parts of the 


country. 
Potter Mulcahy, D. Miller & Co, 
wholesale jewelers, Title Guarantee 


building, has gone with his wife to 
Lake Tahoe and other points up the 
coast. He will be gone about two weeks, 
making the trip by auto. 

C. D. Lindstrom, who recently severed 
his connections with M. Weinstein, dia- 
mond importer, Title Guarantee build- 
ing, has joined the salesforce of J. C. 
Ferguson, Hass building, dealer in 
mounted diamonds and other precious 
stones. 

Thomas Finch, Finch Bros., Covina 
jewelers, with his family has gone to 
Alaska, on a pleasure trip. He will be 
absent for one month and on his return 
to Ontario, his brother, Raymond Finch, 
will take the same trip for the next 
month. 

F. A. Cashon, accompanied by E. B. 
Eldridge, the Decker Jewelry Co., Salt 
Lake City, spent a few days here re- 
cently, having come here by motor. Mr. 
Cashon operates a jewelry store in 
Evanston, Wyo., from which city he 
made his start for the coast, picking up 
Mr. Eldridge, enroute. 

Lewis Roth, wholesale jeweler, 701 
Chester Williams building, has returned 
from a three-weeks business trip, cover- 
ing the territory from Denver to the 
Pacific Coast, and extending to Seattle, 
Wash. He reports business as good 
considering the general conditions at 
this season of the year. 

S. M. Goodman, Pacific Coast repre- 
sentative of the Bristol Seamless Ring 
Co., is looking for a location for head- 
quarters in Los Angeles. Mr. Goodman 
came to the coast for a survey of con- 
ditions and is so well pleased that he 
will make his home here. His wife will 
reach this city July 12. 

Richard Jessop, Jessop & Sons, jewel- 
ers, San Diego, stopped off for a short 
time in Los Angeles, on his way to San 
Francisco, for a rest. He will tour the 
entire Bay City region. While in Los 
Angeles Mr. Jessop was the guest of 
jewelers who are members of the Los 
Angeles Country Club who entertained 
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him and who took him around the links 
of this organization. 

R. H. Gilmore, traveling representa- 
tive of Sischo & Sons, returned last 
week from a business trip through 
southern California, going as far South 
as San Diego. He will start the first 
of the week to the eastern part of 
California, visiting San Bernardino and 
Riverside, and neighboring towns. 

Jack Roth, president of Jack Roth, 
Inc., is in New York surveying condi- 
tions and as soon as he completes his 
job will leave for Denver, expecting to 
reach there July 15. He will then 
make his regular trip through the terri- 
tory between the Rocky Mountains and 
Pacific Coast. 

Martin Belousoff, treasurer of E. A. 
George, Inc., wholesale novelty jewelry 
house, Title Guarantee building, will 
start this week for New York, Provi- 
dence and the Attleboros on a buying 
trip. H. Klein, president of the com- 
pany, is in Denver on his vacation, ac- 
companied by Mrs. Klein. They will be 
away about three weeks. 

Sam Hurwitz of Forman & Hurwitz, 
diamond merchants and gem importers, 
Title Guarantee building, together with 
I. Behrstock of the I. Behrstock Co., 
wholesale jeweler in the same building, 
are taking a trip of two weeks, for 
pleasure and business combined. They 
will visit Yosemite Valley before their 
return. 

W. B. Sunderland of Sunderland & 
Miller, wholesale jewelers, 220 W. Fifth 
St., left last Saturday for San Fran- 
cisco, where he will be in attendance at 
the Pacific Art and Gift Show, which 
opens at the Palace Hotel July 10 and 
continues to July 15. Sunderland & 
Miller have two large rooms for their 
display, and Mr. Sunderland will be as- 
sisted in his work at the exposition by 
his daughter, Miss Helen Sunderland 
and by William Riley. 

Moses Feinberg, diamond merchant, 
701 Metropolitan building, formerly of 
Pueblo, Colo., received word that on July 
3, Paul L. Beheler, a prominent jeweler 
of Canon City, Colo., had shot and killed 
his daughter, Mary, seven years old, 
and wounded seriously, his wife, Susie, 
38 years, and his five-year-old daughter, 
Pauline. After shooting his family, Mr. 
Beheler turned the pistol on himself, 
dying almost instantly. While the wife 
and daughter are critically wounded 
doctors believe they have a chance to 
recover. 

Mr. and Mrs. A. K. Wuerker with 
their house guest, Miss Florence Burger 
of Baltimore, Md., have gone on a 10- 
day motor tour to Yosemite Park. They 
will make brief stops at San Francisco 
and other cities on the way to the park. 
Mr. Wuerker is connected with the 
jewelry houses of his uncle, O. L. 
Wuerker, 419 W. Seventh St., and 229 
S. Spring St. O. L. Wuerker spent the 
Fourth of July holidays with a party 
of friends, for whom he was host, at 
Seven Oaks, summer resort in the San 
Bernardino Mountains. T. A. West- 
myer, manager of the watch department 
at Wuerker’s Seventh St. store, will 
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leave for a sojourn as soon as A. K. 
Wuerker returns. Mr. Westmyer has 
as his house guest, Mrs. P. M. Foley, 
Lorraine, Ohio, a sister who arrived in 
the city July 4. This is the first time 
Mr. Westmyer has seen her in 10 years. 

James J. Donavan, Jr., with the Dona- 
van & Seamans jewelry establishment, 
743 S. Broadway, is spending a few 
weeks at Catalina Island. 

Lawrence B. Herschede, secretary and 
treasurer of the Frank Herschede Co., 
Cincinnati, Ohio, is in Los Angeles, on 
a pleasure tour. He is accompanied by 
his wife and two children. He will 
remain here but a few days when he 
will continue his California sightseeing. 

Local police authorities have notified 
jewelers, pawnbrokers and dealers in 
gems to be on the lookout for yeggmen 
who might try to dispose of diamonds 
and jewelry, valued at $25,000 which 
were stolen from a safe blown open at 
Christopher’s factory. Mrs. L. J. Chris- 
topher had placed the jewels in the steel 
vault for safekeeping. The safe was 
dynamited early Wednesday morning, 
July 4. Fingerprints were secured and 
these, it is believed, will aid in running 
down the jewel thieves. 











Lucien Cerf is in the South with his 
various factory lines. 

Martin R. Cooper, representative of 
Morris Kaplan & Sons, has returned 
from a business trip as far East as Den- 
ver. He found conditions fair. 

H. H. Doyle has returned to his office 
at 704 Market St. after a trip through 
southern California and Arizona. Busi- 
ness was very fair. 

M. Levy of Levy & Cresalia is away 
on vacation, Mr. Cresalia having returned 
from his summer outing, which he spent 
at Crater Lake, Ore. 

Coast headquarters of the Interna- 
tional Silver Co. were closed on June 29 
“in respect to George D. Munson, de- 
ceased.” 

George H. Godfrey, manufacturing 
jeweler of Los Angeles, is here with Mrs. 
Godfrey on a combined business and 
pleasure trip. 

Miss Harriett Brown, office manager 
for A. I. Hall & Son, has returned from 
a very enjoyable vacation to Yosemite, 
Lake Tahoe and the Santa Cruz Moun- 
tains. 

Tom O’Neil has just returned from a 
trip through the Sacramento Valley to 
Portland, Ore., for S. J. Hammond. Henry 
Friedman, city salesman for the S. J. 
Hammond Co., is in the Yosemite. 

“Doc” William Hill of the Hill Optical 
Co., jeweler and optician of Hilo, Hawa- 
iian Islands, who has been on the main- 
land for the past two months, has re- 
turned to San Francisco after spending 
several weeks in Oregon on a fishing trip. 

S. H. Friend contemplates taking his 
annual European purchasing tour in 
August. He expects to be accompanied 
by his able assistant, Lee Press, and 
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they will visit the diamond markets to- 
gether. 

There is considerable interest, in San 
Francisco, in the news that Albert Han- 
sen of the Hansen Co., Seattle, finally 
retired from business on June 22, after 
a 30-days’ sale. Mr. Hansen has been a 
very frequent visitor in California dur- 
ing the past few years. 

Leon Van Vleet, diamonds and pre- 
cious stones, has moved to larger and 
more commodious offices, while remain- 
ing on the ninth floor of 704 Market St. 
His new quarters have glassed-in offices, 
commanding a fine view of the financial 
district. 

William Gillies, watchmaker and de- 
signer, has taken a new room on the 
ninth floor of 704 Market St. He is a 
certified watchmaker of the Horological 
Institute of America, Washington, D. C., 
and has had years of experience. He 
reports that he is very busy. 

J. H. Spiro has noted that San Fran- 
cisco retail jewelers have good months 
during the vacation period in July and 
August. This he attributes largely to the 
fact that many people from the hot 
interior of the State spend their vaca- 
tions here because it is cool. 

William E. Phillips, Coast representa- 
tive of the Helbein-Stone Co. and L. Hel- 
ler & Son, is calling on the San Fran- 
cisco trade and so are Alfred Lowenthal 
of L. & M. Kahn & Co., Mr. Ellbogen of 
Stern Bros. & Co.; Milton Blank, mer- 
chandising man for the May Co., and 
Richard A. Dunne of Hamilburg-Shaw 
Corporation. 

Out of town jewelers visiting the trade 
include: Mrs. George Benoit, San Mateo; 
J. D. Bennett, San Rafael; P. E. Chris- 
tensen, Oakland; Mrs. W. R. Burke, 
Berkeley; William Piepenburg of Pie- 
penburg & Kearley, Oakland; C. E. Cro- 
fut, Oakland; A. O. Gott, Alameda; Wil- 
liam Driass, Chico; Mr. and Mrs. Ernest 
Ready, with Davidson’s of Bakersfield; 
Samuel Movitz, Salt Lake City. 








Pacific Southwest 





News has been received from Mr. and 
Mrs. Ray Friedberger of Stockton. At 
the time the well-known jeweler wrote 
he and Mrs. Friedberger were touring in 
Italy and did not expect to return till 
late in the fall. They are on their 
honeymoon. 

A. E. Benoit of San Mateo went to 
Chicago with his daughter to visit his 
brother, and their trip has been saddened 
by the brother’s death, after only three 
days of illness. He was for years with 
the Elgin National Watch Co. and was 
to have been pensioned in another year. 

Glenn Averill has opened a modern and 
attractive jewelry store at 6505 Pacific 
Boulevard, Huntington Park, Cal. He 
has named his store Averill’s Time Shop 
and watch and clock repairing are fea- 
tures of the store, which is a general 
jewelry establishment. 

Safe robbers working in Berkeley, 
Cal., over the week end, Saturday to 
Monday, June 23 to 25, stole more than 
$200 worth of merchandise from the U. C. 
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Watch & Clock Co., 2215 Telegraph Aye 
They also robbed a wholesale paint ¢. 
tablishment a couple of blocks away ang 
probably were responsible for groceries 
being stolen from a garage. The police 
thought the robbers must be professiona| 
safe crackers because they opened the 
paint company’s safe without disturbing 
people who reside over the store. 








Pacific Northwest 





A. F. Hoyt, jeweler of Springfield, 
Ore., has closed his jewelry store at 393 
Main St. and removed the stock. 

Emil Nelson, watchmaker and jeweler, 
has opened a jewelry and optical estab. 
lishment at Scappoose, Ore., in conjune. 
tion with Dr. E. M. Nelson. 

K. L. Sheets, formerly in the jewelry 
business in Mount Vernon, Wash., has 
returned and equipped a new store. He 
plans, however, to confine his jewelry 
lines to repairing and watch work. 

C. H. Russell, jeweler of Ilwaco, Wash, 
who is moving to a new store in a desir- 
able corner building, has added a side 
line of picture framing to the jewelry 
business, in which both Mr. and Mrs, 
Russell are interested. 

Making the announcement that he be- 
lieves in the future growth and expan- 
tion of Arlington, Ore., C. C. Conley has 
opened a jewelry store in the Colling- 
wood Theater building and has put ina 
full line of merchandise. He has had 15 
years of experience as a watch repairer 
and left Portland, Ore., to settle in Ar- 
lington, 

Falkenberg’s Jewelry Store, Walla 
Walla, Wash., made a special window dis- 
play which aroused much interest, fea- 
turing the page devoted to Walla Walla 
in the Founder’s Book of the American 
Association of University Women. The 
page, designed by the art teacher in the 
local high school, showed a map of Walla 
Walla, its leading buildings and enumer- 
ated its products. After the display, the 
page was sent to the organization’s head- 
quarters in Washington, D. C. 


Canada Notes 


E. F. Buller, jeweler, Wallaceburg, 
Ont., recently sustained a fire loss. 

A man giving his age as 28 years, 
was arrested in Montreal on July 2 on 
a charge of robbery. Some of the 
jewelry recently stolen from the stores 
of Henry Birks & Sons, and Mappin & 
Webb of that city was found in his pos- 
session, according to the police. 

The wholesale jewelry store of Ed- 
mond Eaves, Ltd., of 236 Notre Dame 
St., Montreal, was robbed early on the 
morning of July 1 by a burglar who 
smashed a plate glass window valued 
at $75. Reaching through the opening 
the thief secured a number of men’s 
wrist watches, neglecting some more 
valuable goods which were within his 
reach. The value of the stolen goods is 
estimated at about $200. Detectives 
are of the opinion that the burglar was 
one of those concerned in recent similar 
robberies. 
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J. Loughrey Roberts of the John M. 
Roberts & Son Co., is leaving next month 
for the lakes with the members of his 
family. Mr. Roberts always spends his 
yacation around the fresh water streams. 

Creditors of Shook & Kaufman are re- 
ceiving checks in settlement of the claims 
of creditors. The basis of settlement was 
35 per cent cash and 5 per cent notes 
payable over a period. 

Victor DeRoy, well-known jeweler, 
has undergone a slight operation and 
hopes to be out of the hospital within a 
short time. He is progressing in fine 
condition. 

Sol Vatz of Vatz Bros., Frankstown 
Ave, and Mrs. Vatz, have gone to 
Europe on a vacation. They will visit 
England, France and Switzerland and 
probably other countries before their re- 
turn to America. 

J. W. Nichols of Uniontown and Harry 
Wood of the firm of Nichols & Wood, 
Brownsville, are going on a fishing trip 
to Canada. These two men never fail 
to take a fishing trip to Canadian waters 
during the hot period. 

Hall Bros., Clark building, report that 
orders are coming forward to them in 
very fair volume. This house has sent 
all of its road men out and expects to 
receive continued increased business for 
the remainder of the year, as trade is 
already on the up grade. 

Marling Miller of Wallace Miller & 
Bro., Uniontown, who has been making 
a trip to California and along the Pa- 
cific coast as far north as Vancouver, 
British Columbia, has returned from his 
trip. He stopped at Lake Louise and 
Banff in the Rocky Mountains. 

The salesmen of the I. Ollendorff Co., 
Clark building, who are operating out 
of Pittsburgh, were in New York last 
week attending the annual convention 
of the employees of that concern. They 
are said to be getting ready for a busy 
season. The Ollendorff Co. also is pre- 
paring to send its men out on the road. 

Julius Baer, well known to the trade 
and a director and a divisional mer- 
chandise manager for Gimbel Bros., has 
resigned effective June 30. Mr. Baer 
was tendered a dinner last Friday night 
by some of his associates. Mr. Baer has 
not decided just what he will do for the 
present but expects to take a rest. 

Two more jewelers have joined the 
Pittsburgh Credit Bureau which is 
merchant owned and also the Retail 
Credit Men’s Association. The latest ad- 
dition to the list includes S. L. Wolfe, 
Frankstown Ave., and the Star Jewelry 
Shoppe on the same thoroughfare. The 
membership has now passed the 860 mark 
and according to latest figures is now 
the second largest in the country. The 
report of the credit body for May shows 
that jewelry collections improved more 
than 2 per cent as compared with the 
Same month last year, for May, this 
year, figures standing at 42.90 and for 
May of last year 40.45. These figures 
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are still a little under the average of 
department store collections for the 
month. Retail business in June, gen- 
erally speaking, was down somewhat, 
sales being under those of the same pe- 
riod of last year. It is held that the 
weather has been a factor, mitigating 
against increased business. 











Mr. and Mrs. Henry Castelberg are 
among Baltimoreans at Atlantic City. 
Mr. Castelberg has been engaged in the 
retail business here for nearly 40 years. 

Mr. and Mrs. Leon Levi, who recently 
celebrated their 25th wedding anniver- 
sary are spending a fortnight at At- 
lantic City. 

M. Greenebaum, 2200 E. Monument 
St., has arrived in Amsterdam, Holland, 
on his annual buying trip to the con- 
tinent. Mr. Greenebaum will return to 
the States about the middle of August. 

Jacob Engel, vice-president of the 
National Wholesale Jewelers’ Associa- 
tion, has returned from a _ successful 
fishing trip to Solomon Island, Md. 
Nearly 100 Chesapeake Bay “hard- 
heads,” were caught by Mr. Engel and 
his son, Leon J. Engel. 

Michael Caplan has undertaken to 
organize two golf teams among the 
Baltimore wholesale houses and jobbers. 
Matches will be played on the links 
of the Suburban Club. Baltimore 
jeweler-golfers are laying their plans 
for the entertainment of the Washing- 
ton jewelers who are scheduled to play 
golf here within the next two weeks. 

Jacob Engel, president of J. Engel & 
Co., has accepted an invitation to ad- 
dress the annual convention of the Vir- 
ginia Retail Jewelers’ Association which 
will meet for a two-day session, July 
9-10 at Staunton, Va. Mr. Engel will 
talk on the necessity of cooperation be- 
tween the manufacturer, wholesaler and 
retailer for the ultimate success of the 
business. 

Inquiries are being received here in- 
dicating that fall business will be much 
better this year. Carrying full lines 
and special displays of costume jewelry 
five salesmen of the staff of J. Engel & 
Co., have left for their respective terri- 
tories. C. W. Doenges has gone to 
Virginia and North Carolina; Jay G. 
Engel to North Carolina and southern 
points; C. R. Vinson to North Carolina; 
Leon J. Engel to western Maryland and 
Pennsylvania and E. C. Tracey to West 
Virginia. 

Mrs. Delia Sadtler, widow of George 
W. Sadtler, who was engaged in the 
jewelry business here for nearly half 
a century, died, July 3, at High Point, 
N. C. For many years her husband 
conducted his establishments in Balti- 
more St., later removing to N. Charles 
St. The firm went out of business sev- 
eral years ago. Mrs. Sadtler’s body 
was brought here for burial in Green- 
mount Cemetery. Funeral _ services 
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were conducted by the Rev. G. J. G. 
Kromer of the Protestant Episcopal 
Chapel of the Guardian Angel. 








Atlanta, Ga. 


E. A. Morgan, Hunter St. jeweler, 
has returned from a _ week’s sojourn 
spent with his family at Tybee, Ga. 

H. A. Ruthhart, representative of 
the Hamilton Watch Co., spent several 
days in Atlanta last week in the in- 
terest of his firm. 

M. G. Harley, formerly with the 
Henry Paulsen Co., has been added to 
the sales staff of Ewing Bros., Atlanta 
wholesale jewelers. 

Friends of J. J. Bookout, Peachtree 
Arcade jeweler, will regret to learn 
that he has been ill with influenza and 
confined to his home for the past two 
weeks. 

Mrs. J. J. Scheff, wife of J: J. Scheff 
with Ewing Bros., has returned from 
Detroit, Mich., where she attended the 
funeral of her father, J. A. Hollenbeck. 
Mr. Hollenbeck was for many years a 
jeweler and watchmaker at Catskill, 
N. Y. 

Citizens of Inman Park, a suburb of 
Atlanta, have been enjoying the unique 
privilege of setting their watches lately 
with “Big Ben,” the bell in the House 
of Parliament at London, Eng. The sig- 
nals are broadcast over Station GSW 
at Chelmsford, Eng., and are being re- 
ceived by Francis R. Hoyt, a well known 
radio engineer. The signals are -given 
out at 10 p. m. London time and re- 
ceived at 4 p. m. Atlanta time. 











South Carolina Notes 





Folsom’s Inc., Sumter, S C., has been 
granted a charter by the secretary of © 
state to engage in the jewelry and opti- 
cal business. The concern has a capital 
stock of $5,000. J. B. Folsom is presi- 
dent; M. G. Rickenbaker, vice-president, 
and H. T. Folsom, secretary and treas- 
urer. The concern also expects to en- 
gage in the real estate business and in 
stock and bond handling. 

Gustaf Sylvan, Sylvan Bros., jewelers, 
Columbia, S. C., was recently named as 
a member of the board of directors of 
the Rotary Club of Columbia. In ad- 
dition to this honor, Mr. Sylvan was 
made vice-president of the service club 
organization. The Columbia jeweler has 
always played a prominent part in vari- 
ous civic affairs of his city. He has 
been in business here many years. 








Jewelers are now showing several in- 
teresting new designs in men’s cuff links 
for evening wear. There are some in the 
shape of round or hexagonal flat thin 
plates of gold engraved in the old fash- 
ioned diaper pattern or in modern de- 
signs in triangles or stripes and there 
are others in flat round links of dull 
white enamel encircled with a fine gold 
rim. 
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Sales Representatives of Holmes 
& Edwards Silver Co. Hold 
Mid Year Convention at 
Bridgeport, Conn. 


The sales representatives of the 
Holmes & Edwards Silver Co., Factory 
C, of the International Silver Co., as- 
sembled for a three day convention at 
Bridgeport, Conn., to learn of the new 
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year previous, and announced that the 
first six months of this year is far in 
advance of the same period last year. 
Mr. Ludlum attributed this large in- 
crease to two factors especially, the 
Stepping Stones Plan, and the Mirror 
Ensemble. 

The Stepping Stones Plan with its 
departure into a new method of selling 
and purchasing silverware, and the 
Mirror Ensemble which has a double 
utility appeal have both contributed to 





(FACTORY C 


OF THE INTERNATIONAL SILVER CO.) 
First Row—George Hughes, J. T. Cunningham, E. H. Williams, C. C. Brooks, J. G. Ludlum, 


G. H. Edwards, A. A. Clark. 


Second Row—J. L. Dowd, D. J. Dorsey, E. 


F. Huxley, W. B. Griffin, C. E. Carlstrom, 


D. L. Parker, W. A. Sturgis, S. F. Swain, E. J. Greulich. 
Third Row—C. J. Trainor, L. E. Harris, P. N. Baxter, E. V. Law, F. W. Riehl, E. L. Perry, 
C. O. Dawson, L. I. Cafferata, W. B. Harrington, J. T. Macauley. 


plans for the balance of the year. The 
business sessions were held June 26, 27 
and 28, at the Mill River Country Club, 
which offered pleasant quarters for the 
convention. 

Talks were given by the officials of 
the organization, including: James G. 
Ludlum, general manager; George H. 
Edwards, assistant general manager; 
W. B. Harrington, sales manager; 
Don Parker; W. B. Griffin, advertising 
manager, and J. Leo Dowd. W. A. 
Sturgis of Smith, Sturgis & Moore, ad- 
vertising agency, New York, and Hor- 
ace C. Wilcox, assistant manager, Fac- 
tory N, Wilcox Silver Plate Co., also 
spoke to the gathering. 

Mr. Ludlum’s report concerned the 
growth of last year’s business over the 





the enthusiasm that is helping to reap 
full profits from each innovation. The 
men reported their success with the 
Stepping Stones Plan, proving that 
dealers recognize its power of increas- 
ing sales, and that consumers adopt it 
because through it they can actually ac- 
quire, easily, a perfect table service. 
Mr. Griffin, advertising manager, 
gave a report on the company’s Home 
Service Bureau and the extent of the 
service now rendered consumers. This 
department has had thousands of con- 
tacts with consumers. The work is 
constantly broadening and future plans 
for further effort will promote the effec- 
tiveness of the department to even a 
greater degree than that at present. 
New units and additions to the super 


plate line were introduced. One of the 
new features is the stainless steel blade 
knife with mirror finish. This new knife 
has the advantageous qualities of the 
stainless steel blade with the added 
bright appearance of the plated. New 
chests and new assortments were also 
presented. 

The fall advertising campaign was 
laid before the convention, the basis of 
it being the Stepping Stones Plan. 

The men devoted one afternoon of the 
convention to entertaining themselves. 
Golf, quoits and card-playing gave them 
the needed diversion from the intensive 
business discussions. An automobile 
trip in the vicinity of Bridgeport 
through the country that is typically 
New England was thoroughly enjoyed 
by the visitors. 

A most unusual and interesting feat, 
planned by the committee in charge of 
the convention, was a real surprise. 
During the three days and until Thurs- 
day, at noon, a motion picture machine 
was grinding. Flashes of the men play- 
ing golf, talking to each other, strolling 
across the lawn, in true news reel fash- 
ion, were taken. Not until Thursday 
noon did they close the reel, but Thurs- 
day night, at the banquet, the men were 
shown the completed picture, titled and 
finished to the smallest detail. Natu- 
rally, it was a surprise, the speedy de- 
velopment of the reel drawing much 
amused and astonished comment from 
the audience. 

A final banquet was held Thursday 
evening, at which the Sales Fish Club 
elected officers for the next term. The 
officers elected are as follows: E. F. 
Huxley, president; E. H. Williams, vice- 
president, and E. J. Greulich, secretary. 

With the success of the Stepping 
Stones Plan, Holmes & Edwards are an- 
ticipating stupendous results from ef- 
forts expended by the company and 
from the cooperation of sales associates 
in the trade. 

Representatives present at the con- 
ference included: George Hughes, Chi- 
cago; J. T. Cunningham, New York, 
Michigan, Ohio, Massachusetts; E. H. 
Williams,, Maine, New Hampshire, 
Rhode Island, Massachusetts; C. C. 
Brooks, Pacific Division, San Francisco 
branch; A. A. Clark, New York, New 
Jersey; D. J. Dorsey, Minnesota, Iowa, 
Wisconsin, South Dakota, Nebraska; E. 
F. Huxley, Pennsylvania, New Jersey, 
Delaware, Maryland, Virginia, Georgia, 
Alabama, South Carolina, Florida, 
Washington, D. C.; C. E. Carlstrom, 








— & rr 


- a tone a Oe 060 Geet oe ae lo ee 





— 
ae 








ee | Wo ae 








July 12, 1928 





Missouri, Kansas, Colorado, Wyoming; 
s, F. Swain, Texas, Oklahoma, Louisi- 
ana, Arkansas, Tennessee; E. J. Greu- 
lich, Connecticut, Massachusetts, Ver- 
mont, Long Island, New York State, 
Rhode Island; C. J. Trainor, Pennsyl- 
vyania, New Jersey, Delaware, Mary- 
land, West Virginia, Virginia; L. E. 
Harris, Wisconsin, Iowa, Michigan; P. 
N. Baxter, Michigan, Ohio, West Vir- 
ginia, Kentucky, Tennessee; F. W. 
Riehl, Ohio, Michigan, West Virginia, 
Kentucky, Tennessee; E. L. Perry, Indi- 
ana, Illinois, Kentucky; C. O. Dawson, 
North Carolina, South Carolina, 
Georgia, Alabama, Florida, Mississippi; 
L. I. Cafferata, Kansas, Missouri, Ne- 
praska, Oklahoma, Arkansas, Illinois, 
Kentucky; J. T. Macauley, New York 
State. 








Du Pont Products Exhibit on Boardwalk at 
Atlantic City, N. J. 


The Du Pont Products Exhibit on the 
Boardwalk at Atlantic City is featur- 
ing this week, the new toilet accessories 
just created by the Du Pont Viscoloid 
Co. These constitute a revolution in 
the plastic toiletware business. They 
are made of a new material called Lu- 
cite, which because of its translucence 
and unusual qualities permits the re- 
production, in a way hitherto impos- 
sible, of the details of styles and pat- 
terns. The articles shown in the dis- 
play consist of those patterns known as 
the “Ming,” “Empire,” and “Orchis.” 
Colors shown are Mandarin red, Co- 
lonial buff, Empire green, Napoleon 
blue, jet black and jade green. 

The display occupied one of the large 
Boardwalk windows. The brilliant col- 
oring of the new sets was enhanced by 
drapes of rayon plush, chosen for their 
brilliant texture. These drapes were 
of ruby tan, jade green, peacock blue, 
and yellow and gold. The window was 
further decorated with beautiful lamps 
which were emblematic of the Lucite 
sets, a handsome metal, pagoda shaped 
lamp being placed in juxtaposition with 
the “Ming” set of toiletware, while an 
attractive lamp with Empire lines 
helped to create atmosphere for the 


. “Empire” sets. 


Thousands of people visited the Ex- 
hibit. It was announced that the Ming 
patterns were inspired in their decora- 
tion by vases and bowls of the ancient 
Ming Dynasty on view at the Metro- 
politan Museum of Art in New York 
city. The Empire designs were espe- 
cially created by an artist whose spe- 
cialty is that period. The Orchis set is 
the work of a specialist in modern de- 
signing. 

* * * 


The Birth of the Watch Crystal 


Charles V. Walter, Inc., succeeding 
Albert Berger & Co., 425 Fourth Ave., 
New York, has issued an interesting 
booklet entitled “The Birth of the Watch 
Crystal,” giving an outline of 200 years 
of watch crystal manufacture. The book- 
let does not attempt to trace the art of 
glassmaking, but speaks of Lorraine as 
the heart of the glass industry in France, 
and also touches upon that part of the 
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industry which pertains to watch crys- 
tals and with which the village of Goetz- 
enbruck is so closely allied. With this in 
mind, the booklet takes the reader back 
three centuries, when a family by the 
name of Walter was engaged in the fab- 
rication of glassware in _ Lorraine, 
France. Three factories were established 
by this family, one at Mysenthal, an- 
other at St. Louis and later one at Goetz- 
enbruck. The origin of these glassmak- 
ing establishments dates back to 1640 
and they are still in existence today. By 
1824 the manufacture of watch crystals 
assumed such proportions that the fac- 
tory at Goetzenbruck abandoned the 
manufacture of goblets, devoting its en- 
tire manufacturing facilities to the pro- 
duction of watch crystals, employing at 
that time about 400 workers. In 1830 
Hilaire Walter, son of Nicholas Walter, 
then director of Walter, Berger & Co., 
introduced new methods at Goetzenbruck 
for the manufacture of watch crystals, 
realizing a very unusual economy in their 
production. By his ingenuity the cost of 
production was reduced to less than a 
tenth of the former cost of  pro- 
ducing these little articles. In 1835 
this same young man, Hilaire Walter, 
had the happy idea to come to America 
with a small stock of watch crystals, 
resulting in the establishment of a depot 
at New York, and introducing to this 
country the watch crystal manufactured 
by Walter, Berger & Co. under the trade 
mark W. B. & C. This depot has existed, 
with Albert Berger & Co. as agents, 
from that time until recently. Within 
the past few months the business of 
Albert Berger & Co. has been taken over 
by Charles V. Walter, Inc., of New York, 
who became exclusive direct distributors 
of W. B. & C. watch crystals for America. 
* * * 
A. Wittnauer Co. Issues Booklet Giving 
History of the Concern 

The A. Wittnauer Co. has just pub- 
lished a fine booklet containing the his- 
tory of the House of Wittnauer. It is 
bound in flexible covers and contains 16 
pages delightfully illustrated in colors. 
The cover page “shows the building in 
which the present quarters are located 
at Fifth Ave. and 37th St., New York, 
the new home of the concern. The vol- 
ume is dedicated to the memory of Albert 
Charles Wittnauer, founder of the house, 
and who, throughout his lifetime, con- 
sistently clung to those ideals a man of 
taste and appreciation of artistic crafts- 
manship naturally would wish to uphold. 
The dedicatory introduction written by 
Miss Martha S. Wittnauer, the present 
president of the concern, goes on to say: 

“The success he well deservedly at- 
tained is sufficient proof of the soundness 
of his principles and his policy, which, 
unaltered since, will continue to increase 
the well-established reputation and pres- 
tige of the House of Wittnauer.” Oppo- 
site this page is the photograph of Mar- 
tha S. Wittnauer, president, and on the 
succeeding page a photograph of the late 
Albert Charles Wittnauer, the founder. 
Below is a picture of the first New York 
office at 24 John St. 

The history of the house of Wittnauer 
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starts on the next page and on the suc- 
ceeding pages are shown the establish- 
ment at 1-5 Bond St., 30 Maiden Lane, 
19 Maiden Lane, 9-13 Maiden Lane and 
30 W. 36th St. The booklet also ilius- 
trates various types of the Longines 
watch, lists the names of the officers of 
the company, the managers of the dif- 
ferent departments and the sales force, 
gives a list of the broadcasting stations 
over which the Longines correct time 
is broadcast daily, shows an illustration 
of a Longines chronometer and shows 
illustrations of the nine grand prizes 
and 26 medals received by the concern. 
On the last page is an illustration ‘of 
the Longines factory in 1866 and the 
present Longines factory in St. Imier, 
Switzerland, in colors. The booklet is 
particularly well arranged. 
* * * 
I. Ollendorf Co. Holds Sales Convention in 
New York 


Last Friday the I. Ollendorf Co., Inc., 
held its sales convention at 20 W. 47th 
St., where the concern has greatly in- 
creased its office space. At the conven- 
tion, which marked the beginning of a 
new sales year, were salesmen from the 
Pacific Coast, Middle-West, North-West, 
the Pittsburgh office, the head of the 
advertising agency, and two representa- 
tives from the Curtis Publishing Co. 

The convention was called to order at 
9 a.m. and lasted until 7.30 p.m. with a 
buffet lunch served at noon. Reports 
were made concerning the past year, 
these showing that during that time the 
company’s business has been doubled. 
These reports were followed by the dis- 
cussion of plans for the coming 12 
months regarding advertising details, 
new merchandise, etc. 

Morton Ollendorf interested the sales 
staff, to which five men have recently 
been added, with a talk on the new fac- 
tory at Chaux de Fonds, Switzerland. 

One of the important matters taken 
up at the convention was a new plan 
book for dealers which will give advice 
as to displays, advertising, and other 
elements which go to increase business 
for the retail jeweler. The jewelers, to 
whom the plan has been presented so 
far, have been most enthusiastic. 

On Saturday the men who were still 
in town, plus the entire office staff, went 
to Lake Ronkonkoma, L. I., for the an- 
nual outing of the company. A base- 
ball game, followed by swimming events, 
ecards and a big picnic dinner made up 
the program of an enjoyable day. 








Schwarschild Bros., Second and 
Broad Sts., Richmond, Va., have opened 
a gift department, the first of its kind 
to be opened in a jewelry store here. 
Miss Kate Mack, formerly with V. E. 
Jacobs Co., Jacksonville, is in charge. 
She was in New York last week making 
purchases for the department. For the 
time being the department will be lo- 
cated on the street floor. Later it will 
be transferred to the second floor where 
it will be known as the Art Gallery 
This floor is now being remodeled and 
fitted out preliminary to being occupied 
for that purpose. 
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$] .50 ~50 § Tip-Top Pecket Watch, oc- 

tagon design, with silver 
dial, Krack-proof Krystal, and all its 
other refinements, costs only fifty cents 
more than the oe ‘dollar watch. 
Radium dial $2.2: 
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° Tip-Top Wrist Watch with 
$3 50 50 silver face, octagon design, 
Krack-proof Krystal. Dial set at angle, 
detachable strap, the smartest moder- 
ately priced wrist watch made. Rad- 
ium dial $4.00. 






















Tip-Top Quintet with 
3) 0 00 silver face, full chrom- 
ium-plated case, raised numerals 
and Krack-proof Krystal is the 

















$3.00 00 Somgen Tat-Too, -Jr. 

Height, 2% inches, de- 
pendable 40-hour movement with . 
back bell alarm, Red Pastel Finish. 
Convex Krack-Proof, Krystal, Ra- 
dium Dial $4.00. 
















. Radium Dial $3.50. 


Tick-Tock, Height, 4% 
$2 50 pendable 40-hour inoveasent with back 
bell alarm, Convex Krack-Proof Krystal, Paste! 
Colors—Red, Blue, Green, Yellow or Mahogany, 
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THE NEW HAVEN CLOCK CO. 
















500 Octagon Tat-Too, Height 5 inches, 
$3 .00 dependable 40-hour movement with 
beck bell alarm, Convex Krack-Proof Krystal, 
Green Pastel Finish. Radium Dial 00. 
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What Does the Name of Your Firm Signity? 





Written expressly for THE JEWELERS’ CIRCULAR, by A. E. E. 

















ITHOUT giving much thought to 

the matter one might think that the 
name of the firm has no significance to 
the prospective customer; that a busi- 
ness can be conducted under any name 
successfully. 

“What’s in a name?” 

What does the name signify to the 
public? 

Has it a hidden meaning that works 
in favor of the jeweler, or one equally 
invisible that harms his business. 

The language of names has not the 
same significance today as in olden 
times, when every man was given a 
name to characterize his accomplish- 
ments or eccentricities, or in the case of 
given names was baptized with a name 
to signify the future his parents desired 
for him (or her). But we still associate 
concepts and a name brings *o mind 
‘Something connected with it in the past, 
and unconsciously the name affects us 
favorably or unfavorably. 

When a jeweler opens up his estab- 
lishment he has two choices in selecting 
a name for his business: 

1. To use his own name. 

2. To use a company name, or desig- 
nation indicating a corporation. 

There are times when the name of the 
owner of the establishment is unsuitable, 
or at the very least, undesirable, for a 
business, for the following reasons: 

(a) It may have a hidden meaning 
detrimental to building up a business 
around it. We are all familiar with the 
old firm name of I. Sellum & U. Cheatem, 
which has brought a smile to our faces 
when its significance is thought of. The 
name Hogg is so suggestive that it is 
unsuitable for the name of a retail es- 
tablishment, because of the punning pro- 
Pensities of the public. 

(b) It may be too hard to pronounce. 
This applies to names of foreign extrac- 


tion. For instance a firm has the name 
G. Sgrazzutti & Co. This name has prob- 
ably a good significance to the people 
of this man’s own country, but to the 
American mind it is foreign, and any- 
thing alien has a bad odor with many. 

The name of the retail establishment 
should be easily pronounced, because of 
the value of word of mouth advertising 
it may receive from prospective custom- 
ers. Unfamiliar names are undesirable. 

(c) It should be easily spelled. Names 
that are capable of various spellings are 
often the cause of errors that cause loss 
to the retail jeweler. 

(d) It should be short. If a name is 
to be remembered easily it must be short 
and have a familiar sound. It is very 
desirable that the jeweler have the name 
of his establishment such as will not be 
forgotten easily, or twisted around in 
such a way as to render it too easily for- 
gettable. 

(e) It should be dignified. This is 
especially desirable in the name of a 
jewelry store. If the name is such as 
can be made a laughing matter the dig- 
nity of the establishment is endangered. 
Such names as Medler, Croucher and 
Beer, while familiar enough to our 
American ears are so capable of undig- 
nified allusions that they are not alto- 
gether desirable as the name of a dig- 
nified jewelry establishment. 

(f) It should be representative. Any 
name of a family that is well-known in 
a community that is connected with dis- 
reputable acts and criminal records, or 
disgusting pursuits, is not one that is 
desirable for a retail business. 

The jeweler may think that the writer 
is splitting hairs in presenting the fore- 
going, but a little judicious analysis of 
mass psychology will clearly show that 
the naming of an establishment is a se- 
rious matter, and one that should be 


given the utmost consideration. It is not 
the writer’s desire to cast aspersions on 
any man’s name, for it is not of his own 
choosing, but to show that sometimes 
his own name is not desirable for use 
in business. 

If for any reason the name of the 
jeweler is such as to be possible of dis- 
tortion in pronunciation, or such as 
may be made the butt of undignified ref- 
erences it is best to give his business 
another name than his own. On the 
other hand, a name honored in our his- 
tory or dignified by custom and tradition 
is very desirable as a business name for 
his establishment. 

The second choice of a business name 
rests in the company or corporate name. 
It may be said in passing that the names 
of a partnership should be considered 
from the same angles as the individual 
name, with this difference: 

Sometimes a name when used alone 
may be undesirable, but when coupled 
with another it may lose its undesirable 
significance in the minds of the public. 
On the other hand, the grouping of 
names not altogether undesirable when 
used singly may be turned into an unde- 
sirable one when joined together. For 
instance, Bird is not altogether undesir- 
able as a name, although capable of pun- 
ning allusions, and House is another 
honorable name, but joined as Bird & 
House the two are bound to be referred 
to as Birdhouse, with a logical loss of 
dignity to the jewelers who are unfor- 
tunate enough to go into business to- 
gether who might happen to have such 
names. 

The name of a company or corpora- 
tion may have included in it the name 
of the owner, the name of a town or city, 
the name of a locality, or a name en- 
tirely outside these connections. For in- 
stance we may have: 
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WESTERN TRAY & CASE CO. Rings You Will Be Proud to Sell 
423-29 Plum St. Cincinnati, Ohio ALL PROFIT 
ESTABLISHED 1864 
K T ARRY 
*INLAID RING TRAY” No. 25 won ol cheno 
~ s Electros Free 
2 DIAMONDS 4/100 each 
ly Green or White Gold 
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An Efficient Self-Salesman 


SIZE HOLDS PRICE 
11%x11% 16 rings $6.75 
11%x 7% 12 rings 6.00 
11%x 5% 8 rings 5.25 


A practical innovation that really makes the product sell itself, 
adds to the beauty and worth of the article it displays, and is 
highly decorative. 

Made with hardwood frames of figured Gum, and Walnut, inlaid 
with a contrasting wood of white holly and dark walnut. Two-tone 
color velvet linings—shades as desired. Different, attractive and 
of outstanding beauty, these trays should almost double the number 
of your sales. 

Made ‘‘without inlaid’? in Oak, Walnut, Mahogany, and Ebony 
finish, $1.00 less than above prices. 


Write For Catalegue Or Order Through Your Jobber. 


. — Same Price 
Order on five days’ memo. when 
To _ you have a sale in sight. Orders 
$25.00 filled same day received. 
No. 6517 All emblems and initials en- 
No. 6183 Crusted on ruby and onyx on 
Without hand at all times in every finger 
$15 Reran Sie: 
etall Display Emblem Cards for your 
Thi Reg. Trade M “4 
s ell Bide le Ma penned in original colors free upon 


6919—To retail $30.00 
Electros Free 
Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a 


strong wire. Fully guaranteed. 

This style ring can also be had in larger or 
smaller size stones including szircons, topaz, 
opals, rubies, golden sapphires, Ceylon sapphires, 
cameos, double head cameos, crystal emeralds 
and crystal sapphires. 


6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 
Next size larger stone, $2.00 additional 
BUFFALO JEWELRY MFG. CO. 
“‘The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 
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EARRINGS 
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SPECIALTY 


WITH 


~ SCHLESINGER & KRAUSS, Inc. 
S 24 DEY STREET NEW YORK 
y EST. 1906 


JOBBERS ONLY 


Chicago Office 
Maurice Weiss, 31 North State St. 











The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 





Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 





Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 
number of customers. 

Our facilities for manufacturing and designing ere at 
your service. 


Write for Emblematic or Badge Catalog 























The Baguette-Like Wedding yori 





Style A Patented U. 8. A. 


MEETING THE MODERN TREND 


The ‘‘Baguette-Like’’ Wedding Ring—a modern creation—makes al] sizes 
and amounts of round diamonds appear square. 

Adds brilliance and lustre to diamonds—eniarges their appearance. 

Avoid poor imitations—avoid patent infringements, 

Be sure you get the genuine ‘‘Baguette-Like’’—costs no more than an 
ordinary band. 

Mail orders attended (> in 24 hours. 


KLASS & STERN, Manufacturing Jewelers 
49 Maiden Lane, New York Tel. John 5892 


(Makers of the patented “Changeable Ring,’’ wedding rings and wedding 
ring shells.) 





Ihe Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


S= J The Lion Safety Pin Clutch Co. 


Pat. Feb.2u,1917 20 W. 22nd St., New York pee way 25, 1990 
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PRACTICAL COURSE IN ADJUSTING 
Price $1.50 


JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., New York 
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The Jones Jewelry Company. 

The New York Jewelry Company. 

The Michigan Jewelry Company. 

The Northern Jewelry Company. 

The Dixie Jewelry Company. 

The Crown Jewelry Company. 

These are but a few of the variations 
made use of in company names, they are 
legion. We are all familiar with hun- 
dreds of them. 

Recently in the jewelry business a 
firm known as the Dixie Jewelry Co., 
has found the name undesirable. Why? 
Just because it is a name associated with 
the colored people of the south, both in 
tradition and song. When the firm first 
opened it had a large trade with the col- 
ored population and the name was quite 
suitable for its trade. Recently this firm 
has opened a new store in a more desir- 
able location in its city, and has 
branched out in an effort to secure the 
trade of the city’s more prosperous peo- 
ple. While it is nearly 65 years since 
the Civil War ended in the liberation of 
the slave peoples of the South, the tra- 
ditions of the better class of whites in 
the South are such as to create an ab- 
horence toward everything connected 
with the Negro population. Anything 
savoring of a connection with the Negro 
is taboo. Hence, the name Dixie is an 
unfortunate one for this jewelry firm. 

The use of the jeweler’s own name for 
his establishment is desirable, because it 
makes the business a more _ personal 
thing in the eyes of the public. The use 
of the word “Company” or its abbre- 
viation is sometimes misconstrued to the 
disadvantage of the firm, especially when 
the name is changed from the personal 
to the corporate form. In this event peo- 
ple often associate the change with 
bankruptcy, and discredit the establish- 
ment making the change. In cases of a 
change of ownership wide _ publicity 
should be given to the change as to the 
reason for the new form of firm-name. 

It is not a desirable thing to change 
the name, once it is established and has 
earned prestige and good will, but it is 
very desirable to make the change if the 
name is found unsuitable or detrimental 
to the success of the concern. 

Sometimes the change in name may be 
made gradually in order to avoid any 
undue notice to the public of the change. 
Take the firm just instanced, the Dixie 
Jewelry Co. This firm can adopt the 
personal form, gradually getting away 
from the corporate form. This may be 
done in the following manner: 

In the use of the firm name in all its 
advertising, the first step may be to 
bring into prominence the name of the 
proprietor, thus: 


THE DIXIE JEWELRY CO 
A. L. Friedman, Prop. 

As the months roll by the corporate 
name may be gradually overshadowed 
by the personal name until it is indicated 
in the advertising as follows: 

The Dixie Jewelry Co. 
A. L. FRIEDMAN, JEWELERS 
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San Francisco Jewelers Celebrate 41st 


Anniversary by Remodeling Store 


Written expressly for THE JEWELERS’ CIRCULAR 

















fe store of Jenkel jewelers of 75 
O’Farrell St., San Francisco, Cal., has 
been entirely remodelled and _ redeco- 
rated, making it one of the most attrac- 
tive and up-to-date establishments of 
the kind in the Bay region. For weeks 
the store was in the hands of the work- 
men and the firm did business in a large 








Filipino mahogany is used throughout 
for wood trim and showcases. Window 
bases are of black and white marble and 
the windows are finished in mahogany 
with background of leaded glass. The 
interior walls are of polychrome-colored 
plaster with rough finish, panelled on 
the mezzanine floor with mahogany. 


INTERIOR VIEW OF THE STORE OF JENKEL, SAN FRANCISCO, CAL. 


room on the second floor of the Phelan 
building. The remodelling was partly 
to celebrate the 41st anniversary of the 
firm’s founding in San Francisco. 

The entrance door is entirely of heavy 
plate glass and wrought bronze, the 
bronze motif being carried out also in 
the balustrade to the mezzanine floor, 
the fern stands and other decorations. 


The plate-glass mirrors are of leaded 
glass and there are handsome cabinets 
and show cases of the Filipino hardwood. 
Brilliant cut-glass chandeliers are a 
feature of the lighting system. 

The Jenkel jewelry store carries full 
lines of jewelry, watches, clocks, sterling 
silver, flatware and gift lines. The 
manager is T. A. Jenkel. 





In the first step the corporate name is 
most prominent in all the advertising, 
the personal name being introduced very 
quietly. As the campaign for the change 
continues the two names gradually as- 
sume equal importance and will appear 
in type of equal size. During the later 
stages of the transition the personal 
name appears in larger type and the 
corporate name is gradually lessened. 

The final step contemplates the elimi- 
nation altogether of the corporate name, 
the personal name of the firm having 
become identified strongly in the minds 
of the public. In the last step the plural 
“Jewelers” is to be changed to the singu- 
lar, “Jeweler.” 


In the same way the jeweler doing 
business under a personal name that is 
thought undesirable may gradually 
change to some corporate form that may 
be considered more desirable. 

The significance of the name of the 
jewelry establishment should be con- 
sidered. The jeweler doing business un- 
der his own name is hardly competent 
to make this study unless he is especial- 
ly unprejudiced and open-minded and 
able to see defects in it. In order to 
learn what the public thinks of his firm 
name it will be best to consult outside, 
disinterested parties capable of making 
such a study. 
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Up-to-the-Minute Methods Used by 
This Jeweler of Little Rock, Ark. 

















HERE is a rich and dignified appear- 

ance about the store of Joe M. Kemp- 
ner, Little Rock, Ark. The interior of 
the store is entirely furnished in genuine 
mahogany of Louis XIV design. The 
diamond department is immediately on 
the left as one enters the store. The 
watch department is located on the op- 
posite side of the establishment. The 
silver department is also on the left of 
the store as one enters and the silver 
is displayed in vestibule cases. There is 
a mahogany table in one case for the 
display of a complete silver service. A 
crystal chandelier suspended from the 
ceiling of the case, enhances the beauty 
of the display. Drawers located beneath 
the vestibule cases are used for sterling 
flatware. On the right side of the store 
as one enters, there are four running 
wall cases with glass shelves and mir- 
rored alcoves between the cases. The 
first two cases display Sheffield and 
plated hollow ware and the third case 
contains glass and crystal ware. Ina 
fourth show case, glass, chinaware, etc., 
are shown. All plated flatware is placed 
in small drawers beneath the alcoves 
in cases. Jewelry and novelties are ex- 
hibited in floor cases consisting of two 
horseshoe shaped cases and four running 
cases, 

In the rear of the store is a small 
wall case containing gifts for the baby 
and this is known as the “Baby Gift 
Department.” The watch case measures 
8 ft. by 2 ft. 3 in. The diamond case 
has the same dimensions. The horseshoe 
shaped cases measure each 7% ft. across 
and. are 6 ft. 1 in. deep. There is a 
walking space of 2 ft. 7 in. between the 
cases and the center of the store. Mir- 
rors greatly enhance the beauty of the 
show cases and the entire establishment. 
The show cases are lighted with invisible 
lights through frosted glass at the top 
of each case. 

There are two show windows, which 
measure 6 ft. 4 in. high and 10 ft. deep 
and have a frontage of 5 ft. 6 in. Four- 
teen reflectors which use 75 watt blue 
globes and which may be illuminated 
seven at a time or all at one time bring 
out the beauty of the merchandise. 
There is also one large daylight frosted 
globe in the entrance to the store. The 
front of the store just below the show 
windows is embellished with highly 
polished black tile blocks, with one inch 
gold stripe around the show windows. 
Ecru material is used at the top of the 
show window with a scalloped fringe. 
The floor of the store is laid with gray 
and white tile. The entrance is also 
tiled. 

In the window displays one line 
at a time is usually featured. Some 
times the windows are partitioned off 





and three different lines of merchandise 
are shown. Considerable business has 
been built up in the remodelling of old 
jewelry. A _ special effort is made to 
get this business especially during the 
dull season. 

In answer to a question as to depart- 
ment store competition, Mr. Kempner 
replied: “We do not have department 
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folders, booklets, etc., are used to ad- 


vantage. Other direct methods to pro- 
cure business include the use of the 
telephone, personal letters and a maga- 
zine which goes direct to homes in the 
State of Arkansas. 

The watch repairing department jg 
featured not only in the newspaper but 
on the screen in the leading theater as 
well. Two watchmakers are employed 
by the concern. 

New names are continually added to 
the mailing list. Prospects are secured 
from the society columns of the daily 
newspaper and said Mr. Kempner: “We 
keep the mails busy with literature 
which we send to prospective patrons. 
Manufacturers,” he says, “can _ best 
help retailers develop business by pro- 
tecting them from the retailing jobber 








i) 








INTERIOR VIEW OF THE STORE OF J. M. KEMPNER, LITTLE ROCK, ARK. 


store competition, because we stock only 
the highest grade merchandise carried 
by the high class jewelers.” The loca- 
tion of this store is very desirable. It 
has been estimated that 3000 persons 
pass the store every day. The firm does 
both a credit and an installment busi- 
ness. Diamonds are sold on the monthly 
payment plan. 

The advertising consists of about 1200 
inches, used in two leading newspapers. 
An attractive little booklet which will 
be reviewed in the Retail Advertising 
Department is also issued by the firm 
every month. The booklet illustrates 
new merchandise every month and only 
stock which is on hand in the store. The 
leading vaudeville theater with animated 
movie advertisements is used, according 
to the jeweler, with good results. This 


form of advertising is changed once a 
week. The ad. gives a suggestion for 
a new design or pattern and the new 
piece of merchandise is briefly described. 

Business letters are sent out at regu- 
lar intervals and advertising matter is 
inserted in the letters. 


Manufacturers’ 


and by supplying local daily newspaper 
advertising.” Mr. Kempner has been 
engaged in business for 18 years. 








Former Elgin Student Now Director 
of His Own School in Japan 


COMMUNICATION from William 

Samelius, Director of the Elgin 
Watchmakers College, 267 Grove Ave., 
Elgin, Ill., announces that T. Saito, a 
former student of the school and now 
located in Tokio, Japan, is conducting a 
school in Tokio where he has enrolled 
130 students. The Tokio Jewelers’ As- 
sociation, comprising wholesalers and re- 
tailers, are about to give examinations 
to watchmakers, and Mr. Saito has been 
appointed chief examiner by the associa- 
tion’s president. Mr. Saito intends to 
make a trip to Europe next year and he 
will also visit the United States. He has 
become very well known in Japan, where 
he is regarded as an authority on horol- 
ogy. The chronometers for the Japanese 
Navy are under his care and supervi- 
sion. 
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MERCHANDISING 


CAL EINDAR 

















Birthstone—Sardonyx 


AUGUST 


Written Expressly for THE JEWELERS, CIRCULAR, by A. E. Edgar 


“Wear the Sardonyx, or for thee 

No conjugal Felicity. 

The August born, without this stone, 
’Tis said, must live unloved, alone.” 


Flower—Poppy 
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August Anniversaries 


1. Emancipation Day; negro holiday. 

1. Colorado Day; Colorado. 

1. World War begun, 1914. 

3. Columbus sailed on his first voyage 
to America, 1492. 

13. Occupation Day; Philippines. 

16. Bennington Battle Day; Vermont. 

16. First cable message sent across the 
Atlantic, 1858. 

17. Klondyke gold discovered, 1896. 

25. Francis Bret Harte, born, 1839. 

29. Oliver Wendel Holmes born, 1809. 

Labor Day in some States. 


Strap Watches for Summer 


The jeweler can foster the two-watch 
idea by having a special Summer Watch 
Week. In this sale it is advisable to con- 
centrate all attention on strap-watches. 

The convenience of the strap-watch 
for vacationists should be stressed in 
the advertising and in the window dis- 
plays. 

The strap watches offered at this time 
should be of the more substantial makes, 
although the more elaborately decorated 
lines will probably come in for their 
share of the publicity. 





The Horne of Quality 





An ideal 
Jummer Match 


The watch of the moment 
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SUGGESTION FOR STRAP WATCH 
ADVERTISEMENT 


Genera! Business Activities 


The general keynote of all retail sell- 
ing will be Clearance Sales. Merchants 
use the Clearance Sale for two purposes 
in August. First, to clear away summer 
lines at as little loss as possible. Two, 
to keep the sales volume as nearly nor- 
mal as possible. 

In the past jewelers have not looked 
with much favor on the Clearance Sale, 
but there seems to be a growing need 
for its observance as an annual event in 
jewelry merchandising. Jewelers who 
have added supplementary lines to jewel- 
ry find the Clearance Sale the obvious 
method of cleaning up stocks, and with 
the sales being applied to supplemen- 
tary lines it is extending to include 
jewelry and silverware, as well. 

The Clearance Sale is an accepted in- 
stitution in retailing in all other lines of 
trade, and there seems to be little rea- 
son why it should not include the stocks 
of jewelers. It cannot be said that the 
jeweler does not accumulate stocks of 

(Continued on page 130) 





August Window Displays 


If the jeweler will feature summer in 
his August windows and show merchan- 
dise with a summer appeal his sales can 
easily be doubled. The windows should 
appeal to the stay-at-home and to, the 
yet-to-take-a-vacation class. For the 
former a display of smokers’ requisites 
and comforts will be in order. Cigarette 
cases, lighters, tubes, match boxes and 
similar lines will prove attractive. If 
the jeweler handles a fine line of pipes. 
as some do, these should be prominent 
in the display, together with any other 
smoker’s accessories carried in stock. A 
showcard can be made to depict the 
pleasures of a smoke. . 

For the latter class, those who have 
vet to go away on their vacations an at- 
tractive out-door camping setting will 
surely catch the eye, and in doing so 
give the merchandise a chance to be seen 
—and appreciated. A cut-out represen- 
tation of a forest may easily be pro- 
cured as a background. A miniature tent 
may be erected and several miniature 
cut-out campers may be introduced into 
the display. Such a setting will bring 
to mind the uses of such camping articles 
and vacation merchandise displayed, and 
remind the onlooker of his possible needs. 


Appropriate Selling Events 


Birthstone Campaign. 

Costume Jewelry for Summer Wear. 

Summer Entertainment Merchandise. 

Travel Merchandise, including bags and 
leather goods, vacuum bottles, cam- 
eras, manicure and toilet sets, lunch 
kits, ete. 

Fans, Vanity Cases, Compacts. 

Souvenirs, Sport Trophies, Sport Tal- 
leys, ete. 

Hot Weather Electrical Specialties. 

Clearance Sales of Merchandise. 

School Opening Sales of Pens, Pencils, 
etc. 

Summer Watch and Diamond Sales. 


A Clearance Sale 

The jeweler can have a clearance sale 
during the month of August without up- 
setting the entire appearance of the 
store. It will, of course, be necessary 
to rearrange the merchandise in the 
cases, and it will probably be worth 
while to install a few bargain tables. 

The one requisite of a sale is plainly 
marked prices. It is a good plan to 
segregate the “sale” merchandise into 
groups at special prices. 








Vacation Pleasures/ 
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SUGGESTION FOR VACATION TIME 
ADVERTISEMENT 
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ment featured fancy costume chokers as 
low as 75 cents and offered gold and 
pearl rope chokers constructed of minia- 
ture beads at $1; cut prism bead chok- 
ers with crystal rondels were priced at 
$1.50; Venetian bead chokers with 
filigree gold rondels in various colors 
were advertised at $2.50. All these spe- 
cials were “for one day only.” This type 
of advertising has been found effective, 
Mr. Pieper devotes much thought to 
home town buying motives and adver- 
tises consistently. 
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Written Expressly for The Jewelers’ Circular by Robert Francis Nattan William Wise & Son, Brooklyn, N. Y. 
in a space of six inches, double column, 
; : feature “Jewelry for the Bride” ‘ 
Mr. Pieper features specials at popular dignified manner. In six years ABE. 


prices every week. A recent announce- known firm will celebrate its 100th busi- 
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Current Advertising 


N example of attractive silver adver- 
tising is shown in the accompany- 
ing announcement by the Holland 
Jewelry Co., San Angelo, Tex. Notice 
the powerful appeal of the caption, 
“Your Sterling Silver Pattern Must 
Express You.” The announcement fea- 
tures a certain pattern in a manner 
which will appeal very strongly to 
women who like individuality, simplicity 
and dignity. Then other patterns are 
featured for those who like designs ex- 
pressive of more vivacity. “As Smartly 
Modern as Your Lovely Self” makes an 
appropriate caption for a pattern in 


Your Sterling Silver 
Pattern Must Express 
You 


PPHERE is s certain group of modern, 

beauty-loving girls who prefer the Louis 
XIV pattern iri sterling silver to any other 
solid silver pattern 





‘These girls like simplicity tn their home 


which smartness is associated with Dae te eaney & ae toe ¥ 
smartness. How congruously another for pilnnam De pou shar ther enti? 
presses you, too 


pattern is linked up with a different 
type of woman. “The pattern expresses 
the taste and temperament of the girl.” 
—a fascinating appeal. This is, indeed, 





‘There ts another group of modern, beauty- 
loving girls who reveal a personality that 
is distinetively. unmistakably revealed in 
The Seville pattern in sterling silver This 
pattern, The Seville, is as daringly different 
from all silver patterns of the past as 
these joyous young rebels have dared to_be 
different from their mothers. 





Does the 





an excellent form of advertising and 
one which offers an abundance of ideas 
to the fertile-minded advertiser even for 
featuring other kinds of merchandise. 
There is really, when you analyze care- 
fully, a reason why one man’s profits 
and turnover are greater than another’s. 
Good records, knowledge of overhead, 
judicious advertising, knowledge of buy- 
ing motives in your own community, and 
good merchandising are largely the basis 
of success. 
* * * 

The P. J. McNeel Jewelry Co., San 
Antonio, Tex., uses approximately 9000 
inches of advertising annually. Of this 
amount about one-third is used during 
the four weeks preceding Christmas. 
About 100 inches are used annually in 
out-of-town papers. The motion-picture 
theaters are used for about one week 
prior to Christmas. The newspaper ad- 
vertising is done four times weekly in 
the daily press and a small daily an- 
nouncement is published in the official 
legal organ of the courts. In the local 
high school weeklies an announcement 
is also run twice a month. The news- 
paper advertising is reinforced by mail- 
order advertising, which is done some- 
what irregularly, usually to round out 
some special campaign, such as the ad- 
vertising of bridal gifts or the featur- 
ing of diamonds. 

* * * 


Chaste beauty is the title of ring 
featured by F. Pieper, Covington, Ky., 
in a space of 5% inches, double column. 





LOUIS XIV express you? 


‘There are girls—:.vacious, grace- 
ful, femimine to the tinger-tips— 
who find themselves expressed in 
this daintily decorated pattern in 
Towle Sterling! Please ask us to 
show it to you, 


are wrought tnto the 


patterns 
solid metal with the confident artistry and beautiful 


ip one would expect of silversmiths whose c °‘t- 
nd Wiliam . 
~— 7 


Every Towle pattern is lke somebody! The 
chief distinction of all Towle designing 
that it expresses the temperament and per- 
sonality of individuals. 


It is quite possible that you may not find 


csi ine 4, Saattly Mele 
as your Lovely Self , 


XIV or The Seville patterns. but in one 
of the six other lovely Towle solid silver 
patterns shown by The House of Holland. 
The point is What expresses you belongs 
to you. Imagine one of these lovely Towle 





you know 





‘The Regency flawless sterling 
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“Holand dew 


patterns on the tables of the various brides 
Don't you feel instantly that 
certain designs belong to certain 


prepared ing 24-page 
ith . J 
design. 
setting. choosing o/ 
. This 
ins about one 
charge to those 
following coupon and send 25 
cents for mailing and the cost 
of handling Send the coupon 
or this advertisement to 
THE TOWLE SILVERSMITHS, 


. 

‘This 

match 

‘Tewie table-set! ne's 
pattern, etc book cost the 
Towle Silversmit. 2 

= dollar to print, but it will be 

your best sent without c! 

? interested enough to fill out the 

suits your 

potntments 

modern 6 

charmingly 
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Colonial ancestors. 





OLD COLONIAL 


Towle Sterling Silver [3 Sold and Shown Exclusively in San Angelo and West Texas by the 


San Gngelarleading Jewelers 


Here is your own frank, vivid 
personality reflected in this exclu- 
sive new Sevute pattern. It is 
Sterling of course, by Towle. May 
we show you this pattern? 


girls? 





The Towle Silversmiths have 


th and grace of 
ine cr 37, and geal 


LA PAYETTE 


Loum xIv MARY CIILTON 
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Retail Advertising Department 








ness anniversary, which will be an op- 
portunity for some unusually attractive 


advertising. 















Diamonds are bought for years 
to come—so choose carefully. 
Give ‘‘her’’ the best that money 
will buy: Diamonds set in original 
Pieper Platinum Mountings, ARE the 
best that moncy can buy. 











Diamond The 
Specialists Diamond 
For Over ehep 
Half a ke With a 
Century AEAVE TL, Reputavon 
= | 


“FES Ive 
« SW fete. 
Madison at PINs 











JOE PIEPER, COVINGTON, KY., KEEPS 
EVERLASTINGLY AT IT 


Another attractive booklet—one of a 
series which is being sent out by Spauld- 
ing & Co., Chicago, IIl., is entitled “The 
Story of the Pearl.” The front page 
shows native Singhalese divers fishing 
for pearl mollusks. Facts about the 








JewELry FOR THE 
BRIDE ~ 


Engagement rings, wedding rings, and all 
types of gift jewelry require in their 
choosing the valuable counsel which 
William Wise & Son offers you. 
Our expert designers and skilled 
workmen are creators of dia- 
mond and platinum jewelry 
of exquisite beauty. Each 
piece is made in our 

own workshop from 

an original design. 





WILLIAM WISE & Son, Inc. 


Jewelers and Silversmiths 


440 Fulton Street Brooklyn, N. Y. 


at Bridge and Hoyt Streets 




















THIS BROOKLYN FIRM REALIZES THE 
VALUE OF INTELLIGENT ADVERTISING 


pearl are illustrated by pen and ink 
sketches, one of which shows native 
dealers selling pearls in Ceylon and 
another is an old print dating back to 
1637 supposed to illustrate the method of 
securing the river pearl mollusk. This 
latter is taken from The Book of Pearls 
by Kunz & Stevenson. 
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On a page adjoining this historical 
matter is shown an attractive reproduc- 
tion of pearl jewelry, including a neck- 
lace, earrings, ring and stick pin. On 
the back of the folder:is another excel- 
lent line drawing illustrating beautiful 
designs in diamond jewelry. The arti- 
cles represented include a_ bracelet, 
friendship pin, and two artistically de- 
signed brooches. 

This is the type of advertising which 
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sports such as tennis, canoeing, golf, 
motoring, hiking, etc., might well be 
featured at inviting prices. 

Suggest the idea of having more than 
one watch. Even for outdoor sports, it 
might be suggested, a man needs more 
than one watch so that when one gets 
out of order he will have another in 
reservation. The day of lending watches 
to customers is quickly passing. Inex- 
pensive watches might well be featured 








y ee te 


CIVILIZED and uncivilized peoples of all times have 
* valued pearls. Thru their natural beauty—not requir- 
ing the art of man to improve them—they have .been 
considered among the most splendid of gems. 
Pearls of the finest quality are produced by the Mollusk, 
or pearl oyster, known as the Meleagrina Margaritifera, 
found in the seas of temperate regions, particularly in 
sheltered portions of the Indlan Ocean and in some parts 


| The Story of the Pearl 


the formation of pearls is an abnormal condition in the 
life of the oyster. Science, however, is unable to state defi- 
nitely their every source of development 

The value of fine pearls is comparable to that of the cost- 
liest gems and is steadily advancing due to increasing de 
mand for the finer specimens, and their scarcity. The value 
varies with their size, form and general beauty.Pearls of the 


of the Tropical Zone of 
the. Pacific. 

Precious pearls are not 
found in our edible 
oysters. 

The formation of the 
pearl is believed to be 
due to irritation of the 
tender tissues of the Mol- 
lusk, causing an abnor- 
mal flow of nacre which 
covers the object at first 
with a very thin coating, 
increasing its size layer 
by layer. 

The nucleus of many 


so-called “first quality” must possess symmetrical form, 


smooth surface and per- 
fect “orient.” They must 
be free from all blemishes 
and fractures. As with 
all other precious gems 
unless the buyer is pus- 
sessed of the ability to 
judge for himself pearls 
should be purchased with 
the help of a dealer in 
whom one has unques- 
tioned confidence, 

Next in importance to 
the pearl Mollusk just 
described is the fresh 
water pearl mussel which 


pearls is a tiny grain of Foduces beautiful pearis 
sand, perhaps a boring far not of the value of 
parasite or even an ceg of those mentioned above 
the Mollusk. Only about rh fre: 

one oyster in thirty or s found in die 
forty ts found to contain r umbers in the 
pearls, indicating that Mis: Valley region. 
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The Spaulding 


Collection of Pearls 











INTERESTING COPY FROM A BOOKLET BY SPAULDING & CO., CHICAGO 


will undoubtedly arouse much interest 
and inspire confidence. 
* * * 

Now is an excellent time to prepare 
your fall advertising. Map out a regu- 
lar plan and an advertising schedule. 
Know the amount of space which you 
want to use every week, subject, of 


as substitute timepieces for the more 
valuable ones. 

Play up travel merchandise such as 
luggage, cameras, vacuum bottles, etc. 
Summer costume jewelry will also be 
entitled to some newspaper advertising. 

The jeweler who advertises through- 
out the summer has an advantage in 









dows 


Have You Seen Them? 


You are cordially invited to view 
the Diamonds in the rough, side by 
side with the polished, unmounted 
gems. now on display in our win- 


worlds most famous Diamonds, 
including the Cullinan, estimated 








and the replicas of the 









as worth nearly $5,000,000. 


M¢NEEL'S 
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on display in our windows. 


MENE ELS 


McNEEL’S, SAN ANTONIO, TEX., BELIEVES IN CONTINUOUS ADVERTISING 





Diamonds - Watches 
Silver - Lenax China 


223 East Houston Street 
San Antonio, Texas 











keeping his name constantly before the 
public, which is fickle and soon forgets. 
Even if the article advertised is not 
just what is wanted, the reader may 
have something else in mind at the itme 
and your name in the newspaper under 
well written copy will serve as a profit- 
able reminder. 


course to variations, depending upon 
the occasions that may arise. It takes 
time to get good copy in readiness and 
as business is not overactive this is an 
opportune time to do the work. 

Strap watches might be featured 
throughout the entire summer. Strap 
watches especially suited for outdoor 
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Mr. Watchmaker 


are you using the best WATCH CRYSTALS 
in your fittings? 


USE W B C CRYSTALS 


sure gauge, sure fit, 
minimum of breakage. 
Order them from your jobber, 
if he will not supply you we will. 
Cost no more than inferior brands. 
Known the world over for their quality. 
We carry the largest stock and variety in America 


Walter Wat 
= Better ? 
Levels ern 


Send for your copy of “The Birth of the Watch 
Crystal” an interesting story of who made the 
first watch crystal 


CHARLES V. WALTER, Inc. 


425 Fourth Avenue 
NEW YORK 


Sole distributors 
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What Horologists Abroad Say 


About Watchmakers’ Exams 























OLLOWING is some interesting cor- 

respondence received by Robert F. 
Nattan from M. Eugene Jocquet, direc- 
tor of the Horological School of Geneva, 
which he visited a few years ago, and 
from Guy Reverchon, in answer to cer- 
tain inquiries asked in regard to the 
examination of watchmakers. 


From M. Eugene Jocquet, Director 
School of Horology, Geneva, Switzerland 


It is somewhat difficult for me to reply 
to your letter of May 18, as our instruc- 
tion in watchmaking is very different 
from what you teach in New York. 

At the Horological School in Geneva 
we give diplomas only to our best pupils, 
that is to those who have been able to 
follow the so-called “Technical” depart- 
ment and who have five years’ appren- 
ticeship; these diplomas are for techni- 
cal watchmakers, adjusters and special- 
ists for complicated pieces. These are 
given out very seldom, one or two a 
year. 

Our other pupils, the practitioners, 
receive certificates of completed appren- 
ticeship. 

This applies to the Municipal School. 

Besides the municipal examinations, 
our pupils can also pass some Cantonal 
examinations, which are optional and a 
little less difficult, and the designation 
of the certificate which they obtain is a 
diploma. 

You see that the word does not mean 
anything and might differ according to 
the localities and the administration. 


It is evident that if you wish to give 
a diploma to your watchmakers, I can 
only advise you to be a little strict as 
regards the examination. 

As far as the examination of termina- 
tion of apprenticeship is concerned, the 
pupil is requested to do some practical 
work in front of the Commission of ex- 
perts during three days, then he is ques- 
tioned from a theoretical point of view 


in reference to all he has learned during 
his apprenticeship. 

At the end of every year the pupils 
are tested, either orally or in writing, 
with regard to what they have iearned 
in the various courses. Questions cov- 
ering chronometry and the theory of 
horology, fourth year, correspond quite 
closely to what is asked at the tests of 
termination of apprenticeship. 





From M. Reverchon, Editor Horlogere 


From the practical viewpoint, I would 
be decidedly hostile to making any great 
distinction between the capacities of the 
two categories of workmen or artists. 
Unless the “junior watchmaker” is con- 
fined to repairing only watches or clocks 
of inferior quality, which would be diffi- 
cult to make effective, it is necessary 
that every artist possessing a diploma 
or a certificate be able to reply intelli- 
gently to the customer who consults him 
and to return to him a clean and well 
executed job. 

I will, of course, admit that a “junior” 
will not tackle very complicated or high 
precision watches and that he will have 
the difficult jobs attended to by a more 
competent fellow-watchmaker, who spe- 
cializes in this kind of work; but it 
seems to me that any watchmaker 
worthy of the name should be able to 
properly repair what you call “a rail- 
road watch,” which has no equivalent in 
France, where the railroad mechanics 
use any kind of watch. 

I do not think that the railroad 
watches offer any complications, and it 
seems to me that, in order to obtain the 
elementary diploma, the candidate should 
be able to repair and regulate one very 
properly within a reasonable, but de- 
termined, length of time. This kind of 
watch seems to me to be a very rational 
type and susceptible of classifying a 
watchmaker. A watchmaker capable of 
effecting a good repair job on this type 
of watch will inspire confidence to the 


customer who will say: this man can 
work. 

For the higher degree (certified) I 
think that the requirements should con- 
sist of the accurate adjustment and the 
repairing of a complicated piece (chro- 
nograph, calendar watch, or showing 
equation, the phases of the moon, etc.) 

As far as theory is concerned, for the 
first degree just enough of it would be 
required so that the watchmaker would 
know what he is doing and why he is 
doing it. It is, for instance, absolutely 
necessary that he should well under- 
stand the functioning of the escapement, 
at least of the cylinder and the anchor, 
if not of the detent. 

It seems to me that it would be useful 
for the junior watchmaker to have 
enough knowledge in designing to rough- 
ly trace a wheel or a pinion or any other 
spoiled piece of a simple mechanism. 

It is my opinion that the “certified 
watchmaker” should be very plainly dis- 
tinguished from the “junior” by a thor- 
ough knowledge in designing and excel- 
lent theoretical knowledge. He should pos- 
sess the knowledge which is acquired here 
in one of our French or Swiss schools of 
horology in order to become what is 
called in Switzerland a good “practi- 
tioner.” 

You know that the Swiss schools, at 
least the principal ones, such as Le Locle, 
Chaux de Fonds, Geneva, St. Imier, 
Bienne, produce also “technical men.” 
These Swiss technical men have a rather 
far reaching mathematical culture (they 
have to do infinitesimal calculations) and 
represent something like “horological 
engineers.” 

The Swiss technical man naturally ad- 
vances to department head, engineer or 
factory director. Very few of these are 
needed, the number of houses who are 
able to use them is, in effect, quite lim- 
ited. 

What is needed, after all, is that the 
public should have confidence in the 
ability of the watchmaker. That such 
confidence should be justified by the 
work he is doing. If such is not the 
case, there is a risk of degrading the di- 
ploma itself. 








Yeh, Let’s 
She: —and when the night club closes 
let’s go horseback riding for a couple 
of hours, have breakfast, and then shoot 
a couple of rounds of golf. 
—Northwestern Purple Parrot. 
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SEE IT DEMONSTRATED AT THE 
THIRD ANNUAL JEWELRY SHOW IN 
CHICAGO—BOOTHS 71, 72, 73, 74. 


SIMPLICITY! 


THE rew Standard Unbreakable Watch Crystal Inserting 
Set has solved the problem of space saving. It occupies 
no more room than your telephone directory. Its simplicity 
is astounding. No experience is necessary to operate this 
set; nothing to get out of order; it will last a lifetime. 


OUR Crystals are highly transparent with a hard, glossy 
surface. Will not shrink, expand or lose color. The 


=—- and fine edges enable crystal to hold securely in 
ezel. 


tee =~ :' ALSO 62 SIZES OF FANCY SHAPED 


pyre yr Set, with 2 gross assortment CRYSTALS 
of round crystals (78 sizes) . .$22.00 IN alii wales isis ica aim ps Ke mee f $1.25 
Round Crystals, per gross...... 6.00 Order from your jobber Cee GE EUOD wn on ies avcnscccc 15.00 
or direct from us RGBUINCE WL ZIWEORS oe a sis soos sc oO 
Standard Unbreakable Watch Crystals, Inc. 
71 Nassau Street 33 33 33 3: 33 New York, N. Y. 

















LEIMAN BROS. 
Reversible 


Work Bench 


PATENTED 











The bench that evolution has produced— 
the ultimate improvement—the comfort- 
able, convenient work bench that is truly 
the jewelers’ companion. 


The top is the same front and rear, so that the 
bench is really two benches in one. The trans- 
formation is complete whenever you want a 
new one for the old working front of your 
bench. 











It took years of experience with practical 
working jewelers to evolve this bench— 
no other makers can offer it to you—it’s 
patented. It contains time-tried features, 
the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rust- 
able lower pan. 


Every worthwhile shop, large or small in the 
land uses them. The material is especially 
selected with its close-grain hard maple for the 
top—and then heavily shellacked to allow for 
washing and cleaning. Altogether a most desir- 
able bench for the factory, workroom, store or 
home. Get the catalog telling all about them. 





LEIMAN BROS. _. : ; . 23B WALKER STREET, NEW YORK 


Makers of good Machinery for 40 Years 





THOMAS J. D ) > ) > ae On OM 
REFINERS 


ASK ANY OLD TIME JEWELER 
ales ce Ses obeb betas ag t-bene 
2 Fo Ave. CHICAGO 317-319 East Ontario St. 
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Pendulum Designed by 
J. P. Stevens 


Written expressly for THE JEWELERS’ CIRCULAR 

















N designing this very unconventional 
I pendulum an effort has been success- 
fully made to minimize the effect of both 
air resistance and temperature changes 
for regulator clocks of the precision 
type. The rod is made of mahogany 
thirty years old and is covered with 
three coats of shellac, well rubbed after 
each application and finally a “piano 
finish” was put on it. It is therefore 














FIG. 1 


considered proof to moisture and at- 
mospheric effects. At the top, the sus- 
pension spring is embedded rigidly into 
the wood so as to avoid metallic connec- 
tion. The very unique cylinder “bob” 
is horizontal instead of vertical, it is 
curved and vibrates upon a radius of 

















FIG. 2 


thirty-nine and two-tenth inches from 
the flexure of the suspension spring. It 
is evident that no matter how much the 
metal in the “bob” (which is filled with 
lead) expands or contracts lengthways 
—or in the curved line of vibration there 
will be no effect upon the rate of the 
clock—errors being created in ordinary 
pendulums by vertical elongations or 
shortening. 

The regulating screw does not touch 


the cylinder at the bottom, contact is 
made at the center line of the cylinder 
hence temperature effects are equalized 
in vertical direction. 

The horizontal bar between the end of 
the rod and the cylinder simply carries 
the two pins (one at each end) which 
descend into two tubes in the body of 
the cylinder with a loose fit and keep the 
cylinder in alignment. The two shot 
pans are used for close regulation while 
the clock is running. 

The projections at each end of the 
cylinder are rubber cushions to prevent 
damage should accident throw the pen- 
dulum against the glass sides of the 
clock. This pendulum is now applied to 
a jeweled regulator with dead beat es- 
capement, replacing a mercury pendu- 
lum and thus far (five weeks’ test) the 
new regulator has shown no variation. 


DESCRIPTION OF DESIGN NO. 2 


Design No. 2 is No. 1 simplified. In 
other words: In No. 1 a certain co-effi- 
ciency had to be calculated in locating 
the place of contact of the regulating 
screw (slightly above the line of center 
of gravity in the cylinder) in order to 
account for the almost negligible effect 
of expansion and contraction in the 
metal of which the screw is made. 

This has been accomplished in the No. 
2 by omitting the regulating screw alto- 
gether. The lower end of the wooden 
rod extends through the cylinder, so 
that the latter can be raised or lowered 
and then securely locked by making a 
quarter turn of the screw, the head of 
which appears on the right—this locks 
the weight exactly at the center of 
gravity. 

The clock is brought down to time in 
this way and a “precision rate” is then 
secured while the clock is running by 
adding or removing shot. From the 
foregoing; it can be seen that the entire 
pendulum is free from the effects of 
temperature changes—except that which 
may be traceable to the wooden rod— 
and practically, this is negligible. 

—J. P.S. 








Putting Mainspring in a Clock Barrel 


SUBSCRIBER in Little Rock, Ark., 
writes as follows: 

To put a mainspring in the barrel of 

a clock by hand is a difficult proposition. 
The material catalogs list a mainspring 
winder for clocks, see illustration in- 
closed. I cannot see how one is able to 
get the mainspring from the arbor of 
the winder into the barrel. It is unlike 
the mainspring winder of a watch where 
the mainspring is wound in the barrel 


125 


and then slipped into the barrel of the 
watch, the barrel of the winder fitting 
into the barrel of a watch. From the il- 
lustration of the clock winder, it seems 
impossible to get the front of same with 
the spring into the barrel. A clock main- 
spring, wound up and become undone is 
a dangerous proposition. 

I shall be grateful if you will explain 
to me at your earliest convenience how 
the mainspring is got into French clock 
barrels and how the inclosed illustrated 
winder is used. I sincerely thank you in 
advance for the information. 

(Signed) E. LAUNSBACH. 





ANSWER: The _ clock mainspring 
winder as shown in your illustration 
comes with the arm A, flat on the end. 
You should form a hook on the end of A 
as shown in my sketch. The hook should 
be grooved all around in order to hold 
the mainspring securely while winding. 
The proper method to follow in using 
the winder is to select an arbor of the 
same size as is in the clock barrel; then 
attach the arbor to the winder spindle 


a 




















ane 

















PUTTING MAINSPRING IN CLOCK 
BARRELL 


and insert it in the mainspring. The 
arm A may be raised or lowered in the 
slot of the winder to obtain proper dia- 
meter of spring when wound, so it may 
be inserted in the barrel. You may in- 
sert the spring into the barrel as far as 
possible, then reverse the click and re- 
lease the spring. Half of the spring is 
now in the barrel as shown in my sketch. 
Disengage the arm A from the end of 
the spring and raise the arm up out of 
the way. Then wind the spring while 
holding the mainspring barrel in your 
hand, but wind it just enough to cause 
the spring to slip around in the barrel. 
By manipulating it carefully, you may 
slip the spring into the barrel to the full 
depth and continue the winding until 
the spring engages the barrel hook. 
Then you may release the pressure and 
remove the arbor from the spring. 
The winder as shown is the best one 
on the market; the writer has used 
same for 25 years or more. If you fear 
injury to your hands, wear pig-skin 
gloves; they are a bit clumsy, but better 
than having your fingers torn when a 
spring gets away from you.—L. B. P. 








“T hear that Jack went crazy.” 
“Yes, the poor fellow had a one-track 
mind and it jumped the track.” 
—Hamilton Royal Gaboon. 
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HOOVER & STRONG, Inc. 
e « Metallurgists ™ |e” 


OFFICE AND WorkKS, 119 West TUPPER STREET. 
BUFFALO, N.Y., U.S.A, 


LAZY 
DOLLARS 


... are those dollars tied up in old 
gold, silver, and platinum scraps 
and other material containing pre- 
cious metal. 












CONFIDENCE 






After serving the trade for more than 
sixty years our most valuable asset is 
the confidence and good-will of our 
many customers who send us their 
wastes year a‘ter year. 












Let us refine your present accumu- 
lation . . . under a promise that 
we'll do everything humanly possi- 
ble to hold your goodwill. 



















Moisture-proof shipping sacks holding 
one-half barrel when properly filled ... 
gladly sent on request. How many do 
you need now? 


HANDY @ HARMAN 
Refiners of Precious Metals 


Falton 2 Gold Sts., Bridgeport, 
New York City Conn. 
425 Richmend St., Providence, R. I. 


SHIP TO ANY ONE OF OUR THREE PLANTS 

































Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use ~ the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 


If You Alter or Repair 
White Gold Jewelry | 


You should refinish it with the Hoke- 
Phoenix White Finish, to cover the sold- 
ered spots . . . to give it the beautiful 
appearance of platinum .. . to make 
it as good looking as it should have been 
when it left the manufacturer. 


Hundreds of jewelers, throughout the trade 
have been using it for years on ALL their 
white gold jewelry. 











1 quart—$5.00 will finish several hundred [ 
small articles. Try it and satisfy yourself ber disks. 
as well as your customers. sta il uae, Quality goods last longer. 
‘ pli on ili Send for Catalog B-J 


Ask for free Circular C. W. F. 


|SAM W. HOWE, Mor. op NEERS Tecnica vice] | Buffalo Dental Manu facturing Co. 











ANY ST 
AAS Rey Box 979. BUFFALO, N. Y. 














TRADE MARKS ARTHUR T. HAGSTOZ 
of the Jewelry and Kindred T. B. HAGSTOZ & SON 


GOLD, SILVER and PLATINUM 
Trades Refiners and Assayers 


Fourth Edition 709 Sansom Street, Philadelphia 











Illustrates the trade marks, registered and unregistered, 
used by manufacturers, wholesalers and importers in the 











jewelry and allied industries. THE BUYERS’ DIRECTORY 
Price $5.00 : 
Express Charges Paid Price $1.00 
JEWELERS PUBLISHING CORPORATION Jewelers Publishing Corp., 239 W. 39th St., New York 








239 W. 39th St, New York, N. Y. 
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Famous Horologists 


Written expressly for THE JEWELERS’ CIRCULAR, by Major Paul M. Chamberlain 




















XVII 


John Arnold (1736-1799) XVII 


OHN ARNOLD was born at Bodmin 

in Cornwall where his father was a 
watchmaker and to whom he was ap- 
prenticed until a quarrel which resulted 
in his running away. He spent some 
time in Holland and there learned to 
speak German, which accomplishment 
stood him in good stead later at the court 
of George III. He returned to London 
when he was about 19 years old and 
turned his hand to such mechanical work 
as he could find, which included gun- 
smithing. His self-assurance and per- 
suasiveness enabled him to get a loan of 
money, sufficient to establish himself in 
business, from a Mr. McGuire, of whom 
we know nothing else—he may have had 
a marriageable daughter. In 1764 
Arnold obtained permission to present 
(he received about $2,500) to George III 
a half quarter repeating ruby cylinder 
watch set in a ring. 

The story runs that the Czar of Rus- 
sia offered a thousand guineas for a 
replica, but that Arnold desired to have 
the one given to his monarch unique and 
would not duplicate it, all of which was 
very good advertising, and he imme- 
diately became the fashion and flour- 
ished. Commander Gould calls attention 
to a similar watch of about the same 
period now in the British Museum. It is 
not inconceivable that both of them were 
made by the same workman. The appro- 
priating of genius without giving due 
credit is by no means a modern device. 
Whatever skill Arnold may have pos- 
sessed personally is of less moment than 
that he unquestionably had high stand- 
ards for work and employed first rate 
finishers. 

It is to his credit that he devoted much 
time and effort to developing the chro- 
nometer when he might more easily have 
been simply the vogue for wealthy pa- 
trons. He showed his first marine time- 
keeper to the Board of Longitude in 
1770 and the following year submitted 
one for trial which had shown good per- 
formance at Greenwich. The Board ad- 
vanced him £200 and later another hun- 
dred, all to be deducted from the cost of 
timekeepers they might subsequently 
buy from him and which by 1783 had 
amounted to £378. His early chronom- 
eters had pivoted detents of rather com- 
plicated construction, but in 1782 he took 
out a patent on a spring detent escape- 
ment and three forms of compensated 
balance. Earnshaw accused him, pri- 
vately and publicly, of having pirated 
his escapement and Arnold’s actions did 
not belie the accusation. 

The escapement differed from Earn- 


shaw’s in that the spring was set in ten- 
sion rather than as a strut and the 
locking stone was discharged from the 
heel of the escape wheel tooth. Later he 
adopted Earnshaw’s form about as is 
used today. The third form of compen- 
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pushing it. He also patented in 1779, 
terminal curves for his cylindrical 
springs and very frequently employed 
gold balance springs to avoid magnetiza- 
tion and rusting. Earnshaw, smarting 
under Arnold’s pirating of his escape- 
ment, could find little good in him and 
said relative to the obituary claim: “If 
he was the first that applied gold springs 
to watches, it was because the corrosive 
matter, which (unfortunately for him) 
always oozed from his hands, rusted all 
the steel ones.” 

Arnold was one of the first makers to 
encompass the chronometer escapement 
in a pocket watch, usually spoken of as a 


JOHN ARNOLD, 1736-1799 
Portrait from an engraving by Susan Esther Reid, from the painting by R. Davy 


Born at Bodmin, Cornwall, one of the foremost developérs of the marine chronometer and 
the first to make persistent application of the cylindrical balance spring 


sated balance which had bimetal seg- 
ments and which he used after about 
1782, while embodying no new principle, 
did have the general form which, with 
Earnshaw’s improvement in structure, 
is used at present. 
the cylindrical balance spring and not- 
withstanding the fact that it had been 
used before, its place on the chronometer 
is clearly due to Arnold’s initiative in 





In 1776 he patented . 


deck watch. In 1779 he sent such a 
watch for trial at Greenwich numbered 
36 and which, during a trial of 13 
months carried in the pocket had a total 
error of only 2 minutes, 33.2 seconds, 
and its extreme error in six positions 
was 4.2 seconds. His number 35, which 
I believe to be the same model, now in 





(Continued on page 130) 











[Patents Granted by the United States and 
the Registered Trade-Marks] 








UNITED STATES PATENTS 


Issue of July 3, 1928 


1,675,324. BRACELET HOOK. CarRL AUGEN- 
STEIN, Cranston, R. I., assignor to Auto- 
matic Gold Chain Co., Edgewood, R. I. 
Filed Dec. 10, 1926. Serial 153,973. 7 
claims. 

An extensible bracelet hook comprising a 
casing member, a hook member having a 
shank portion slidable in said casing and 
having a hook portion extending a substantial 








distance beyond the casing, a hook-closing 
tongue carried by the hook member and 
locked closed when the members are relative- 
ly contracted and released when said mem- 
bers are in extended position. 


1,675,379. CUFF LINK. JosEF PEJCHAR, 
Brooklyn, N. Y. Filed Dec. 4, 1926. 
Serial 152,550. 1 claim. 

A cuff link comprising two end members of 
predetermined ornamental shape, a connect- 
ing member extending between and secured 
to said end members, and an auxiliary me- 
tallic member of predetermined form loosely 
mounted on said connecting member and 
freely movable thereon between said end 





members into engagement with either of 
them to form therewith an ornamental end 
member visible upon the outside of the 
cuff- and to constitute a button hole guard 
for preventing the end member from exerting 
tearing strains upon the button hole of the 
cuff, said auxiliary member being further 
movable to an intermediate position between 
said end members so as to occupy a hidden 
position on the cuff. 


1,675,675. WATCHCASE. ARTHUR W. WADS- 
WORTH, Fort Thomas, Ky., assignor to 
The Wadsworth Watch Case Co., Dayton, 
Ky. Filed Oct. 22, 1926. Serial 143,491. 
3 claims. 

In a watch case construction, the combina- 
tion of a movement ring having spaced apart 
holding lugs, the end of said movement ring 
being concaved or hollowed out between said 





lugs, a back and bezel adapted to be re- 
movably mounted upon said movement ring 
and holding lugs and in engagement with 
each other, and a strap bar attached to 
said lugs, whereby when a strap having a 
loop is mounted on said bar between said 
lugs and within said hollowed out space 
said strap covers and conceals the inner ex- 
posed sides of said holding lugs and where- 
by said center and holding lugs are complete- 
ly concealed by said back, bezel and strap. 
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1,675,715. FINGER RING. DANIEL LIFTIN, 
New York. Filed Feb. 26, 1926. Serial 
90,828. 3 claims. 

As an improved article of manufacture, a 
ring comprising a circlet having therein cuts 
forming facets in imitation of a cut gem 





and means forming imitations of clamping 
prongs, the whole giving in effect the appear- 
ance of a setting containing a cut diamond. 


1,675,761. CALENDAR CLOCK. Marco 
MARTINI, Oakmont, Pa. Filed Jan. 2, 
1926. Serial 78,799. 4 claims. 


In a device for intermittently moving a 
ribbon, such as the calendar-strip of a clock, 
the combination of a spring-motor; a mov- 
ing means for said ribbon; a train of gears 
interposed between said spring-motor and 
said moving means, and an _ escapement 
mechanism adapted for intermittently operat- 
ing said moving means by said spring-motor ; 





said escapement mechanism comprising a 
pin connected to and rotated by said moving 
means; a bell-crank-lever normally in lock- 
ing engagement with said pin; a _ vertical 
slidable rod; a dog rockably mounted there- 
on in such a manner as to break the engage- 
ment between said bell-crank-lever and pin 
on the downward movement of said rod, and 
means for lifting said rod and subsequently 
causing the sudden drop thereof. 


1,675.797. UNIT FOR USE IN THE MANU- 
FACTURE OF SEPARABLE CUFF 
LINKS. SIGMUND FISCHER, Providence, 
R. I.. Filed April 18, 1927. Serial 
184,776. 8 claims. 

A unit for use in the manufacture of separ- 
able cuff links comprising a top plate having 
two holes disposed on diametrically opposite 
sides thereof, a bottom plate of any desired 
configuration having two holes disposed on 





diametrically opposite sides thereof, and a 
flat shank having obliquely disposed upper 
and lower edges having lugs projecting in- 
tegrally from the upper and lower edges of 
said shank through said diametrically dis- 
posed holes, said top and bottom plates being 
firmly secured to said shank by the upset ends 
of said lugs. 

1,676.030. TWENTY-FOUR-HOUR CLOCK. 
Francis A. HELIN, Watertown, N. Y. 
Filed Sept. 17, 1926. Serial 136,113. 1 
claim. 

A clock of the type set forth comprising a 
clock movement including a _ continuously 
rotating hour arbor making one rotation in 
twelve hours; a driver wheel fixed to the 
arbor to rotate with it; an endless carrier 
trained around said wheel and guided in an 
elongated course, the length of said carrier 
being equal to twice the circumference of 
the wheel; an hour pointer attached to the 
carrier: and an hour dial marked with twen- 
ty-four-hour graduations arranged in a con- 
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tinuous series ee around the course 



































of the carrier and adapted to be 
continuously by the hour pointer. 


1,676,213. WRIST-WATCH BRACELET, 
ADOLPH BuLova, New York., assignor 
to Bulova Watch Co., Inc., New York. 
Filed Jan. 17, 1928. Serial 247,285. 9 
claims. 

In a_wrist-watch bracelet comprising 
double cords extending from either side of 
the watch, end parts each of which com- 
prises a cup carrying a clasp device, the con- 
struction being characterized in that the 


traversed 





cups have open ends which are disposed out- 
wardly and are substantially unobstructed, 
and that the inner portions of the cups are 
provided with retainers, the two cord ends 
passing into each cup 'at opposite sides of 
said retainer and being connected together 
within the cup in a manner permitting the 
length of the bracelet to be readily altered. 
DESIGNS 
BELT CLASP. WILLARD 


75,694. A. ORMs- 





Filed Feb. 19, 1927. 


Mass. 
Term of patent 3% years. 


BEE, Taunton, 
Serial 20,817. 


United States Trade-Marks 
Issue of July 3, 1928 


The following trade-marks are _ published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, 
fee of $10 must accompany each notice of 
opposition. 


Ser. anu 260. Kappa PHI Kappa, Hanover, 


; Filed Feb. 6, 1928. 

Fraternity Badges, Lapel Buttons; 
Lapel, and Breast Pins; Cuff Links, 
Tie Clasps, Charms, Finger’ Rings, Belt 
Buckles, and Ornamental Shields, ‘All of 
Precious Metal. 

Claims use since Oct. 1, 1922. 


Ser. 261,857. S, BucHsBaAuM & Co., Chicago. 
Filed Feb. 18, 1928. 


TRUE 


For Finger Rings, Napkin Rings, Pearls 


For 
Searf, 
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Strung or Strings of Pearls and Belt 
te es Made of or Plated with Precious 
L 
Meiaims use since 1919. 


Ser. 264,974. FEDERAL MAIL ORDER CORP., 
~" New York. Filed April 17, 1928. 


ALBUS 


For Watches, Watch Movements, Watch- 
cases, and Parts of Watches. 
Claims use since March, 1928. 


Trade-Marks Published 





Issue of July 3, 1928 ng 
These marks are not subject to opposition. 


244,058. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) THE ANSONIA CLOCK 
Co., Brooklyn, N. Y. Filed Oct. 8, 1927. 
Serial 255,786. 


SQUARECLUX 


For Clocks. a 
Claims use since about Aug. 1, 1922. 


Trade-Marks Published 


Issue of July 3, 1928 


. BELT BUCKLES, STRAP BUCKLES, 

_ SOND METAL WRIST-WATCH STRAPS 
MADE OF OR PLATED WITH 
PRECIOUS METAL. THE WADSWORTH 
WatcH CASE Co., Dayton, Ky 

Filed Feb. 14, 1927. _ 244, 376. 

LISHED APRIL 17, 192 
17. FRATERNITY ~~ LAPEL 

- sBUTT ONS: SCARF, LAPEL, AND 
BREAST PINS; CUFF LINKS, TIE 
CLASPS, CHARMS, FINGER RINGS, 
BELT BUCKLES, AND ORNAMENTAL 
SHIELDS, ALL OF PRECIOUS METAL. 
ALPHA DELTA Pi, Ames, Iowa 

Filed Feb. 14, 1927. Serial 244,341. PUB- 

LISHED APRIL 17, 1928. 

243,831. WATCHES, WATCHCASES, WATCH 
MOVEMENTS, AND PARTS THERE- 
i Hipp. DIDISHEIM Co., INc., New 
Yor 

Filed Jan. 26, 1928. or 260,683. PUB- 

LISHED APRIL 17, 192 

243,836. BRACELETS, " eeuiceie BAR 
PINS, CHARMS, NECK CHAINS, 

CAMEOS, EMBLEM JEWELRY OF 

PRECIOUS METAL, LOCKETS, EAR- 

RINGS, STICK PINS, AND PEND- 

ANTS. REINER & BERKow, Inc., New 


York 
— 260,242. PUB- 
8. 


PUB- 


Filed Jan. 17, 1928. 
LISHED APRIL 17, 1 
243,838. WHITE-GOLD AND PLATINUM 

FINGER RINGS, BAR PINS, AND 
BRACELETS. HAMILBURG-SHAW CORP., 
New York. 

Filed Jan. 14, 1928. Serial 260,121. PUB- 
LISHED APRIL 17, 1928. 

243,840. FINGER RINGS, FINGER-RING 
MOUNTINGS, SCARFPINS, BROOCHES, 
BAR PINS, PENDANTS, AND CLASPS. 


— KLEIN & LEvy, INC. New 
ork. 
Filed Jan. 12, vom a 260,006. PUB- 


LISHED APRIL 17, 


243,841. FINGER aon. STRAUSS & STRAUSS, 
New York. 
Filed Feb. 16, 1928. Serial 261,777. PUB- 
LISHED APRIL 17, 1928. 


243,847. PLATINUM, DIAMOND, AND GOLD 
WEDDING RINGS. Louis N. Jacobs, 
New York. 

Filed Feb. 10, 1928. Serial 261,513. PUB- 

LISHED APRIL 10, 1928. 


243,850. FINGER RINGS. WEINMAN Bros. 
& ScHER, New York. 

Filed Feb. 8, 1928. Serial 261,411. PUB- 
LISHED APRIL 17, 1928 


243,851. FINGER RINGS. 
JEWELRY Co., New York. 
Filed Feb. 8, 1928. Serial 261,370. 
LISHED APRIL 10, 1928. 
243,854. CLOCKS. WILLIAM UL. GILBERT 
CLock Co., Winsted, Conn. 
Filed Feb. 4, 1928. Serial 261,187. PUB- 
LISHED APRIL 10, 1928. 


243,870. JEWELRY FOR PERSONAL USE 
OR ADORNMENT CONSISTING OF 
FINGER RINGS, EARRINGS, BRACE- 
LETS, PENDANTS, NECKLACES, 
WATCH BRACELETS, BAGS, 
BROOCHES, BUCKLES, BAR PINS, 


THE MARK 
PUB- 


CUFF LINKS, LORGNETTES, STUDS, 
SCARFPINS, HATPINS, VEST BUT- 
TONS, AND ‘HANDY PINS, ALL MADE 
OF OR PLATED WITH PRECIOUS 
METAL. ORESTE PENNINO, doing busi- 
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ness as Pennino Bros., New York. 
Filed Sept. 21, 1927. Serial 255,045. 
LISHED APRIL 17, 1928. 
243,876. WATCH AND CLOCK BALANCE 
WHEE 0 WILLIAM R. ZESINGER, South 
Bend 


Filed Feb" S. 1928. Serial 261,156. PUB- 
LISHED APRIL 10, 1928. 
243,877. PLATINUM JEWELRY FOR PER- 
SONAL WEAR, NOT INCLUDING 
QUALITY JLty. Co., New 


k. 
Filed Feb. 1928. Serial 261,144. PUB- 
LISHED APRIL 17, 1928. 


243,881. BRACELETS, BROOCHES, LINGE- 
RIE FASTENERS, CUFF PINS, BAR 
PINS, NECK CHAINS, PENDANTS, 
FINGER RINGS, CUFF LINKS, BIB 
HOLDERS, COMPACT CASES, NAP- 
KIN RINGS, COLLAR BUTTONS, 
STICK PINS, WATCH CHAINS, AND 
BELT BUCKLES, ALL MADE OF 
PRECIOUS METAL. Lester W. NeEr- 
NEY, doing business > The Knobby 
Krafters, a Mas 

Filed Feb. 2, 1928. Serial 261, 072. PUB- 

LISHED APRIL 17, 192 


243,896. WATCHES, cacasininiiiiags AND 
WATCH MOVEMENTS. Oro WatTcH 


Co., New York. 
_— 262,479. PUB- 


PUB- 


Filed March 1, 1928. 
LISHED APRIL 17, 192 


243,917. JEWELRY FOR PERSONAL USE 
FOR ADORNMENT, CONSISTING OF 
FINGER RINGS, EARRINGS, BRACE- 
LETS, PENDANTS, NECKLACES, 
WATCH BRACELETS, BAGS, 
BROOCHES, BUCKLES, BAR PINS, 
CUFF LINKS, LORGNETTES, STUDS, 
SCARFPINS, HATPINS, VEST BUT- 
TONS, AND HANDY PINS, ALL MADE 
OF OR PLATED WITH PRECIOUS 
METAL. ORESTE PENNINO, doing busi- 
ness aS Pennino Brothers, New York. 

Filed Sept. 30, 1927. Serial 255,463. PUB- 

LISHED APRIL 24, 1928. 


243,934. FINGER-RING MOUNTINGS AND 
SETTINGS, BROOCH MOUNTINGS 
AND SETTINGS, BRACELETS. AND 
WATCH AND LOCKET CHAINS. 
HAIMES & KLEIN, INC., New York. 

Filed Jan. 19, 1928. Serial 260,330. PUB- 
LISHED APRIL 24, 1928. e 
243,940. FINGER RINGS. BROOCHES. BAR 

PINS. BRACELETS. SCARFPINS, 
SAUTOIRS. NECKLACES, AND EM- 
BLEMS MADE OF OR PLATED WITH 
PRECIOUS METAL. Leo. R. Straus & 
Co., New York. 

243,942. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR. NOT INCLUDING 
WATCHES. AXEL Bros., New York. 

Filed Jan. 31, = Serial "260, 931. PUB- 
LISHED APRIL 24, 1928. 


243,943. prcvonedin OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
— SIGMUND BERGER, New 
york. 

Filed Jan. 31. 1928. Serial 260,932. PUB- 

LISHED APRIL 24, 1928. 

243,944. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
— SAMUEL KOSHERS, New 
york. 

Filed Jan. 31. 1928. Serial 260,945. PUB- 

LISHED APRIL 24, 1928. 

243,946. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
— MITCHALL WALDMAN, New 
ork. 


Filed Jan. 31, 1928. Serial 260,968. PUB- 
LISHED APRIL 24, 1928. 
243,947. FINGER RINGS. BAR _ PINS, 


SCARFPINS, AND BRACELETS. Isaac 
GARSON, New York. 
Filed Feb. 1, 1928. Serial 260,996. PUB- 

LISHED APRIL 24, 1928. 

243,952. JEWELRY AND PRECIOUS-METAL 
WARE—NAMELY. CUFF BUTTONS, 
BELT BUCKLES. COLLAR ORNA- 
MENTS, HATPINS, HAIR ORNA- 
MENTS, SEALS, ALL OF WHICH 
ARF MADE OF OR PLATED WITH 
PRECIOUS METAL: BROOCHES, 
WATCH CHAINS. NECK CHAINS, 
KEY CHAINS, HANDY PINS. FOBS, 
SCARFPINS. PENDANTS. LOCKETS, 
NECKLACES. FINGER RINGS. STUDS, 
AND SIMILAR ARTICLES FOR PER- 
SONAL ADORNMENT, NOT INCLUD- 
ING WATCHES. Davis & Lowp Com- 
PANY, Newark. N. J. 

Filed Jan. 14. 1928. Serial 260,104. PUB- 

LISHED APRIL 24, 1928 


243,974. WATCHES. lL. HL BuRNETT, doing 
business as Burnett Bros., San Francisco, 


Cal. 

Filed March 6, 1928. _— 228,224. PUB- 
LISHED APRIL 24, 192 
243,986. FINGER RINGS _ INTERSTATE SMELT- 


ING & REFINING Co., “INC., Newark, N. J. 
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Filed Feb. 16, 1928. Serial 261,755. PUB- 


LISHED APRIL 24, 1928. 


243,987. WATCHES AND CLOCKS. THE 
NEw HAVEN CLOCK COMPANY, New 
Haven, Conn. 

Filed Feb. 15, 1928. PUB- 


Serial 261,716. 

LISHED APRIL 24, 1928. 

243,992. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
— CHARLES TUROW, New 

ork. 
Filed Feb. 6, 1928. Serial 261,291. PUB- 

LISHED APRIL 24, 1928. 

243,993. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES. SAMUEL LEVINE AND ABRA- 
HAM FRUCHTBAUM, New York. 

Filed Feb. 6, 1928. Serial 261,270. PUB- 

LISHED APRIL 24, 1928. 

243,994. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
— KRUGER & GOTTLIEB, New 
York. 

Filed Feb. 6, 1928. Serial 261,265. PUB- 

LISHED APRIL 24, 1928. 

243,996. GOLD, SILVER, AND PLATINUM 
FINGER RINGS. Max JOHNSON, doing 
business as Johnson Bros., New York. 


Filed Feb. 1, 1928. Serial 261,009. PUB- 
LISHED APRIL 24, 1928. 
243,999. PLATINUM a ANDER- 


SON & KROENER, New Yor 
Filed March 1, 1928. Serial S62, 438. PUB- 
LISHED APRIL 24, 1928. 


Prints Registered July 3, 1928 


10,970.—Title: WHITE ROSE WEDDING 
RING. For Wedding Rings. JOSEPH L. 
HeEeRz0G & Co., New York. Published 


March 1, 1928. 

10,982.—Title: UNTIL YOU SEE TIP-TOP 
YOU WILL NEVER KNOW HOW FINE 
A WRIST-WATCH $3.50 CAN BUY. 
For Watches. THE NEW HAVEN CLOCK 
Co., New Haven, Conn. Published April 
7, 1928. 

10,983.—Title: TRY TO MATCH TIP-TOP’S 
FEATURES AT ANYWHERE NEAR 
ITS PRICE. For Watches. THE NEW 
HAVEN CLOCK Co., New Haven, Conn. 
Published April 1, 1928. 

10,984.—-Title: DESIGNED FOR LOOKS, 
M E FOR SERVICE, TIP-TOP 

GRACES ANY WRIST. For Watches. 

THE NEW HAVEN CLOCK Co., New Haven, 





Conn. Published March 10, 1928. 
10,985.—Title: CLEAN-CUT, TRIM AND 
FIT, TIP-TOP LOOKS TWICE THE 


IN ANY COMPANY. For 
THE NEw HAVEN CLOCK Co., 
Published Feb. 25, 


PRICE 
Watches. 
New Haven, Conn. 
1928. 
10,986.—Title: TIP-TOP—THE FINEST 
WRIST-WATCH $3.50 EVER BOUGHT. 
For Watches. THE NEW HAVEN CLOCK 
"tae Haven, Conn. Published Feb. 


United States Trade Marks 
Issue of June 12, 1928 (Continued) 


Ser. 257,022. ONEIDA COMMUNITY, L@TD., 
Oneida, N. Y. Filed Nov. 3, 1927. 


FOURSOME 


For Silver Flatware. 
Claims use since Nov. 11, 1926. 


Ser. 265,057. Simon MILLER & Co., Newark, 
N. J. Filed April 18, 1928. 


For Jewelry for Personal Wear, Not In- 
cluding Watches. 
Claims use since March 10, 1928. 


Trade-Marks Published 
Issue of June 12, 1928 (Continued) 
cee PEARLS, NECKLACES, BRACE- 


DRESS ORNAMENTS, ORNAMENTAL 
PINS AND BUCKLES FOR DECORAT- 
ING HATS, ORNAMENTAL SHOE 
BUCKLES, AND HAIR ORNAMENTS, 
MADB WHOLLY OR IN PART OF OR 
PLATED WITH PRECIOUS METAL. 
CoHEN & ee Inc., New York. 
Filed Feb. 7 gsserial 261, 100. PUB- 
LISHED APRIL 3, 


243,023. WATCHES, wane MOVEMENTS, 
AND PARTS OF THE SAME. FABRIQUE 
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D’HORLOGERIE JuRY S. A. (JuRY WATCH 
Co., Lrp.), Bienne, Switzerland. 
Filed Jan. 10, 1928. Serial 259,901. PUB- 

LISHED APRIL 3, 1928. 

243,026. WATCH MOVEMENTS AND PARTS 
OF WATCHES. THE K. K. IMPORTING 
Co., New York. 

Filed Jan. 7, 1928. Serial 259,809. 

LISHED APRIL 3, 1928. 

243,027. WATCH MOVEMENTS AND PARTS 
OF WATCHES. THE K. K. LMPORTING 
Co., New York. 

Filed Jan. 7, 1928. Serial 259,808. PUB- 

LISHED APRIL 3, 1928. 

243,056. JEWELRY BUCKLES, CLASPS, 
AND SLIDES PER SE ADAPTED TO 
BE APPLIED SINGLY OR IN COM- 
BINATION TO MEN’S AND BOYS’ 


PUB- 


BELTS, MEN’S AND WOMEN’S 
WRIST-WATCH STRAPS, WOMEN’S 
RIBBON WRIST-WATCH BRACE- 


LETS, ALL MADE WHOLLY OR IN 
PART OF PRECIOUS METAL OR 
BASE METAL PLATED WITH PREC- 
IOUS METAL. EpMUND LE Roy JAMEs, 
New York. 

Filed July 27, 1927. Serial 252,603. PUB- 
LISHED APRIL 3, 1928. 

243,141. PLATINUM MOUNTINGS IN 
RINGS, BRACELETS, BROOCHES, 
SCARFPINS, LAVALLIERES, SAU- 
TOIRS, AND JEWELRY FOR PER- 
SONAL WEAR. WANDER & KAUFMAN, 
Inc., New York. 

Filed Jan. 14, 1928. Serial 260,151. PUB- 
LISHED APRIL 3, 1928. 

243,142. MOUNTINGS FOR PINS, RINGS, 

ACELETS, BROOCHES, SAUTOIRS, 
PENDANTS, AND JEWELRY FOR 
PERSONAL WEAR. WILLIAM WEISER, 
Brooklyn, N. Y. 

Filed Jan. 14, 1928. Serial 260,154. PUB- 
LISHED APRIL 3, 1928. 

243,149. JEWELRY FOR PERSONAL WEAR, 
NOT INCLUDING WATCHES. SAMUEL 
BranpD & Sons, Inc., New York. 

Filed Jan. 19, 1928. Serial 260,312. 
LISHED APRIL 3, 1928. 

243,152. BRACELETS, BROOCH PINS, FIN- 
GER RINGS, AND OTHER ARTICLES 
OF JEWELRY FOR PERSONAL 
WEAR, NOT INCLUDING WATCHES. 
Rospert H. Kiitz, New York. 

Filed Jan. 19, 1928. Serial 260,335. PUB- 
LISHED APRIL 3, 1928. 

243,156. FINGER RINGS. S. WEcHTER Cce., 
Chicago. 

Filed Jan. 19, 1928. Serial 260,366. PUB- 
LISHED APRIL 3, 1928. 

243,162. FRATERNITY BADGES, LAPEL 
BUTTONS; SCARF, LAPEL, AND 
BREAST PINS: CUFF LINKS, TIE 
CLASPS, CHARMS, FINGER RINGS, 
BELT BUCKLES, AND ORNAMENTAL 
SHIELDS, ALL OF PRECIOUS METAL. 
DELTA TAU DELTA FRATERNITY, New 
York. 

Filed Nov. 13, 1926. Serial 240,021. PUB- 
LISHED APRIL 3, 1928. 
243,191. FINGER RINGS. 

Co., New York. 

Filed Feb. 1, 1928. Serial 260,974. 
LISHED APRIL 3, 1928. 

243,204. ELECTRIC CLOCKS. SANGAMO 
ELectric COMPANY, Springfield, III. 

Filed Feb. 1, 1928. Serial 261,021. PUB- 
LISHED APRIL 3, 1928. 

243,202. JEWELRY — NAMELY, FINGER 
RINGS, CUFF LINKS, LOCKETS, 
CHARMS, BROOCHES, LAVALLIERES, 
AND SCARF PINS. Wm. Hucer & Co., 


Inc., Newark, N. J. 
Serial 261,007. PUB- 


PUB- 


BELLE JEWELRY 
PUB- 


Filed Feb. 1, 1928. 
LISHED APRIL 3, 1928 
243,208. PEARLS, NECKLACES, BRACE- 

LETS, EARRINGS, FINGER RINGS, 
BROOCHES, BARPINS, AND ORNA- 
MENTAL HATPINS AND PINS FOR 
DRESS ORNAMENTS, ORNAMENTAL 
PINS AND BUCKLES FOR DECO- 
RATING HATS, ORNAMENTAL SHOI 
BUCKLES, AND HAIR ORNAMENTS, 
MADE WHOLLY OR IN PART OF OR 
PLATED WITH PRECIOUS METAL. 
CoHN & ROSENBERGER, INc., New York. 

Filed Feb. 3. 1928. Serial 261,099. PUB- 

LISHED APRIL 3, 1928. 


Trade-Mark Registrations Renewed 
Issue of June 12, 1928 


66,011. WATCHES AND WATCH MOVE- 
MENTS. Registered Nov. 5, 1907. Byron 
L. STRASBURGER. Renewed Nov. 5, 1927, 
to Bayer, Pretzfelder & Mills, Inc., New 
York, assignee. 

66,998. WATCHES AND WATCH MOVE- 
MENTS. Registered Jan. 7, 1908. Byron 
L. STRASBURGER & Co. Renewed Jan. 7, 

1928, to Bayer, Pretzfelder & Mills, Inc., 

New York, assignee. 
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Jewelers’ Merchandising Calendar 
(Continued from page 119) 








undesirable lines. Unwise buying is pos- 
sible, and even prevalent where styles 
and fads enter largely into the value of 
merchandise. The more the jeweler goes 
in for fads and fancies to please his 
clientele the more reason there appears 
to be for the Clearance Sale as an outlet 
for his unwanted merchandise of all 
lines. 

Following the clean-up of summer 
stocks comes the introduction of the 
latest fall lines. Advance styles will be 
broadcast by retailers of wearables. Ap- 
parel for the new season will be in de- 
mand by those who follow style trends 
and wish to be the first to appear in 
the newer types of wearing apparel. 
Jewelers may follow this lead with cos- 
tume jewelry and other new stocks. 

The tendency to bring out new styles 
at a date preceding the consumer de- 
mand in an attempt to force it should 
be suppressed as far as possible if the 
best results from merchandising the new 
lines is to be secured. Fall lines should 
not dominate the store to the extent that 
the summer merchandise is side-tracked 
and the demand for it dampened in the 
minds of the public. Selling of season- 
able lines in their season is much more 
to be desired than innovations that turn 
the minds of the customers away from 
the season’s goods. Seasons are all too 
short as it is, and anything that cuts off 
the demand for seasonable merchandise 
when the season is at its height is to be 
condemned. While sales of new lines may 
be increased by advancing the season, 
the peak of demand comes at a time 
when the merchant is more fully stocked, 
and when he is most desirous of cleaning 
up. Advanced opening of seasons have 
fostered early clearance sales to the det- 
riment of net profit for the retailer. 

School opening sales will dominate the 
latter part of August. Preparatory to 
going back to school the merchant should 
provide the suitable merchandise. Jewel- 
ers can sell more stationery, pens and 
pencils. He can institute a School Watch 
Week with a prospect of securing in- 
creased sales of watches suitable for 
school and college students. 

A survey of retail activities during 
August indicates that the merchant 
uses every method known to force sales. 
The Clearance Sale is directly referred 
to in terms of the past—Reduced to 
Close. The Advanced Styles are referred 
to in terms of the future—New Fall 
Styles. The merchandise of now is al- 
lowed to run its own race, when as 2 
matter of good business policy it should 
be advocated in terms of the present— 
Smart Things for Now. 

It is not our intention to decry the 
Clearance Sale method of bolstering up 
volume during August, nor of denying 
the benefits of New Style featuring in 
advance of the season, but we do con- 
tend that more stress should be given to 
the present season, less to the past and 
future. If the Clearance Sale is featured 
as the present season need, the now- 
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business of the retail store, instead of 
as the past-season merchandise clean. 
up, the results will be better because the 
present need of the customer is played 
up more prominently. 

The merchandising of seasonable and 
needed lines in August will bring re. 
tailers in all lines of trade more suyb- 
stantial returns than any other featur. 
ing of merchandise of the past or the 
future. 








Famous Horologists 
(Continued from page 127) 














my possession, is a very beautiful piece 
of work and is a good timekeeper though 
I have never given it any extended trial. 
A ludicrous incident occurred in the ne- 
gotiations for Number 36 by the Rey, 
William Smith then in Jamaica. Arnold 
refused to deliver it on completion, as 
Smith’s mother, acting for her son, pro- 
posed that the watch, before payment, 
should be tested by a local wheelwright. 
It was eventually sold to Governor John- 
stone, of Jamaica, for 120 guineas or 
about $600. 

The many London makers who took up 
the chronometer at this period but less 
known of today than Arnold, Earnshaw, 
and Emery, included Brockbank, Bar- 
raud, Marquetts, Pennington, Best, 
Wright, Haley, Vulliamy, Hughes, Frod- 
sham (Wm.), and Peto. Examples of 
their work are occasionally, though 
rarely, seen, and with some exceptions 
reflect the types set by Arnold and Earn- 
shaw. It was the beginning of stand- 
ardization which marked English watch- 
making through the 19th century—an in- 
dustry which has since, more’s the pity, 
nearly passed out of existence. Arnold 
was a great admirer of Breguet and 
journeyed to Paris to make the acquain- 
tance of the man he considered the 
greatest horologist of Europe. It is said 
that he sent his son, John R., to work 
under Breguet for two years, but the 
young man does not seem to have bene- 
fited much by his superior advantages. 
The son was taken into partnership 
about 1790, though his mother is said to 
have been the business manager during 
her husband’s illness in 1791. 

After Arnold’s death in 1799 the firm, 
Arnold & Son, continued though dimin- 
ishing in favor till 1830, when E. J. 
Dent entered on a ten years’ agreement 
during which he increased the patronage 
and at the expiration of which he left 
and carried much of the custom with 
him. In 1803 Sir Joseph Banks by his 
forceful tactics jammed through the 
Board of Longitude for the Arnold prize 
of £3,000 to equal that given Earnshaw. 
At the death of John R., in 1843, the 
business was taken over by Charles 
Frodsham, under whose name it still 
runs. 








“What’ll I give Gloria for her birth- 
day?” 
“Does she smoke?” 
“Yes. Three packs a day.” 
“Then give her some sheet music.” 
—Northwestern Purple Parrot. 
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